W 1R H AT
CSR2015

. Corporate Social
125 F77 2 Responsibility
Report



=

Z%hm :

REBZATIKE,
EFEBER EHHRK

1,060.23
Z5

XFETREFER
qig, FEMIRE
T U BRI

1,485.70
iz

o HHEF(ESLHER 1
o EEKMETE 2
o HEFTEE 6
AR St =T eE
A= IR 50N 7
NGIN=r5 10
o ttHFILR 12
BRSS AR T 13
(i RANRT 20
(ERENMRASRAT 26
AR RAVIRTT 32
o HINFISKIE 50
o NEIEAEE 51
o JENTUSIFIREG 52
o RETRTIHAE 55
o fiF 56

Bhie “EHE HBK, EH
RX. “—H—8 . Bl
FRE X% 32 F Al A

HBN, BRARTHEEEE

1.84

Yokl



ISR

)10

90.32

NI B RER

- WIRHH : - Herpm :
BEEERE, FRE
ST TR w208
ERBHAT 4Tt 7T
cow. minan  £,200.2 ruemzrs 369,183
HHR R IR pa1i S 1)
R S 4 5,29874 0 el 1 2,77879

477

18,921.19

K HREEG S
]l {27
it 2.1 iapmsmam 21,1369
M R (ZF (Z5c
FHRITE S 1.83 SENRFIBRTE 4,1 21
AS b
WIEERITR A

3,293
ila



L 4 L 4 . 4
EEREE HAREEE HamFls HENETSKIR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

5]

dlinl

R

CCB CSR 2015

N = -
EFHE s
Wang Hongzhang Chairman

W EREBHSFEECVEFNERZE. <EZE>H 1L, EEAR, i
B, FAR, #EREDL. XFhUmE, XN 47, HIRBEKEHLST
£ EARWEENIRER, bUHSTEERACWKBRNERRS, 7T
ERIVRESRAFZERENXR, MTIMESZTENDEIEK, B
e R FFSRR R,

20155, EHERRBITROTMRE “GRatt. ST, S84 SIFHE.
SR BRLTEAKALENRRE—F, BERBEEN—F. BRNEERS
THAEFIMEMAM MBI TR SR, NRRSEENARN, BEEH, 8
BB, #—PEERRFEREZREN. EEMXRENMS5EFRT F6E
H, ERBEAEF . MEMHSUTHSLRTERRLT ARRITHFREES.

RIELAET | RESERKE. RNEPERAEREE, WHEBRAEFEEFA
B, RBEFNEELTEEDAELE. “—HF B KILFHZEREKX
EREE R LEREN, AAXHERERARBEATE, RHELFESE
HER. BHE2015FKR, RITESRBIAEN7.89F127T, £EEMIRMETL
FUREIFHTIE,485.701Z7T, MER EEFIU1,060.23127T.



4 L 4
NEEFER USRS

Corporate Information Independent Assurance Report

L 4 L 4
RS By

About the Report Appendix

AKEEESH  RSMHEY. RNEBSESEPRER
2, BAZAAHE, XEEREBYSRIPEHEN ;
FRRS ‘=R7. Mell, XEFEEHWEZEEENEERE
BRHER. BE2015F R, BREAKE18,927.79127T,
B EFFO61.3712 7T ; MMl W SRR E12,778.7912
7T, B EFHIE1,349.5112T ; A4.545 PHRIRARE
BHREE N AERRFR114127T.

AHEEEH  RBESER., RNERTEKSET
b, BETE “BBRNERT, BREeERIEALITE
BEWERER. BIE20155F KR, REERRE7,335.6312
TT, B EEHFHE2,464.86127T, BIREEIE50.61%. FH A
ERANELZEBEATRITLE, AERPRERAE, AtteT
ARF. MEBRITPIARPARK2AZA, FNRITEAEK
1.831Z 7, HIERITHFIE3,29371 Fo

PO RmEB , RBMEHL S, RINBEERENZE. B
FTRE. RRFE. REKE. RERPETFFARLE

REER. 20165, WIMNMEWBE4,121757T, S
EBEERTHENE. RPREASHE. BESFERIR
. BU=TEFRREKBAQAHETE. RNEAMELH
REBRALIESIIEN, FENERKRESINTRE

PORR), MERBHIE. WMEER, DKIR. REAH
RS, BERERE. REEERRTH, 2028
BYHREELT ABR-

RE20165F, HMABZHE, FOHKR. BRNMKRER
&, RLEIT, ERBESTRHEEHLELZR, TEQT
AABEXRTHEBRNIE, SOEERRBITITERN

‘BRRE. BiFE—R MRENELIEANIRT, A%
RERKBAEXN “HES MERRA .

EHE

5K

HEZRRITRHERLA

CCB CSR 2015



EEREE HAREEE HesREllss HSNT SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

1T

CCB CSR 2015



AEEREE MITESTHR S REGREA Btz
Corporate Information Independent Assurance Report About the Report Appendix

B>
dinl
iy

K

CCB CSR 2015



EEREE HAREEE HERElSR HENET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

TR EEE

RS EREEE

gpus]

IREEEPELFH
RALHRAIT], A

R —RERT.

A% PR E 7R
%, NRFBGEER
nE, ARTERD
ANERFES, Fit
SAEEEERNEL L
REfE-

% WL AE
HE Bt oh

CCB CSR 2015



NEEFER USRS RSN IS

Corporate Information Independent Assurance Report About the Report Appendix

At 2 R{EIR S L5
At 2 TRAER

SRSRERR, UREFAARLC, FECEFRMES, EXAFNUSRIRELRNBN, AR —R

RS KARBIERIT (EHRERIRIT
KEARE PGS BUSEREIHFER

FMIFR, AU €1 FH
Bt i, AR

ZRRR RERER
EMEE, MERRN
FHRHBEEMTS, el erlS, BhHA
BARFRSE REM e ' i - ZRT. BEAFLRE
BRS5EEN ; o ESUTREEFNS

R%

EBEAMRAVIRIT AR RRIRIT
PR TR AT, BRI HREBIES,
RN ZHEBEFA AR R B R IRER

R, MAE
WA EERHNE, R
RIETRFRIT. F
HUIRTT % M 4% & Rl
%, BSMRmKITE,
FEAE B 5 BEIRUHAE

Bl ; RAERTHE,
NARTEIEELFH
TIEFE. RHFELFH
Bk R 5 KiEH
%R, RES52%
BEEL, XFHRE
BMEZR, HERGE
=, R
BRI TR

CCB CSR 2015



L 4 4 L 4
EEREE HAREEE HamFls HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

489 .

HATEBIMNBE
VTR it & BHETEAR

d iR HERE 5 5CHE
EifiEE

BITRBRBINZEN DA XSS ENG, ROXEFBEXTHNHPEMF
K, BESFEMXLERLE, FEEt Lt TERMERT?E,

RITRIBENBE W BRIBE S TEIEIF4891, FHKIEGRI 4R ER BT
%ﬁﬁﬁﬁ EENERP. BAR. KBNS, AT, #EE. H4. CSRET

AmNBERITTIHE, BAHBRTHSRENEZWNA, BEIHRE
Eﬁ RAZFHEE. BITEESH. IHATHEN. REZEESEMS.
RETHALSFTERSHEE. BEE, BNBARRE EENERE
REE T EM.

EEMOITHEE DTSR
8 "
= BEN
(6] MRS
BAEFREE
® SChtE R T
#
i 4 HTEESR
18 ® S
x {REEEL
0] (o) ®
g
I (5]
X © o
= (6] (7]
% O RSk © BEEwEE
5] @ ITEfERE ® AMizE
| © TR ® EEESN
W O HXET ® EERE
8 0 it2iE © LHELH
(5] O HEHMBARMSHES O RTUR
@ SR RAF © BAEFHER
© ©6 0 RPEARALEAFRS @ LHBEER
O &y e mm R
HPNEN A =21

CCB CSR 2015



' 3 ' ' O
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

10-

FATH 2005 &£ 10 HEEH
EWRUk, BESAHiHS
FERE

Ei[UNE 50

HTEILTRATENHSTAEEERGR, EECHAESREER. B1T&
BRI E—RATRBZELMRIAR BN ITRTFRAE . BITAEXR
Sl X eMAasmBARfFREXIE, TEBARNSZSTHEXMBITARER
SNIT FAR. 20165, RITEAHXRAS U XAMERXRIHRTE
A, EHSFTEEEIEEMAEL. Tilf.

SRIREE

HITH20055F 108 EE R LW LR, EEFI0FRHBHITERSE, AHES
ARBEEHITHELHSTEER. DIV HLSTEKBEH SRR, A
RBATRESEN@mBAXATRASBBNERL, EEFHETEVHESTES
T TR BRI SE 2 o

[(ELLEE —
Ozumaen comam
—
i 3
£anEat
LERENRE
201 |
HEEERE
e B

CCB CSR 2015



EEREE HAREEE HERElSR HENETSKIR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback
VAS 1 YA
Aahﬁi
— H <
ﬁ — i MK < X B R
oy
o2 — < K P
i —HOK NI S YRR
%R — 8 Bk 5
=
— bk = A

- HERRR
R R
— o K R

%4“ — % M B R
Tl om0 B R
E@ L E SRR
ﬁ« ﬁ% — X KB R
ﬁﬁ S LB S RE D
Py — @ e SR
ﬁﬂ ] — 1L 08 B 5 P i B R
o i —ERHER

— A B 4 F D

— R D - <A R
— bR < B
— < <D K R

— i D R ¢ B

— KL B S R
—<SEHSAHARE

—E S R E D
—REARE

— & %R

— T S R R
—RHERE

BRASE
RITERERS

=
=

=R

&=
Hiz
Ip
o
)

FERRES
ERe

REERESHE
BEERS

——— R (B) %7, HEL. HER
—— TR (B) X7, HER. EER |

d.BARST  —— WR (R) X7 HBL. EEF

B kR
K R R
L R
K — K & R o
o o T e e oo B
¥ I e B R & X
& = gE £ E ©
EH = | Eewse I
il . L B R s
. & o
w L]

CCB CSR 2015



NEEFER USRS RSN By

Corporate Information Independent Assurance Report About the Report Appendix

| BEAs |

BARSERITHNAONME. 2015F6815H, HITBH2014FEREFKRS. 2015FF—RAREFBRERSIN
R2015FE—RHRE BB ARSI, HIGBEE THRIT0UEEEESRE. BESRE. MSREFE. FE
DEFR. 2015FEEEAZRATNE . BRA20ISFEEIIBEITIF. EBHEE. BIIATER. BERATHE
BREREMBINLITMERBETREINE. 20155108280, HITBHA2015FE—RIENBREKRS, FHi
B T AR /ROERFFREMD I B T IBERITHIFFITEEHIINE.

| #@®a |

BEERRBRERSHATIN, BRAXRERAT. EESTREARLAREZERS. FHEAR. NREEZERZ.
RESHFMZRS HETAESXEXHGZRESFANETNEZRS. HE201FR, RITEFHFERS
#, HhRTESRIR, FRTESFCR, MUFERITESRSR. THREREBFESRK

2015%F, RITEZSTBMITREARSRUEBAASNEZSHNENER, F3H27H. 4H29H. 6812
H. 7H13H. 8828H. 10H29H. 11811H. 12F16HL B HSIN8K, TEHWUBY TR EARTZREM
H. MERE. FELMR. RBEBEZEA. BEESREBARFNER, FEREEREEEN. Lt Emn
MM EHRITTEEHE.

BEERTRUESTAS KBRS ERS, H4ZEEHR, TFEBAMIFERNTERKEEELE, ZREFAT
BEEEFARETMMITIFRTEREHIRMAELE. REGRB KL, 20155, HETRAESKEXFERSH B4
REW, BYREFEREASNSERNZAREL, MERXEZZ7EENFEZLE, TEXBEX2EETEAR, #
HKEZ 5 EEEAKER ; KEREER. HEENGERP. 2ERBBFHELRTERTETERL.

|

BEXERITHRENS, BRARRAT. BESTRERRREEZRAS. USERBEHLREERS. 8
E20155F K, KELHALESE, HPRARKEFIE, RINKKEIE, IMBEF2E ; BHKEFE6H,
ZEERE2Z. MEAEBFLEEK.

20156, MESH 3 F2H9H. 3H12H. 3H27H. 4829A. 7A24A. 8A28H. 10A29A. 12F24A £
BARWBR, EXFWBEL TEESRE. BRIFNHRSE. BRITEHMRE. FEHIRGTR. BEIEGTRFN

£

BESBYFEZHERWMSREMFASRELTR. FRGOF. BHAFLE. IWREBLCRETT XX RITUS.
AE. XEEEFHTEE. BYIERIW. FAREN. BRERRE. RERK. BRITELDX, YEF
= BEELEKRABRBERAETES.

| EE
BRAEEERBITHHITNG, WEE2MAR, BEXUELKEE. TR EERRITKEEMSREEARSA
R, RIEEE. EH. AAERURBRAERS. EBFHEPUTEIRN, AAFREEEEER . 8E2015F
K, RITEREEEHI0ZEREBEEAREAR, 8FTKI1A, BiTKSE, £2ZBI118, HEXKE. HEWV
SE. BEELUBR1EZ. THELEEBETK.
BAEEERABERITATERSREXHNESSHEN, BFEALLEEETEN. REESSHENKKEINE
r, HESEELEITY, EHNEESH SRS SSHEMITHIBITER ; 2THFARIPESE, FIELEREME
B, HFRETMIECEREREAE ; FBEES. BESNEZSWN. EXES, WRELEN, BU5
B KESWERE, RELEEEENMETRENRT

BXBITAAGEFANE, 1S HARITRRIRBFHIZ015FFR P AR EEREDo

a

CCB CSR 2015









EEREE HAREEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

SIFERE T

HTEBRESERBR, XFEFHSEE, RERAENE, HFEENDE
BB —H—H KISFEFEERENEK, MBENERERAXKHEERTE
MERRE. AEXFPAAEREREFMUNERERSETER, KBEAM

17.89 7=

BE 2016 £, BITH™R wiE. WEEMRE. FREEEMRE. K. RFIEHIINERER
BUAE| G, BREISERESRM.

HE2015% K, RITBEFEBREIATN7.89F127T, ©EEMIBMHET U2
Fri1,485.70127T, MER EHFY1,060.231Z7T ; RS EFNMNARTE
Frfk, BELVSRELRE, BEARTEESEXTN.84712.

26 ) Bh 1HEB EAR K"

20155F9H23H, 21HEB EL W8 (J &) RARZENBEEASER TET. 2L, BABARK
F5RRBITEBLBEIEETR. REETR, BERBTREERRLFEISTESM~ RN A
S RRIREARDFI 00 THMASIR, ERXF BEREBEMRE. WAL, BT
Eiligre. BREAFVEX. BFEEERX ERERETL KFNRE. XhiRlF. REfE. S
A “EEM+yT FHMEZER. RIEZH, WHBEKERERI SMNERNBES5001Z T A
LRl ES I —EIELARES. TEAKEMREPPPFEIVESM ALEAIESE XK
HERESS RV FUWLARES, FES BANREEZEXNRENERBE, BR21HLEE L4
BB E LB RAFHEENHENERPREBE N ESRE.

2015 £ 2015 £
2014 & 2014
MABERBEHEE WNAERAREHEE

CCB CSR 2015



' 3 ' ' 15
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

1,970

SR OIET T m i E

21 =

BIN—BAIAR| 27 R, B
E=EIK 26 P EZFMMX

eV

SIH = @RS, THHEEFPHNSMER, BARZFPERR. 70 ReHE
REXFRSSTHREMFNEMN L, BIRERIT. BREKET ZREA
SNBERRR, RERATRER. RAFEREABR, REQHSHEL LR
mAES. £FE XK BRI TR S RER20, DK PR ELRD
291K, MEEUE S B AR P RETT CHBS M T ST B AR A & TR IEETDID,
HARARBERZIR, SELXNIINBTNBARTELXZHENEGELFH. 2F TR
P BT A - B AEH1,970T0.

FH SR ZwRW, SAEPLRF ATRFRS. 2. BTHER
B TUNARESYR #HENSMEERSBRATE, REFELRSE
BREERX, APAEELRE (HE) EREFARE—HARS ; BEa—
T REEREREKE, Hhl EHE RESSSHRS, HHBMLSE
BRI RN, RINSEIFBREAEERAEINE .

B “REM. SO, KON ARLARTE, EEXBSESEMERS, X
BN R MEFREDBELR, SERSKERMMATRES. LEEKEARE,
BEFWRIT BRIT. B Bk HE. B R FE2FUFEE,
AP ARBEEHFURAREBRS, FEREFANELIED. B —RHHE
BE27TR, BEEHOSNERMEKX, TARFREENKX. Bibll. £H
M, 24NN REETHEIRERMRS -

ZIRIRT. (CHERRBFIRCHEERBMIFEATNEZRHEESR ——

KEMNE2016F10821H, EBR|ITSLIALBZZMIMEREH LB EHE L H(LMEC)H T
VYERBZFRARTEERFESUFSESITTRBESR. PEEREIFIEFMEEGHE LR
B WAL T X — R %l

RIBZESR, BRETEBEIE FTEFEERFRSMERLMECE A &1E. LMEFMLMEC H2IRRITHR
SRBLMEB N RIERED RARCBEESBRSGFAN—RRBEASR, FEAERBRTESSLME
RHGURART
ME—FHTHAURFELEEESE, ECBARMBEFROER ; —SRITEMA A IRA R
BEARMAHAOMAMIMEMA R GERENNRESE ) FIABKNERSENXNEEE PFTILE
HEEM TR ST .

FERS . REFAMEMERAERMHEE. ERBITHMARTEENLCIAR

CCB CSR 2015



EEREE HaRrEE HasREls HESNT SRR

Chairman’s Statement

Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

ERLAEHENN AN EBBERRS, “RE” BFRTTHME1,000T, &
N ARREPNEEZE, ELREHBRN/INLE. BHE2015FR, “IR
B BELTMCK107127T, BIEAMN99.2127T, 45.865 % F MRS 3k
e 2015%F, BEMFRNANFELN1,200N, ZHEE1,949.80HTT, B
EEE28ME. BIAK.. HEM.

RIGETIEE R LHE P S WS RN R

REEEEZER HE2015F 12831 H

]

91980

M _ERITR PHE
(FF)

@,

14917

BB E
(™

ATM

91,500

B =tE RAEE (ATM)
)

CCB CSR 2015

P
20,967

RIRRITE PHE
(FF)
<

12

BRIRAT
()

e

2,883

95533 ZhR AL
THEANRAZ
(A)

[
18,284

FHIRTEAHE
(AR)

Q

ATM

24,694

HENRITHE
(™

]
4,376

95533 B RIS HEEEAT
FEEFOENE
(%)




' 3 ' ' 17
AEEREE USRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix
ERERNTEG, $NRRIMGSR, L “EREF", #H#t

EMERLTRMT 2

FHEWRNE. FREESFRS  £ERFHEXTTE, HNZERYT
KOFK, HEEENENEXE, SENKTE FEAE. YULH
%, BLEAMESFEFIE, FFLH N RETFNEXAPP,
fEit XA TR R

HEAN@ARIFREMAIRERYE
BARR SHNAELD . ‘CRAREFR STEREE
B, BB T HEEN SR ERRRIEEIR. RitHE)
B ARNBH AR, FOMERERAGEKEL7,0000, RHE
FHPRII500T5 1, %% AR EEHBET2,1005 %.
REBRIIE, HRARENASBIERRE. BURBETHA
B, MBE BRI ARBER | FAERGH LTS TR F
MEE’, SHEH. HEREREPER ARSI AEEES

BRBAR, MBENEHEREIINGER  RNRREEHFE.
NERGAREFAERNRRESZEE, TmHEAEERE.

80,000~ 7,000~

RITHAEEARY PN ERRHBEREY

000 2,100+

EHERTRL REATEENRESEET

CCB CSR 2015



18 3 3 '

EEREE HAREEE HERElSR HEINT SRS
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

ZH ) SR ITH AN ERERMAR

EXYAHERNEMRSHTRAR
B, #BFETHOREME®E, #
RB|ITRESHELRERTFARE
RAEE B BRE 2HERT
B, MBFRITREANEM, UHH
MR RKRIE, BIFTEY “BITREF
+HEE M R T RET M DIRITE
X BREHHEEM IS EE
RNBRARBAET BER, B
HE5FNSEAHE, A ERET
REMWESHKRS. BREFRGHR.
RELR BRILK. BERHAKE. &
MEWEARNEMR Y NRIK P E
B RUFER. 2REERFEFEF
. e E (RE1T) LRFLEE.
RRFMBITOLRES FEBSARME. “BRE FERBITEHMBRSILBNE, BRTRNESHMRS ‘KE—2
B WEE, I ABERNMNSERREAZSESE. RENSRRS .

20154, EZRITHILHIT “BRBE” LS ELEHTTLEE, HE2015FK, D 2Hdt& 15 ™. 61 M E™
URBEXTANRK ; £@28E “NOHRIT” 500081, BES50%MUESHE. 20% U EITEA ; 2T MEBR SRS
BE14FE, BFOEARNER. ETHItESTHRATINEM2,000RA7T, AT “BRiB" BIREmMRSHE,
B “&BT %7 5E55,00081, ARNERBREEAREFTHMAIES,000AT, THAESHESHTBRIREREFIRA,
HH BREER “HEIRE SH=m, BREHEE1,5005 TT.

20165F1 ), ERXITHEARRAZS TRNRILTE D “BRE IRERIHARS R, SSI/NREGR. ALK ¥
MOCR RIEBHZE. BWSEMESHMREH W& . ZNNRTKRFSF68S, EHEH, RPMFRANMTIT, 2
HENBFEAN. MPEEBRRE, IIFEAMLETE. “BRERITIR, NEBFIRE, BERRFKRNE, B
N#EHEFHRE. BRGRANE, RHBETAZXAFET, TUETRHARERER, TRIEXMH.

CCB CSR 2015



AEEREE MITESTHR S REGREA Btz
Corporate Information Independent Assurance Report About the Report Appendix

RI[EEBMIISMNBYMER, FRIEFTHIFEZRREELEE. BERITFW
FIEZZZOTE. “BTRERMELZLERE. ‘EREMMIRTET F
ZRERBEED, FEIQHHAR S 15” TMERHF . EEWMFHET.

REBBRFHETS

RABELFED, BIMBEZFEE. KHEEMHL. B

FREREFSMHEAFRERHSE.

MR BEFREREEDRE

EA—BATRE=ZFARI, BTIERBENRTERIMBPNERT ‘UERAHPL” WES, ARBEARIRKLA—
ZAAEMRLETF, AERSERZIEAT . BEXRF. FANEE, THEE, BHERE—EREIRZEFNTTE.
MEBLITENBREZEPSHEFRRE, RE—D ‘TR sEkBifhi “KIREeRE”, MEEITAZIMN, REBEENES

RERINE/\T5.

ERAREERRM20155F “3015” sk, ILEA—
KERSMIE, EXRB|ITMANERITF, &R,
AEMBEZETER, HEGHISEDAFHR
7, BB, AETRET ZNEE, ZEHE
TRIMBERR. AMHREM  FETBHEFR
0, NEFRE-EMESREmRFET—Fh AT 5
EMYEIZTEN. MESBNESEERT —15%

EHIRAR.

B ATy “3 ¢ 167 B2 EMME, IR FR™FE
MPRIRE A — LT BN RS T EEERNX
BEFI— AR ZMER, MSEMNETRIFEING
B, WITEH2015FE “FEETA .

MHERS LESRESZHACRFEANER

CCB CSR 2015



Fhinp 35
e
i
g







EEREE HAREEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

ARSs "=4K"

MM =R BiIE, THEMEXNRW IR AL RN BRI R IR
HEREHNIE. REEARDAIRENR, NIBRARAEFEERSTHRMN
EH#. FIRRRIREIRNEHERX, EIAESTHE “KIERZIRER" .
2015 FHE AN TR “WRERR T KRG« ‘AR HR, EERASTHAE ‘@R K. BdE
FiBfR. RIFVR. RRAEELMRASER, BHELTRANBEAZTK,
X T RAREHBERIES . 20156FHLMPAZTRINRIFE, KHEH
82.291Z7T.

30,000-

82.29 .~

RS =K' BRE

MB35 #HZE2015512831H #ZE2014F12H31H

BRERE (27T 18,927.79 17,966.42
BB SIREIFAREN(127T)

RN EIREFREN (27T ) 968.82 1,291.52

HERBANAZREFR(1Z7T) 82.29 98.5

26 ) "KHXBE —HRDT K SRIIRS T

CRBXI” BREHRESITRERS ‘=K L SH— 1 MR, BM2010F#EHE, EHRXNK
WARERRIER T — ML SN R STHRDFFEINESMLE KR WREE.

20075, BEABECHMARRNEKERTHCHNE - NFREI . 20085F, =AREEMHBREL.
ELZN\DA, FAHSREENDES. oM. “BEEGIR—HHEM NN, AMBEERECT. 71
ZEINNER, ERESELCARE. REXEI 7L, H2012FZETHENE N4 FE
o EANPET MR “RBXW EFHEN. REFBPITHZE, “MEWXAZE, HMEZRIT
INRE, BETHRSRE, LNRS, LEMSERA, HINERK. " mS, BE~DEHNE
m, BERERHETAREMERMEED, wEBDF & “FFELNFIEZEI0%-40%, THH @m0
FEAR100%. " BEITKES-SFZRN, ESDDET, APIF AT FTNMRR&EME. “BARERT
BHRETW! 7 KB

CCB CSR 2015



o o o o 123
AEEREE MITESTHR S &bl B3R
Corporate Information Independent Assurance Report About the Report Appendix

Y]]

*

7S TN VKl

BITRARFRS /NRELAOERRES, AR SE B4 NG F K]
S1%, FENBELEmM~R, SIFRFEX, KELSRE, TERSE
B, FERA/NAEVEmMRSGEED, N— SRS KFE N E L S E R
HZBe

KA ERE

12,178.79 #HZE2015512831H
11,429.28 #HZE2014512831H
ISR Nl BYERARER
(BR) (127T)

o EITORERRFTNBEe LI ERE (S MEIE A NMidlE)

XN “BRIERE. BRIER” M EER, RUERBEE, ¥ X BRE
WEEEE ; EHABRREIE, SERBRFSREXZBEEMIN, UL “AHIE
R” = “RITIER” ; AEBNFHEL “BhER O&, #EEES R, HD
A FREHFER “EREE WESED ; EEVRRMRSEWELLF/N®E
A, FE20145 XN ab b S 16T 28 R RV B |, 20155F 480 % W 2% iR 55 T

B10TL, FFxP/NMAdl T 20K P RIS S 7 I 2R I B LTI

7S e a1

EMNMASESAERARDIENERBESHALSES, WH0ZTILAPELFH, EERINENSHRAEL.
20155, NAISERKEANFSEH §z—REFSELRREALT MR, 2FHALEE, BETEFTRE £
BRSRWT, NERTILTHER, TEBRITRARS. THNE—FRRCN, ERIBITENSIT “BRE
FRBTHHNREZR. BN2TETELERAR ‘IRE” LEE1E, BETE/NMENLHIRERS-HMNER,
HTEERRHNEMIENBNERE. ZRICVIAFTREALT =R, BENSTNETIIER, AESET
B00ATTRHMA LN FREAER, MBSHRHAE - ‘BITHREAR ‘ENW W, BTXEHER, AFNZERN
FING T, KRBT ! 7 ERITRISFT, AR SAFIIHERAME LFIE S5 F ELEK32%F69% .

NE—BABRBICR, RIZRX=FHHEHRRRRERARMMNERBITHRMESTES T —E170 THIE
o EREERER, DUAFTARDGE : “BREELD, WEFE. REPF, HERIRIBEERNSHARL, BRHET
REANVNEA RGBT XALFRI =M ! 7 B RRREIRRARA T T EMBTRRRENALSHE. 2016528, Zh
YET—SBHHEMI00D THRRZBIME, EMEMBEIATLE, BFEAERNES, BAERS2HRAN
BEEBWE, HENIW BXAFERITEFAYNERFE, DUATABTZREBIT, WEEIHR. HEML
B, ZBRI|ITHBESTEMEE T/ ML “BHR . BFRETHPNFICRTBIESINF RIBE T EREK.
ERRAE, DUTEZNMRER, FHEVABIERR, FHIRFFTH T SMbTT.

CCB CSR 2015



EEREE HAREEE HERElSR HENTS&IR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

IFEEBERE

MIELERZVWIAEER, ERXFAMABEERHEERK, THLkLs
w2, RITRSEFE. 20165, HPIE203H7 PR ARE TH L EN AMEELE
MRS, AE1A0F REFARET RREDANEFERRS, H4.54HFHR

2015 £, %3 4.54 7 AR WARERBERES N AEERRI141ZTT.
REEFR RIS BN AE B K

114~

MYERAREIFREETEERMERZTXAIEER, RREMAR

EMBRFLSE, RKOAZXFHEFEAER. MPXBUETHE. AHHBEEERE

SREFIMEMNER. BE2016FK, RItAMARESIHREREIREK
507 12T 507127t

B E 2015 FR, RItLMA
RS TIFREREIRENX

A A A
21,138.95 | 15,104.23 446.98

D AEERARE ARENMEBRRRTR RIBHEE SRR
(Z7%) 4 (7). (125%)
22,538.15 11,833.33 708.48
#;ZE20145F12H31H

CCB CSR 2015



' 3 ' ' 725
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

2,900~

BZE 2015 FXK, nEoEHE
BERERITTEY

1,194 5

#ZE 2015 R, £EILRF
Rit&REE

FEERIRS

FE BT, ARFE NRFES, KEBIESZTEA. KATEA
MIEBEAZINEN, REEEFESHES. B, CEERTERERESS
W DI FLSHE. WPAEE. 8. 2IFLEEITY. FERESENIT
¥ FRESRITEY. REESFERAX0ATAKTSNFESHTRER
SHER, REARNGEZRER. KPEE. E¢1E. SEMO. REE
WHE%. 8FE2015FK, FESEERFMNERITEE2,500127T, FHit
ISR ERIL206.35%, FIIHEERIA31.35%,

ZESEANE, ARETERITIEEEEZASZERR, EEHRESEE
BREEATF2015FE11 B20H EREEM T

RAEIX

XRABER RESHMRFHTEHETESMM, BFHRFRETE. H#AR
ElGRE. RRBHNEEMESMEELTRY, EREFR. ERVUSEEK
T REFEABXRULINEREEFNRANEEZBRL T KFE. BEERE
% EXfY. BYESE. MAESEFEANSHEMEFSMRSHR, #F7
FE. BENREREREE. FECHRAR” SN ERFERSXS5 54
SRRFETRY, IFREHSNTHLRE.

B E2010F K, et RREITA FEX7,794F5K, £FHIEIT2,1005H

3K “REB” §1FE F529%, REVIEMIOIR, “REE” 51FR F672
K, BREVIFIG250%.

CCB CSR 2015









EEREE HERTEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

1,335.63 -

IFEEER

2015%F, ZBERFIRELR, RRBESFITORZELERINE MRS R
FRRENT7,335.63127T, b EFIHKE0.61%, HIFIGEILE T XA EKFEHKF.

 50.61%

2015 FIZRIRELFH OB FRETeHRRET K, BEITE “RERIRNET, BBeEREIeT
FERFERIME RRS SERRER BEVERERE. BXFRE. BNEF, TREAHEAIRE. RANA. 5

CCB CSR 2015

RMBE. TRERSFIREAERFE ; FERTHBEN~ETED
Fl. BEHR. SREENTLIIARSERE T, PREGSRNYE, BSEH
ERAT; NRAZRRE. FAEKELZ. £%Erm, BERRPTRE
AEFSHEERREREZR, BRTUBRE. SHTHRE—RERE, WRERFRE
EEAERANERRERL, FTRE.

2015%F, FUHGEREEEANZEERERS, ZRRMABERIT29
PRI, eEEHZEZE. FEEENSINES. FHEFEERRITRE
ERIEHTERY, NEMGIEZR. HEEE. LS$5ZT%. AARNKRESS
HA®H T T-MRZEERRRESMER.

SEEEERE HE2015F 12831 H

! 7,335.53@7—5 |

FEERRM

5298745 1598 > 170

IR SRR
IBHECOD ‘I 8 5 . IHHER SN

AHEE

2,285.24 5

HrERHATER

1239
> ;

AR

90.32 5w

i ?J<



3 3 ' ' 129
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix
26 ) ZFEMRIE

M AT A E IR LR EEMREE TAMRIENERIE, BIAEM “+2H”
MUWERIRE. ZMENERTNAUSHAEFLRMLEL. BEL. FRLLE, EAH—F
BEME, HHFENEBELER. 20155F4H23H, MBESTATBEAXL KT RER (2R B
RABRMIRE, NZPPPIBRMENRZE. ZMBEXTIRAZER, KLEMEMETLIRLET
15, #—SRSVEMF AL, TERBRUBIHEGERAR. £FERATHNARRTER
2B\ BIRIEIR IS IR 5 R (B

RA%kmaE, HALdARBTERERAC VB EMNEHRS TR, =P REBIMERHEE
5, SEAAMNREEISTRNMNEREHEAE

VLB, AEEVEABARRHZTEER=RREIR2X2AMWHIATE, ZMEZ
ERER/KFNHERNE, SFEUREEFTISAM, RETUTRBHAME, JUARRKIET
D Z E AR L HE R

e, MIRAFEERIMBRME, kit EiaE.

1.83-

B E 2015 FR, FHRIT
zZH

3,293 5~

HE 2015 FR, MIERIT
iR

KRR FIRITIVSS

BB TRERBFRITUSMRPREMEES, MABRFRITRERE,
THEEBRBFRITEAMES, BEZFRAE, TARSER, ROXNKE
FAEEm. BE2016FK, WERITNMAAF217Z27, MERITRLAR
40277 P, FHNRTEFE1.83MZF, WMIERITHF3,2935 F. FHRIT.
MERITHIZEA, RARMHRE T KE FRERFE ST F 5w ERT
SHERER. BEKSMRTFHEGLIES.58%, BT RESHMIFTERR
IE77.56%

|113456 |
>

CCB CSR 2015



EEREG

Chairman’s Statement

CCB CSR 2015

HAREEE HamFls HENTS&IR
Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

BT EREE

BHITEHBEEEEYRED, BURBEDARBE. REUIMSINKEN
HeW HITERED A BFRDARBERRE. EORGHAERTHRETK
REFHX, BREEEFHRE. BOBHIN. 20165, BITABUSER LRI
KITEEHNLEDAT, BERDRNKRERENERE ; FFFEERORRARGZHTTE
Wi, ARERENEATESRS TUPSHUERERE, EFFEHERO
FBREFMTHE. i, RTRRESRIHARE, KEHT, KKRES.

BATAERRE SIS R

2015¢F 20144
KASBFREE( BILEXK) 9.09 7.6
LOmiERER (M) 97.77 127.49
(?‘%f_—gfﬁ;%ﬁﬂi%ﬁﬁtﬁﬂ%% 503.96 565.34
SN ERMEEREFER ( JKERT ) 114,071.01 114,495.73
Tls=  REREASRESEHIN 68,898.89 69,155.40

BE(HITHEMK)

2015 FALFDITRESAHRIE R

—RRIENEEFER (TE) 1,450
RARSEFEE (AKX ) 36.56
SOmEREE (19 ) 1.67
RCARSIBFEE (1) 17.69
EH— HERESEHMEE(HTHLK) 3,162.81
SMNERIGFEIEFE R ( JEELRT ) 59,453.15
EHEZ REEREEESEHNEE(MTHMK) 35,909.70
#/iE

1. BFETABEEEEAS2TREEERL, REREFEER24/N\N T EEIEHE
R ERER NN SRR ST EE, REERERK.

2 MBIRTRAREEZRCLHN CERT Y —AERRENRSER HEH
&, HELIETHHERTUAMZIL.



o o o o 131
AEEREE SRS &bl B3R
Corporate Information Independent Assurance Report About the Report Appendix

RFHIAEIE

BOTTAXEESHTRENENE, ABRFEFREEFREIEZRTUEHE
RAARZRFIBANLERLE. SELEXNEBHNEKIRRES K. 8.
BE. WK, XHEBRERZERKNAHEIER. FHHRTIRFA, U
ERAXBFIRENEFEABY, FREEESER T AR~ £
TRFM.

2015 FETEFAERFmERDIERE

| 1,026+ |

1 09 * 1 4# 303 * 31 #* 569 %

AL ( ML) Eras EICAFEBN FTENHL MRS5S 8%

CCB CSR 2015









EEREE HERTEE HERElSR HEINT SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

REhEEEE M &2 2015 £F 12 B 31 HRTIERE

BSLRAEREE, H—SIRSERRER, BoitsE R RRHTHE

#, PHEARKREZRFNER. 52, LFR. BAEER. RIH#A 369,1 83)\
25, RIEMERE. RETA. REXURSERR TN, WEREMGH RTEAK

My L. ZEERRRHARENERRRET T HRNIAS. WPHE I (535555 IREMR L5509 A)
B M. B BE, BRAFRETR, SRRRERTE.

RARHEIARBIT. RELF LRBUXTFUSESMERNEXHEE 1 9,659 A

k, BRI CRFLT. HESY. RELE. NNEN WERERRIE

AU, LWSESMERERTHERGREAN, ELRLFANALLE. B 5.33%
AIEFRGEET ‘RE RE. BY WIRT, ERSEHEUEN. BE SURKAT

WHE LR T L R — R R AR,
RIFR TN

RIE FEE FHERZE HEXME, MEERZHERFHRATESHT

69,722

[ ]
BT HRHAR. EAIEE L, KEHRT CEHEREEMEN RTIIHR ]
BRBAE . (RIEREENE SRS RATE AN, KERER 18.89%

TEMGXF . ENATIHNEARFE. BERET. Rlb. THh. £8%
BEARt2RE, HFELERAH2URGIVFR. WRETRKESERIERS
E, BRERINFE. EFRE. 2015F, RITFHET KK TFH—SHHE
B XEAINEL, ERAR. HM. 2l Rl ERERESNERS O E
EWA O FMBSERSHMEERNBMARER, BiFFHmigkaEREMN
M. WS —ZMEESIENENKRUITR, THRASHEHFMEENEANL
IKE .

X

30ZLUT 106,094A

31-40% 80,6374

41-50% 140,595\
51-59% 41522

60ZIAL 2354 | 0.06%

YMRT | BERT
198,783 A | 170,400A
53.84% | 46.16%

CCB CSR 2015



b

o o o o 135
AF RITEERE HREGR A B3R
Corporate Information Independent Assurance Report About the Report Appendix

%

CCB CSR 2015



L 4 L 4 L 4
EEREE HAREEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

31,162

ST DIZE

1.91 =

BYNEE T

167.22 5%

CCB CSR 2015

S ESTHENIMIFHIEIG, 16281, FilEHTIZHE7.5712T, #Eil167.227
AR, ANEE58317.8K ; MKZEINe77H AR GER), IEEINIITEE113
AAK.

2ITRTEZH)IBERE

20154 20144

iz

— R ITITRFITER IR

(R) 1,123 2,523

ZH/PITITR. —RDITER]

FIRATR( AR ) 82,457 42,034

WEEBRRIAT(ANX) 1,638,669 1,850,816
paLgiEil

—RDITATRFNDITERI IR 401 348

(A)

ZRPTITR. —RDITEB]

BAIRTEE (A ) 9,674 7,983

WEEEBRERIAT(AN) 341,661 318,560

ERMITELTABERNRIREZRRS, | KATBATRIRRASFHES
5028, SWHENSRRINSFENFIEDE  RIRKRESHRE, €
RBAEEE. A\NBFEE. FMoiRE. BANRESZIEE, BITREEDS
ME&ZEBIEZEIE100%.

SEFRE CREIR, sINNFAERAHNOCEZTIA, MLEEMNR
TXREZHE, MNATOEBRSAMASKHIATF, LATRZIHAANXEER
B, fREATERANAMCERARA, ERARIHRENEM EHELART
BAERESIRLED, BEERATHRIRKSEAVLARMEXRNSE. S&HT
SEBRO—4RTINERER T, EEEXBEL$6,594.55H7T, RIOEME
BT, HEIEEE37,498 AR ; RERTEMES L MRENFKG,445.025 7T,
HBENFR T 10,543 A0

TR “E@E17T BLETEY, BSAERS. £TH3B6HRISE5RES
EFEHT, BEHEREAITIX10,114.36 5 A8, BENEERNA20H — £ M A
RIBSES ‘“PEERBITINARIRER, BRERT WA R THHE.
FEME. NS HEAIER LRI



' 3 ' ' &

NEEFER USRS RSN By

Corporate Information Independent Assurance Report About the Report Appendix

EMRITIERERENR LS, BRERATASREEAEZERF, HE
BEMNE. FERK “PRET CIETER, HHRLEEEREMY, BIYE
SELRXBURATLZLEIN, AFRIZ2EM ; RAFRREEFKE
T, HRIRIVRERE  MFRL2TETE, BSTERBHRENEN R
SRABELZ, RENRIBENKBELERE . 20165, HITEQALTI0OA,
ALk IIEHS32,428K.

20154, RITMEFEREIATIARAE, 265 UTRIREAERLT1% ; 265 -
3L RILIMAEELIA2% ; 36% - 465 RILMAKFE1.19% ; 46% - 545 R LR
£ F0.44% ; 555 L FRIHRAERF0.12%. MR &, KI=AMNATIHR
LEKB.59% ; HI=ZAMRA T HRKE3.64% ; REEHXKRTREAE1.16% ;
FREX A TR AE.40% ; FEHK & THRAEK2.06% ; FALHX R THRE
#0.84% ; BITRIMEEE.12%"; BINALREENO0%.

=4+ A\ Al ==
!E%tm JSray=

BYTHLEMT. MZER. ERWMARZESATIENS, MRS
REFIE. LFREMAERECER, BRTHERINTERR ELR
R ALROR; EHMEFERENECERNEFELER, HERHTETE
B. FREF. BENE. MXAERETENERE.

fRHE R AR FEN, DURERKERIIRS . FESHEh O R Rk
SRBMEBMEIE, FrERETEENAENBIFTERARAEGHIE. RS
AEERZ 75 FRRARECHIIUEZDBRSERN XN EMHRAEEDFX
%o BIEFEZH T (HERRRITAKMBHEABEXNRITHREFSLEES
A ; HRR FTHEIEIGR

HE ‘BRI WERME, FIETAFEER, AAFI] CERRBIRERR
EH>, BWREAS, mEEZNEE. ARFR PME ERD <FE
B IBBEES ; FRETREMLETME, REMILKEZIRFERSE
Tizk\/o

BT THEWBAMRFNRIBENRFLE, ROLEMIRFNXS B EIFTHY
A 51 REFIENIEM, TRT CHEZRRBITHIRFNEERNE B
UL, BYTEMRENMAFNERNG. BN, ORSEEMAGE
BF, ERARHEL. Rt LSEAREBEEEEEPIENTMIASN
=R, AEERRZEERMIRFNERES.

RITERER. ERFRL. AR ORZINIRL

CCB CSR 2015



L 4 L 4 4
EEREE HAREEE HERElSR HENTS&IR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

449,475

HERSHPR, BITRESE

H BRERZR 48,257 =
AE&E4UL218F

CCB CSR 2015

[ERiIREE

BITTOEURERFR, FEXFEMERE. 20165F, RITHEMEBSHRE
ERREZR, BUEMISGLAHSERE (FE. PHEFE). hUFR
H. RERFERIR. RAIRDIK. REFRAMIEE. REBIELREBET
MEEFSHAX, ATHLNBREARTLAREESEE NS, WBERMNKR
ARENBAMBEI, RETHIHEIEFTIAT.

BEREGHR, RITERLE449,4757, BEhHRRZR48,257, AR R
401,218, 1R#E2015F6H156H 2 TM2014FER AR SR, KiTEM
20156 A30H EMM £ AR AR LZ2014EENERESR ART0.301T
(&), BTN ARM752.53127T.

20154, HiITERESTIE2.957T, L EFEEK0.047T.

=R VAN
2.91 2.95

2.62
2.44

EHEAK . SRUSTEE - SREE + SRIGER
BRIGEN = (FALEBW + INRTIHE + BHERABNHER
FE+ R ENIMBGE - RIS REFERNAMUEIEAE) +RH

Hrp EFHIT2016F RKEERRESREN, ‘ENRSREEMNEL
HeBAR ERAZ.

BXBRITHEAMFZEE, ES LR BRI B T2015FFR.



' 3 ' ' 139

NEEFER USRS RSN By

Corporate Information Independent Assurance Report About the Report Appendix

430+

HEEFITIRA = RAIRS M
(RISAEES

91.18 =

E R R RS

HVEEE

HE2015% K, HITRTREBEHRNG2,034K. Hb, HEQHRITIRES S
FRFHHNEEE430R, BENENREMAS7.78{Z T ART.

(HLR282K P R T I B A B0 = M AR AR NI, BId X B 7 4 F=ER 88
WERR FENFH. AIRENESNNGHEENERESTK, MELE
SEHNNE ; ERNEEA. FRIERFBRIEERTERHEREREEN
BIBEEISO14001 MR ERAERIME, IR RRiRsELE. TARE.
FETHE, FNERRREERETEMILR ) ITREARESIAFEAR. #H
P, Fla, EREARNERRD TYERIEENEA, BB EREEERE.
BOMBEEESA  A37REREGEREFAFERBLMEIN, H5HF
SR, HWERN. BIN184%, HOBWEHERBIEFRESE ;
HARKIBREBARITANHENEE, HFN7RBEEEASIBRELE.

ATHNBEERERR

K5 #E2015512A310  #Z=20145F12831H
KII=AMHNEEHE (1) 352 292
HII=AMNBREEE( D) 200 181
TSt X AR EE (1) 1,231 1,137
FPERI X (I REE (1) 52 47
FRRRI X R A 2R (1) 33 26
FACH XN EEE (1) 28 21
AN R SRS H (5 EE (%) 99.28 99.9
REEEBLIZE(%) 100 100
INEERSGE(%) 3.96 12.6
FREREHRRERIIRE o7 03

(BFEORREZR) (R)

CCB CSR 2015



EEREE HERTEE HERElSR HSNT SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

RRAF K

KPARERKRALE, NEXZCAEFNEAREEZR. BERS. K
HAKFRERIE BER. BERE. RKIE. BELHRELFGESE
MIRAEER, BMKARGEFRERE, FOKRARBALEFTRE, #I)
ARFE, HHEEEHR, REEEXKRTBELE, IHHRARSEHRR
HERBRTAE. AR, RITHERBRBRMPRAKIAALTEIWER, 2
AR R

Ay

=6 ) HEE: HEEINFTER

FHERRT AYMMSTRE ZLNMIIA
TA BREZZLRE, RGN EBERXBNH
FESTRENSE, BRIZHRELXEE
F—PIEENKR. X—LF, #ETF!

TRER, FREREL2005 AT, BE
ITREBRXIZEMMNCORE, BETASEM
ERZME S E. T, §8F, XER
RNBSEHKER, BERRARELENE . i
MEHSIHEMMERE, HRAMNBEHE
TR B CHERMTRARES, BET
NRBEZH. thHanNRIASLEE, BiEkHE,
MAH, NBHRAEFRTT ; @z B,
HBEFLT, EMERNRBEHTHANAR
T RS, BRE, TERNDBRBERRXY
B R X (B R

THRFER, TENENRBEEFALAE, WSWERTHEITNN. BBHR. TFEXSEERAXTN00%, FRNEGEE
FTSRERBBUL, ARBRET —TRTERRNERKRE, BNRINFNHRN “WENHHIL. FHER L
TH20155F “REETAN .

CCB CSR 2015



L 4 L 4 L 4 L 4
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

WEFmm 3217
BIRESER

HAFR ‘BLTE), SBR
THEEERNISXYFEH
s Wl =EEMmKRELL
X. £EFNHEBT, ¥2E
PRk E, K8/NEME
SELH. BITRATIEREN
BRXERY—KE. 5%
Eid. HH. BF. BRAEN
BRHEATE, MOBLAR
RIHETON, —IRAKE
KHEESES.

FRT ‘BiT

RITERBE

M) 1| pEEBSE/\3Z 1T
RTEAHE

MM EFE—2Z 0 EEEMN/NR
RARBERE, —HBFER.
WO AERR, ME—ARELKE
ZERHT{ERE R ER480 BRI E ST &
HEWR/NEASEHEH=/N
FTEHETERP. FEREEIFE
H—REINEHIER R ERE,
KREFEESN, EREFHNEHE
EETEETENS0KNBRES
r. BEIREMEE, BEREEN
s, HFEEAET, #81,0007T
DeXs TEEGEF L, B=
WE—EBILFEELEY, HB
TTEBRAER, REMTARER]
HEBRZR. WEsFEHR, kLR
LKEESTOHBE, HMERTE
EFERHEEY, HEAUTSFE
4,000 T Bt 4k 52 5] .

BRZE5—RERNARHEE TREXES, ££1T
SEERIFRABRACAHEVHRT. ENBHKEI00ZTALAHME,
NEBIXEZA. BTILE. BAEILE. SHEE. RRERP. TEHR
MEXEATE, FLEEEA. TEPEANIUREIBLASMA AT
5, BRNRRATINMASMNQA®ES. EHRRERTMERETEITRZONE
W, FBETERE, E2TERAEETRRSEAEEL, IHEFREL
M REFSE .

AAEST
(ERFSEFBR

M2005%5 7+ 45, BL W B 18
V-2 SBERER, £S5
EEMTEETNFL. BY
BEESBEMHMTSEERERA
B, "MXEBRTHEHRNE
f, BRALEANEEEM
iR A, bz FHKE
NEZEEETRE, TER
Wi F A, EFHECHBH
fRiE. BEM T RHRRE,
BEMARHBH MG, WM
REEIBHIEE, fBEARREIER
RIRe A RO AR B
FRETRAN, MULID AR/ 1EY R
SBET.

CCB CSR 2015



EEREG

Chairman’s Statement

8n

2005 £ LWk, BEITET
BFEEIR 8 Z T AR

FE NI E SChEER

REETHRENE

1,036

HaRrEE

Social Responsibility Management

k

S22

o/

N

E

Q}

@
HasREls

Social Responsibility Performance

o
HSNT SRR

Social Recognition and Feedback

20055 EWLLSR, BIRWBITFMRBIUHMBARATFR2BBETHE, SLEXE
TI00ZNEELHITE, TEEHELE. BEir. KR REKE. FHER

PEGQE, RITEIR

L)

BIRARK—
PERIRRITRBRAES

FRAERRIRTT y

1.215:=

RFIE8{Z T AR

B A —
PERRIRTSTERR

R () 2= y

3905x

BBASPI RN, REHE
BE. BEE. TG, &

EH.2751Z T RENFR, #EN

R84 TR, BT

B EUR70A K BEBSHES.6HAR B X BEFEE80ANIK
BIENAE BIENE BIENAE

FESPFLARESS HEHBLEESS PERZESS
T B HARR B HARR T B HARR

1996 - &4 2007 - &4 2007 - KRAFFEE

CCB CSR 2015

=

REDHRFEXRE K
FHRA T
y

6,000~

&R 196,000 TTHBIFK, #EB
DERERBERFZE2T AR

afFa
1610E BIGRMGAEM

15 5 HARR
2009-2014




L 4 L 4 L 4
NEEAER SRS &bl B3R
Independent Assurance Report About the Report Appendix

Corporate Information

REP=TEHFIRR

600~

®
22022

BERFHERRES

vy

300 5

B FHW200H THFFERK

ELBEZRBIETRERE

REHTEER RS A o
1% SR 2

|
o'e

"BERRRE hEE
RIFITEEITR

y

2,900~

Y
- —

-

Ll

N2

FEREZESFERIRER
fTERBTR

v

9,000~

DEEA RS RE
A R
FEEOFLRESS. ;ﬁﬁﬁ
EREFRTFERLFR HERE
INEHARR B AR
2011 - &4 2007 - RATFEE

B FREIRE, &£
W mERE. Hif 8%
1318 RRESEHRAGER

& 14,046 BT RBIER, BN
HERE (FETF) 14,618 A%

BIENIE BIENE
FEAXAXEESS FEAZABEESS
B HARR IEHAR
2011 - &4 2007-2017

CCB CSR 2015



EEREE HAREEE HamFls HEINT SRS
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

2015k, grsassmmsa 12155, s,

RERTRTS “BFERERE
KB R R, SHARELE

Fi

BIRRIT “IFERERE BEAENHXING

" BRERRE" PERRRITEITL
2!900 e 2015 12A8H, MRITHEWT007 TWEMATH ‘BFRBRE" EILRE
F. i, RITSRIBR20057T, WEIBHSFRERE, EHE.
Wil HA. B8 ZE. SE. SN RS L 9. = T
L e T304, RORE S BRAER.
mRTREN ‘B RRBRE LRARK. 5. BELHLRO RS
1, HEBBACHETIATNEER, ELFHR. DBFENREL
R, @ERERHOBBEN. X5 RRMERE. BARMEANLL.
ZERERSHEBREE. BEES TSRS HEOIRESES BN
REAL, RHONRIG HAER, HHBBAFY “HAE .

CCB CSR 2015



' 3 ' ' Y45

NEEFER ISR RSN By

Corporate Information Independent Assurance Report About the Report Appendix

L mman AWBRAE RIS
s wnms 3,000,000

 wmen . hHEAMETAILIE

BRRITRIESTA
J\flli EE )5 45 A

i T e e R A T S

REBY - BAHEAURK
Big” REEF

10 REREEG  BUASNENERR WA, FERS == SRHT Kb GERANGRTS

BERBITARROMALIED

ZITRENFEZHIEII

¢!

3,296 5=

20155 9H . 2016F 18, WITHREMXBRENNR. Wl FE . =mE-
HiASE. XHOBETHENZR IS MU ZEER KT IBFEIIE. BE

19965, BITMIRN T “HEBERRBRITZLESR”, BEU£T30RIHER
REEREL3256AT, BEXHEEEMNEATERRMXIEE ‘BITHE/N B2 30 FATHEES
Z7, BRICERHRAER4SH. BITHHENZNERA, &7 MNEHE B85S

FERAER, MROHEE. R, RBENREBOTHIME DRFAIFF L
BE, H2BREFRTT.

[ AR E R XIBF5005 7T
D015%F4H25H, BHALEBRSAFRIANME, REABE AR HBIZ

WX ZEERL, ERARBTMM=RK. 43300, RITREDERA R
XiRRXBKE00H T, AFIHREARERR. EEXRE.

CCB CSR 2015



L 4 L 4 L 4
EEREE HAREEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

12

BE 2015 £k, BITARR
B BE D B

0 BB Fth R EHBFR800 5 Fa ™

1201656 A27H BT L AN LIFEEN, |ILDTRI00LTHET .
XEHAILDT014FAEESEBREMHBR0ATHETENFT RELD
B,

h

ROEE « M T

BETTR “ROEY « Mom” HE, HEPERRRBRITERFEARERFARR
RMARTRBRENHTEE, OFRRESERFROBILBmEI LRI
ER. ERXIREMRFENFEHRE, BIZLERE. BEESE. BE
BAKIR ZRAKRE. ERAERIR. BREFLREFRIIRIATIE, HRRH
XELEBERY, PAMK. #IE2016FK, BITREFROBEIFSBI12
2, TR/ ABEESBE240777T, RIFBRERAT REECOZ M.

D RESVFESE" EM

8R, WMITHEAND ‘XEFBEFLFMITELE” Erh. BEaINHBK, #£H50
FZEBFRNSHHTBENZESN. BECERNTH/NERSUHERB KRS
LFE. ME. K, EESEERN, UBEXRZIIFAENK, WP ERKIE.
PEEREME, RFFRERHRNZEEIXBERERIER.

BOITSFAERRES S ATRIEN

EXY]|

KiZ

217, PRAEFESRIT
—— E— ARSI "8.12" IR REEA

RESTEEM, 8127 BEFHELER, F—HERANSIE, FEZEEE, AXZWEAHH
EEMEEAFREN. BAFULS, BUSPRERLZEE, HEFZFBEIERALDSEERLS.

PEEEEERITAH CKXTRIRZIEBBREENIRBERNEN, HEEHK5,041T, BHE
FHEAMACEIER, RIEIREAR, IOPARRAL, SER®E, RIPZRERESY ™.

CCB CSR 2015



' 3 ' ' 147}
AEEREE MITESTHR S REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

=l

ZHDITELTFRE

— "BETZHESTRIZBLEE" S8EH

ZEAMTHAFR “BTLZBESTRIZEL
B2 BRED, £TERRR IR,
BEBE, RORILERBHSTATIRALS
TEUVHRIFER. 2TEBRRITIXIB1A
o EXCEATHREIM S AmER.

ERY]|

IRREM DTG
— "EPFE" E

IFEFREMATEREHEZRED ‘BEF
B R, HEIRNINZEERNE, 51
IFRRIVPBERWA, N2Kzh K E HR22
ART. ‘BEFE HHNEEERIEFR
IFRERFNHEE LE/hFEXE.

e H/ED

T ———

=l

RMNPITERRT
— FARFEERE OBIKEMN

EMATHAR TR EMRAT =
F. EZATIIERARTARZFTEZ OBR
FER), M5 RERME. SFEEMNNZE
T ARMEE00TTHFE S, FHEFAKK/NETRE
M1 155,000TC IR A SNE .

AHRFEK N

)ﬂéBE&ﬁEF%ﬂJﬁ%kﬂlﬁﬁi*ﬁﬁé%%

CCB CSR 2015



EEREE HERTEE HERElSR HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback

B/RD1T
—— ) TR L SRR AR

HRMTHE2014FREEI+F2I1BWE1,000 5 HxpIEAM £, 2015FFEXEME2,000% T, AFE
‘BIREILE BHEEYE.

== ) FEEREDITEERESRE
- —— PEIEE=Z RSB E T AEARIT I HIERD

FERBATRBZRPEEZZIRBLEA
ERETASEAXFHAES, BERFHRZ
e BB XZFRE BRREER,
NEEREMHERBRHZRNS. EZ
RESITRHERNSZAERI T ZRRT
MER A, HPERREATIRN
RAREMERRZRBEE .

== () 17 (M ) B BN
- —— "fREEMRZE - 217 (M ) BEHE172015" SEGD

EIT (M) SR2%E “BERE - 217 (T
M) ZEMEIT2015” SER. FHHEBER
268 # T, WHH1,3002ZHERS AN
EEEWREM . 81T (M) B2008Fk—
BEXRHESE5ZER, EEMNERDRRT
5,000 B REERNEHRES.

CCB CSR 2015



3 ' ' O

L 4
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

ERE PR AT
—— SBESELEH

BEREGBEEFZEERESERED
‘2EELFRERT, AFEIFE13-185F
LES S5 EEER, ANRHERZ
ARRSHESG, FHARRAEEEFMEL
Bk, BN SENBERE. ER
5| & #BIE3,5008 50 F2 5.

RREREINGE Y, BB BETHERE L

NREREH BN ENZFERTRRETIIRE

CRERIRIT, BRPZTEFRRATREFLZNNS, ILBRMRERERNRRLEL R, &7
BEHNRE, HFET—MEFIE! 7 ELGTEBE NOIIXRUBFESFHE, EARRRT=
T HFIRKR201BRENEREK, ARIENIEERETNEOCATNRRZE, SI&T2hFEMT
g, “UFHALIEN, BYACHFHIERSB2000Z TN IEN, RHHESRBMERLETRT,
FAAZXER—EPEINIHRZMNE, A LFRTERNESHBB. " T, REBEFERANEET—D
P4, BREXRT —IRE. £ONREFERKMREFIAHNRE, IEIBTET THE, “B
BEIRERIT, BRSEFIRK, LRI S BRI EF! 7

20155 10828H, PEHEBBRRET=ZTIEFIRREN2015FEENBEFZ L, BRRTEH=THFR
KIBFR200H TTIEHN2015-2016FEMDFEER, XEBE2=TEFRKMIREIRBTESZSEIE
=, BIHEEIEEUA800 TT.

v

BOOISBEL A ML  HEES NIRRT = T FERB2015585 1)

=

e
BRBITRTRAZTEFR
Ee MV IES

CCB CSR 2015



4
EEREE

Chairman’s Statement

HaRrEE

Social Responsibility Management

TN SRR

£ ERIT I & 280 <20144F
F¢lﬁﬁLﬁZAEm%»ﬁﬁE
HeTEIERES L, KB ‘FE
rﬁﬁzAﬁéﬂmﬁ£”“¢Fﬁ
LRMAIRERESHME BINEE
X, ITAMMNIITITKESESE. &I
EEXFTTRITKERRES “FEH
HeREBEEER . 58EMX
ﬁ\ﬁkwﬁﬁﬁﬁiiﬁ%%“ﬁ
EREHLSTERRITMRMRE .
PEERRITEMZEES PARKIT
R “EEAREEMFHIAER .

EHSMAMBESLNENT B
FROMHPEFEITED, RiFHS
REE.

WETMEMIERL ‘REATETE
|77

CCB CSR 2015

©

Has

Social Responsibility Performance

s

4
HRNT SRR

Social Recognition and Feedback

HAIT2014FE H 2 FTIEMR H R IK2015
Galaxy [ Fr 7% 1€ B9 7 I BN Jpl K 22—
ST EREEREE. TAX
RITEFEREGENRIRER. Galaxy
AwardsF AR E br LB RS 5E
SABFMEREER. BITREREEZS
BEREERSE, e lBFRHEE.
RUBEERRAEEZFFAN, 5
EREF-EFNTELGUIFER. €
ERMMETZE FERIEHEL
k. EJLE, HITHLSTEREER
SR T REETHEMNRIT X,

EFtRPEcIVHERTEES L,
KIF “2014FEEF Ll ERE
.J-L”O

Emwmlﬁjfﬁ#*ﬁ%ﬁi%



NEEFER USRS RSN By

Corporate Information Independent Assurance Report About the Report Appendix

NEEMSE

FSCEMERR - FERRBRITIRMERAF
HXZFR © China Construction Bank Corporation
EERERGMEMZHRHBRS 939
EBIESZ S EHRZZREN : 601939
At - PEIERAERX $8KE255

BB ELZRmAS © 100033

EERTRA  THE

NESEFTER - bR

EliEe
RITZTOEERRET TR, ERFEMIRE. TREREEHVSHBNEN, KROLZEBRERT. 5

A+ BFIRIT. FAARIT. HBESEFHIAUS ; FHMELFSTHERRRE, MAGERAFEMBRRA, FHRE
FHREEFIZRE DT EHTF N

MABBERNE
HOTRHERTINS. FEL+FES. HEEMBBERRAR - FEEFZFRZRPO. BRBEXRDS
FHEHN,

E FrE B Rk © www.cch.com
T Mk © wap.ccb.com
ZABRE L © 86-10-95533

CCB CSR 2015



EEREE HAREEE ey Ball oy HEINT SRS
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback
wc LI T
p Bk

2016/SH-124

VEM St L SEAE R
B PEEERTROBRAFAEES

EMFZZL, WHPEERRITROGARAE (LUTERET") 2015 FE#
LTEREIAT TH RRIEREIENLSF .

EFLKIHME

MEFBHREL B (R, L2 RERREESD) (W “ESG REHE
517 ), EFMEENAR (LFHEHF “GRI” ) KAK (UFEREREREE
(G4) ) + PAR ( LMHEF ST LA R HERMERESD) M (<ABBT
HETHERRE>EWMETES) (EFF “ LAZREE7 ) %kl 2015 FELSFTIE
RERBTEFSHOIME. IHFESFE R FITHEF SHHIHSTHERS
ARIWEBESR], DMERSFERSAFED T HER GRS HAERER.

EHFSEATRERTHESITESHARE K B IR, BFFRBIF AT UL
5E Fll 2 A 52 73 i R HO FE K ) 7R

BRATHIA0 L 5 IR B A
BAESF T E BRI HR b 72 e T 2 3 e A A 0 PR £ T I TE A ST U P A S S

PR FEAMPAEBER. ZRIERTULRE. 0. B EaE A RNA R
Kik. REMRIFRAT ARERREN.

: B aE K G R 221 IR 35 B (4 B A k)
o LT T B X S b 2025 £ bk K M 2 5 RERF AR K P o B HE 200021
BAHL: +86 (21) 2323 8888, fEIL: +86 (21) 2323 8800, www.pween.com

CCB CSR 2015



e ' e ' 53
AEEREE SRS REGREA B3R
Corporate Information Independent Assurance Report About the Report Appendix

pwec ET

2016/SH-124
=W, #=W)

AHEFEEEFRBEEENELS, BREFLERENREENGER, &
FEEEFREETR. T irEmE R R EREME R P EBUR 52
FFo

HEM &M RAE

AT FAE R AT $IE TAEROFE A b3 R By B BUT T Al BERT & SRR
EMEREMOFERRRE R,

ARG (EFREIEFZEMSE 3000 § (BITHR) —— LM %E B & it
B LA RISEEML 55 ) RIUESAT T 8IE TR, 2k M ZRBATHHRI AL T
&, BIEREIEES 8.

A PR RUESE MY 55 BT SCHEAE PP RO VR SR AN A A1 B & B QRE SR S B FF AR, B
BlE . Hit, ARRIEEIEND S RERRETRT S EESIELS. Hit,
HINA MR BHFETREX 2015 FEH SRR ESERENERHERRRE
HRIER . RAIPLEIETEREITE 2015 FE SIS TR EREHFEH
T 9% B AR 3 B B AR RURS: B R X P fly B XUBS: . B 95E H) SEHE R 7 L R
T T A B B AT 15 KRS B 1A -

ERANOTEEE RN, BAVNERT BATRERE AL TFIE A 3177 R TAE:
o KEWHT

. WHES
o EEUAE

CCB CSR 2015



4 4 L 4
EEREE HaRrEE e Ralliz] HSINT SRR

Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback
-4k
pwc EE

2016/SH-124
(B=W, #=R)

AT LR TIERE:

1) HHRITZ5REMSFTERSE S HE B AR TET IR

2) SEREAIESF

3) ML IERE GRS B LT IERF, WU ASTE R B A E R
4) BAVAADLEREARREF.

il PR il

BAMREERERER, SO IE SRR, MEQ WK BRMER R,
FERG— I ETE, XHEERmA w0 i,

Zi

BT OLMATERF RIRBAESR, RITEAERBME(TT/ex 5T1TMRME ESG ik
HIE5ILLE GRI (WFEREIRETEM(G4)) M LG5I MmilET 2015 FE
HERAERTIEREREMAFEL.

5 I PR A

ARENABTEFSHE, MERMEN. BIOASHARS AT RTA
Hofs ALK IBAE AT 5T4E

i ﬁ#ﬂi 1+Jﬁ$ B (%ﬁ;ﬁs&cﬁA{k)
] dﬂﬁfﬁ ‘rv
2016%)@ 30El ¥

o S

CCB CSR 2015



' 3 3 ' 55
NEEFER USRS REGREIEA By

Corporate Information Independent Assurance Report About the Report Appendix

R = 2wl BB

FEZRRITROBRAR UATEHRKEIT) SELHFELLTERE, NEEEASENIB1HEI12A31H, RS
SEE S S MEERINT RS ST

BITEFSR2AREERIEAREABTTEEEMERCH . RSUERRIERER, HANERTHESME. SERHMER
STRMABAN B REETIE.

REERELENRABAUETEEUEFEREHIEREEANE, REVFEEREFEFHTNFEARMSHRE
RERBKIE  AREBREBEFTERE LS AR 2 RERREESD (FR ‘ESGRE]ES!"), EBIESHSZHMHM
CEBIEHR 5 LT RBHREEREESD. CKREEBETHSTENRE ®BFIESD (R “L2FES7), REXK
&I (Global Reporting Initiative, fE#RA “GRI") KHBMAIFSLRREEERS. BRBEPERES <X
FIGRBITU SMHNBHESTENELY FERTUDS <PERTULEBMIBEIHSTERSD HEXEX.

RERIETIE (BHEKERRSIFES T BHREBEU) FRITREZBHRE R HRESGHR &S L2AiESIN
WEERMCGRIZMH AT SR RIREIEE TR G AR EHTHRIFREI.

RERPER BRI EZSBEMSIRTAHXRES W XU, BFRVETERTMIE (http://www.ccb.com)
Tﬁoﬁ%%¢iﬁﬁ,W%Iﬂﬁi$,ﬁﬁ§ﬁu¢iﬁ$ﬁﬁo

BEASR hEERARKXEHAESS, HEZRBTROVERLATAEXRES AR, B4 : 100033, %
& : 86-10-66212659.

CCB CSR 2015



EEREE

Chairman’s Statement

By ==

HaRrEE

Social Responsibility Management

SIRIREENALRGRI 400485 ERS

4 @
ey Ball oy

Social Responsibility Performance

HSINT SRR

Social Recognition and Feedback

7S e EBBARBRESCRSEEIRTNE &
HASRERIEE( HCEO, BIFKMARLMBER

G4-1 TRf) BT R R SRR M RAVIRTSS ERA
S8 RS RORA,

Ga-2 RATERN, RISRAE, B

G4-3 HAGETR, EXA

G4-4 TERE. FRMRS. [SES:E

Ga-5 IR, EXA
NSES O EREE, ERLERELEL

G4-6 %, APEERSREFANTHELRES EXA
BRI,

Ga-7 IO R R R, EXA

Ga-8 HLAFRIRSS 89715, EXA

Ga-9 AL, EXA

G4-10 BREAE. HAl. BRSUSNRTOAY, oy FEOAE FRANIKISORR e

Ga-11 SO BENR TRMES L, EXA

Ga-12 AL THER, EXA
RN, HUGHE, 2210, A -

cae RENBESL, B

G4-14 R RIS H R RUATE, ERA
i85 SHRBOIRRROEH, FE. 1 -

Gate £, FUSEAEY. SR

o BRI ST ) RER S -
a. BIHHIHAI M S RENRE L L

cur BORTASEIR, —_—
b. RAEAFMSRERASIHOENER
SEkch, REARHNTTRERRIRSMSTIE,

s a. BRSNS EAROTE, -
b. WIVEHIAR PR ER S AR SR, *

oo Sl ER RSN S NI R BRI LR -

EFLER

CCB CSR 2015



' 3 ' ' &

NEEAER SRS &bl B3R
Corporate Information Independent Assurance Report About the Report Appendix
H B3\ 4 + 4% H
5 SHRSBNERCR LOTERRERE  mumansmesomsmsimimmg &
G4-20 NFENERMESE , WATEASE LA, EXH
Gaor HTEIRRENE, WR RN i
WRAEIT R HBR ST RS BRI, IR EDT -

G4-22 R, BXH
6493 BRBE. AELR S RERROEA o
G4-24 AR FEX 7. EXH
G4-25 ?étgiﬁ%ﬂ’ﬂﬂﬁffﬁ*ﬁ, 5 BF 1R U F1IE Y B%M

MEBXRGTESENEE, BERAROFER
G4-26 KITERBRANNSSHE, FERREEEE BXA
H&E5RTAREREMHT.

MHBXSSESNEEPR BT EE KM
8, ARANAEIREI S, BELIREE R,

G4-27 HIBIEH T S % BT B R R RIS % EXRA
2851,

G4-28 RS B EIR S, EXA

G4-29 TF—pIRERIRER. e

G4-30 IREFHE. EXA

G4-31 EFIRENRENEOBEA. =
RO R A" R TS =GR

G4-32 RABZES|, MIREZITINEBESIE, 5IRIMEBESIE ez
R,

G4-33 HG IR S SR DA OB E BTG E, ExA

cans %E@%E%@,@%ﬁ%%ﬂmMTm§¢ —_—
U=
RN AEN BN SRR A R .

G4-35 RTEEEF. REHTLN AT, EXA
NHEEEARTIRERNEEREEF. &

G4-36 BT 2NE, )R EER RS ARG Ex%A

iR,

MEBX TSR BIARMEN. FRIRMT
G4-37 DWBER ISR, MRBLEER , RAEN BXH
R SRAARSREIENRIRTE.

G4-38 R aEAREERSNEMN. BXA

CCB CSR 2015



EEREE HERTEE HamFls HEINET SRR
Chairman’s Statement Social Responsibility Management Social Responsibility Performance Social Recognition and Feedback
KR & (2N A R %45 & o e e .

s SHESBNARGR OTFERRRS  zunazmmescRsmslising &t
S tEnNE

G4-39 e a B E ER S FUETBER L, EXHA

6440 BEAEIMRAERRNERNE LR, asm
RATRESNHSSEAEN MR RIORE, -
= )n B A0 B 1R 8 o2 AN = 6 7 25 7 SR A0 2 =

G-t R, RRERIEA S RERR R, BRI

ERIE. . EFSEF. R, H2¥WE
G4-42 KRRE. MEVEGED. &I BRSERSD BXA
i, REAENMNEREEARNAE.

A& ER BINAEN TR REHteE

G4-43 SR AR TSR AR B 6.

IHEERSRENEEELF HIBEMLESIN
BEMRE, URNTREBRENWEERSR B
. R SRR SRRl BN XS FE B
EDN AR RERMEREE S EIINEE.

G4-44

ARBIFEERE. REFNHERAITME, Xig
MHBSE, RELENENAS, LINRESE
G4-45 RARBEXTER, UZFERS[RENEXNE BXA
. MBS, K FITLBAIIRBIF
HHE,

EIFEBXREF. RBMES RN SR

G4-46 RN ESE , B AR, EXRA

Gar BEAENGEGEEF. FEROPMN,
R FIHUBAIAE.

EXFFMOHEN AT RFEERRESFRRS

G4-48 WAL RS AR ERSWIRAL, -

G4-49 RS EEIREIDEEEXERARE. BEXH

RAR &SR ENEDBNEEXARAME

G4-50 FRRIRE, LU R A AR R 41, BRA

G4-51 R A ATBREEARIOFHEER. XA

RIREFMAITE. RBREEFIMAS

G4-52 SHEHRE, ISR TFEEE, EXRAE

15 BE 40 ) i 18 5 78 A 5 18 5% 75 3 T Fr Bl A9
G4-53 B, SEYFHBERMERKRENER, W BXA
EH.

ENMERERVSEZENE ER, FME

BIARNEERBASHTEZERMAERT O
(FEEZFHRSNA) FEFE DU -
tu=,

G4-54

CCB CSR 2015



4
NEEFER

Corporate Information

L 4
USRS

Independent Assurance Report

LERIBREENEARGRI 4.0 FEERBIRE

@ L 4
RS IS

About the Report Appendix

me L E B AT EFESGIREISEIEENE &%
ENMEEEEUSEENE ER, FHE
- B B\ 18 1B SR E S b —_—
R T FEZE RSN ) FIEER
Mg NIEIBROEL .
MBI ME. RN, FRERIT RS, .
G4-56 T A, BEXH
SHEE S5 & AT DR H A LA, 1L
G4-57 RSAREE X MBS, MRS REN XA
ik,
SRR , RS
G4-58 M XN ES, WE B S S E ER B
iR, RN IR,
C3.2 EHARTERIERAEIRER, RIEBRNT Sopm
RSB, x
A4l AT RER BBl e E T R
BT, —
Ad.2 RERTEETIEMIE R EREXERRE
HEETE,
D1.1 SRR NS, FESEE. $TE
K. R, k. (KB,
G4-EC1 A=A RIS R B A, D12 HEEEH( KNS FEEE %1% CXE
K. RRE. . 58 FEARE Mk
BEfia) ).
Gecce  VBREHSIGEDENONSHHRER —_—
K. HE.
G4-EC3  MMERKENEEeFEASNESRE, FER
G4-EC4  IARFATHIMATLAME, KRR
AN TARE KT ST AESEE A .
G4-ECS  wimmm(E Tk TR, ARRRHA
NMEESEEAERNLESEEEAR o
G4-EC6 B o L, FREXKHA
. g[ﬁgmﬁmﬁﬁ%ﬁ%ﬁﬂ&%ﬁ@%ﬁ&ﬁ —_—
G4-ECS  EEEBEANEN, SEMHNEE. XA
C1.1 IR RIS RO R .
copco ~EREEENS MABEUERWIHN Cl2 BAGXEAGKEOEE, DENGTE Lom

Eefl.

XEEBNHEBHE. UREXBEMANHRITR
WRITIE,

CCB CSR 2015



EEREE

Chairman’s Statement

4
HaRrEE

Social Responsibility Management

LERIREBNEARGRI 4.0 FEERBIRE

4 @
ey Ball oy

Social Responsibility Performance

HSINT SRR

Social Recognition and Feedback

= P EBHRARBESGIREISSEITNE &x
B3. HEEENRERRXAETRNEAT WA
GA-ENT  FRAMIHEEREAR. B3\ RAUSENTERFAMRNERSY
Mk ERNEEBEEXFMAYTE.
G4-EN2 KAZEAEEYENES . RFEXKA
B2. BRUF AR BIEFEER. KREbRERE)
M. BETRTES. #F K\ &R
SR A AEERMET = BFiREE. -
GA-ENS  HHPERORERISTEE. B2t BEMMISERE  NIEER ME, 5 T
=il BREE( ST TRTE ) REE( W
DSFERf. SIgETE).
G4-EN4 HFIMERIBERIEFEE. FEKXKHE
B2 ZEBRHERE /SEZEER( B, 5
G4-EN5 BERRE. i) BEE( BT TERNITE)REE(WN  2%A
DErg8i, SIugieitsE).
G4-EN6 BOHIRERIERER. B2.3 iEiABEiR(F AT M SRR 2XH
o Ry B2.5 HIpKMATABEMENEE( LIMITE)R .
G4-EN7 Fnufﬂﬂﬁ%ﬁﬁﬁaﬁ%ﬁﬂﬁﬁ%fﬁﬁo ( ﬁﬂiﬁﬁﬁ)’éi}ﬁﬁ{ﬁﬁio Z_]Eﬁﬁ
GA-ENS SRR A R K B2.2 REXKERZE(NUSFERN. B0 T
RHEITE ),
B2.4 IAKEUEB/KR EAISEEE®E, Ak R
IRFHRKES TR TSR, o
G4-EN9 REBUKMZE XS MAIKIER. ANER
G4-EN10 BIARBABEKNES LR EE. RNEA
NEERERIPREEGESEEEYSHMG
G4-EN11 MERX e ESEK , 5. AEREEN RNEA
ZEM.
G4-EN12 ZRIFRELEENREN. RNEA
BRI REKE , B EESZIEE R AT
G4-EN13 FINERBRRIFEBE(IUCNIBZRRER RNEA
(IR MR REL.
BB XISKE, B E EZIEER AT
G4-EN14 FINERBARIFECBIUCNLIBERKER RNEA
(FIPEMEDFPREL,
B1 HERD
BXESRBESMKHER. BKETHBA9HE
= = ESfr=k=y A=z By - .
GA-ENIS  ESRESHRHPRE(OH—) = OERETEAMGILEIH @ORE . gz

ggg?&wéﬁ&m%&m‘MM&mmm
B1.1 HERUIASE RAB S RO,

CCB CSR 2015



L 4 L 4 L 4 L 4
NEEAER SRS &bl B3R
Corporate Information Independent Assurance Report About the Report Appendix

LERIBREENEARGRI 4.0 FEERBIRE

He = LeleL B BB AR SESGIREISEISFRE &1
e e e B1.2 BESASHEER LIHE) R NER) o
G4-EN16 Hglleﬂﬁlmiq{$ﬁtﬁii( /E':H%T— )u %-:E( QDL\J\QF‘_%EEL ’ébﬁiﬁﬁfﬁi‘l‘ﬁ )° EJ?F}EH
G4-EN17  EftEmR=smHEEnE=), KRR
G4-EN18 BESHIBGRE. =3z
GA-EN19 DR RSHELE, B1.5 BB HE A BN R T Em R, B
G4-EN20  EEUMEEMIERODS)HIHER. FER
G4-EN21  EEMY. REWYHEEESAHERE, RER
G4-EN22 KR HE B RS Ra0E KR &, RNERA
B1.3 PR A A B LT ) R a0
e NN - B BE ST BRAR. STNRNEITE ), o
G4-EN2s  BERAIRAMEHENRNEFNCER. B1.4 Bt XEEFMER LI (M
ER) B WS RN, STURNEITE ),
G4-EN24 FEEMEBENRIRENEE, ER
REB(BRRAL) MR 1, 1. VINRIE
MHEEERMEER. WA, BHRLED \
GHEN2S  me L REEEME RN E RN FEH
EoLL.
SIS KR B 1% ) E = E I
G4-EN26 KIEREEHENME, miR. RIPRER RNERA
EEMIE RN,
G4-EN27 PR MRS EF AR, ER
caENDE ﬁ?g%ﬂiﬁﬁﬂﬂ, Bl = R R S MR E —
RS EE L EATROSH, IR -
G4-EN29  prmobizscbismmma, ARRA
FNEEETERTR. EhEMRMELLR -
G4-EN3D o mpr R B ATR R, ARRRA
GA-EN31  HEBIHERRESHRIE, B
GA-EN32  ABR(E FIFRIEHRf e S B R R I ELAB1, C1. BB RISERE Rt SRR I, e
(B R $5 RT TR S MO T A ST R R TE R ETSAI, L -
G4-BNS3 & Esi, BXA
ZMERERNSIES. CENRRNRIEEY -
G4-EN34 R, FRkEKHA
GA-LAT RERAR. IEARBKYTOFERTINE ) pepnEamtRUSNERTALE, O

BRR TR LA,

CCB CSR 2015



EEREE

Chairman’s Statement

4
HaRrEE

Social Responsibility Management

LERIREBNEARGRI 4.0 FEERBIRE

4 @
ey Ball oy

Social Responsibility Performance

HSINT SRR

Social Recognition and Feedback

e Ik EEB AT BESGIREISIIE NS &5
N, BEFHREE. BEREA. T/
colpp  EEEEEGANS, REMAENZRRR B, TENS STALURAGCCEREN oo
T, DIREHA ST A THERI. I  RETREEERELEN. AUR  OF
I,
R RIS, PR RS EE TERIRE L
G4-LA3 Ty ARRRA
EXEAEESHOREENE, OEXEN .
Ga-LA4 S AR R B, RRFRH
B AN AR TR RS R ERAT, &
Gi-LAS  HERTKEMTNEESRLHERENR RiEF
TREFSHEDLL.
cilng  EMERESMASMTEEN T R A2l BIECRMIECASRIE, —_—
%, IR TRERELE, LURFMEATT AL, A2.2 ETHRETIEREL. o
coar  AFRUBERRUSERL ARSI —
G4-LAS  STLAMMERIRRESZ SN, =ES=
Ao BEEMT S TEREREEERES
B BEORE  RETREESRALE DR
. JR IR,
A1 HEREB NEREEE. PREEE
cilng  BESMRATRINS SEATSFEIE S UANSIRREHL, —_—
RN A3.2 IERXEINS, SRER=RZINE =
AL,
e e s sy AS. BIRFHE R BT TAFRE AR R A
Gataro  SIRALSSIHIERINEIEERL wis, mapmpemiziiz. BIERL R
ELILAIRAE BT RAEF I, 53|, PR R I R,
SHEBIRIR TS, B BN R -
GA-LATT  mmmm TS, BXHA
Golnp BB FREN. OCHEBMARABET AL REEXD FREUROKUSKER oo
(EARHIS BB RIS KR TR, M
R TRANESEE AN, BLEAHS .
G4-LA13 %IHEHMEEE, FRFEKHA
GA-LATA (RIS T oA TS LIRS o LA, FERA
RIS S T SN E A SR E A EY .
GHLAS g, IR REIETS., RAER
GREXERNSIES. SERRNETE .
G4-LA16 SRR, FRKEH
conn  AEAREHEEHEAREENEERENY -

MELANRPERES L.

CCB CSR 2015



4
NEEFER

Corporate Information

L 4
USRS

Independent Assurance Report

LERIBREENEARGRI 4.0 FEERBIRE

@ L 4
RS IS

About the Report Appendix

e ORIk BB AR SESGIREISIIS NS &t
REERXOANBERERS, BTESE) .

G4-HRZ e sy, LIRS R THUEA . ARAFRH

GA-HR3  EUEAHORE, LURHREE M EST . KA
B T B i B P B 1 % 45 A £ R B

G4-HRA IS E AR, LS R X A FIAY KA
5.

corps ~ CENAAFEERETRBNEESMN Ac BXBISTREHSTORE RETR o
B, R T AN eEAE TEROEE.  TEERE N, MR Ee,
AN EEFEREREN SN BRI OE

G4-HR6  EAFIRNE, LU REHT SR — I REe RIS
SIS,
IR A RIS B8 19 AL BE RIS O .

G4-HRT  misllmEate. ARFRH

carme  DRETFERIRGEESS, LRIIRR —
B91TED.

conmy  BEAREEDHBEOEEAOONITE I

GA-HRI0 (A AU et S RASLL), E%F
(RTEE RS AR B A SRR AE E SE R, I .

G4-HR11 BRI, (= =z
GREXERNSIES. LEIRROANEY .

G4-HR12 IR . REXRHA

cesor  EBTHGHKSS BWREMERINN 0 AXRANKTREEHENKNBENR L .o0
EE AL, REV S ERSE R NKFIZS B, o

cesor WM EREBARAE T BIE I
BT R IT Z EE AR R E S .

G4-S03  aEARIMEANG. RRFA

C3. AR, $E. HIEREESNE
G4-504  REMBERIEFTERIS, % RETREEERAEEN. MURNG CRA
BRI,

G4-505  EAMBMEARIRDEE. ggﬁgg;;gggfggggggfgﬁﬁf@g%tﬂ#ﬂ*‘ RS

cosos  BERMEEE/SEENSH, WAL —

cisor | BREBSEH. REMFMZEMEGLEE T

IFIARISER HER,

CCB CSR 2015



EEREE

Chairman’s Statement

4
HaRrEE

Social Responsibility Management

LERIREBNEARGRI 4.0 FEERBIRE

4 @
ey Ball oy

Social Responsibility Performance

HSINT SRR

Social Recognition and Feedback

e PRIk SR AT B ESGIRSIS ISR S st
B AR EATRNSH, URFE .
G4-SOB  rizcenimmmE. ARRHA
G4-S09 R ABINIR TSI A RO, XA
(RIS 2 10 A SEIRRIE AR AR, 1L .
G4-SO10 o wmmgsass, BEXxA
ZMEXRISIES. SENRROTSY .
G4-SO11 IR, FREXRHA
SR AT AT R 5 2 BT A 0 \
G4-PRI BB RARS LINED L. &M
EREIINE, EREXERNRS RES
G4-PR2 Z2YMERNE R EN FRIARSL T ER
HA SR ) B LR,
MiE% TRk A SiHRNEFERN
G4-PR3 FRRIRSEEME, UNTEFSXMER NER
BROBE R RIS LR ELL.
BEREENE, BREETRNRSSAR .
GA-PRE R B T S T, RRRH
G4-PR5 ERHEERAENER. [=EJ=!
G4-PR6 SENEFHTRVEES. NER
ERERINS , BREETRIRS SRR e
G4-PRT oM BRI E R, ARRKA
Co. BEFEHTRRRENEESES. -
%\HE%M%EEM&HWH%ﬁgiégg
S e e TREFEERBSEN. MURAFREE,
Ga-pRs L SMERERRAMBREXESARNL C22 X TRARSORFHELURA SR
Co.5 MANEEMIRIRE RIS, LARIE
EITRIGE T,
copro  MEBRRUREEFRSESOARERE C22 BEXATFARESOLRBELREY oo
1, BB E AT RS, i,
C2.3 ik SHP R AN XMIRE. XA
Co1 BENEERFRANTERSSRER
TR AR 55 L. FEm
Co.4 R EEH SRR R TR
Fst RIFIFAL S5 E A A TR S A S TR, XA
Fs2 PRl S iR SIS RO S RIS 1R . XA
Fs3 SEFR SRS AR, XA

CCB CSR 2015



NEEFER

Corporate Information

L 4
USRS

Independent Assurance Report

LIRIRESENALRGRI 400485 ERS

RS

About the Report

e PRIk BB AR BESGIRE IS RN &t
Fsa RER DRSS RN, BXE

. TER. BEAMA KX TR 2R S
Fs6 RO, AR, AL RIS, SranE
. I S BT B RS 11 —_—

. iy A L LU —_—

ce B (R A SIS LR F—
Fsto :%‘?ﬁ?ﬁqE@Zﬁ?&frmﬂ*ﬁ T
. A B
caro B ARER A SN ER R T RRRAR ——
fars HE A RIBUR AR DHE T R R IA MR ) —_—
Fsta RSB ARIS RIR S A0 3, BXRE
FS15 SRR SRFSNATHRITFEENEBER. XM
FS16 HE AR, RELRMAIKENT. EXA

CCB CSR 2015



Content

® Highlights of the 67
Implementation of Social
Responsibility

® Chairman’s Statement 68

® Social Responsibility 70
Management
Corporate Strategy and Social 70
Responsibility Management
Strategies and Implementation of 71
Corporate Social Responsibility
Corporate Governance 74

® Social Responsibility 76
Performance
A bank that serves the public 76
A bank that promotes livelihoods 80
A Low-Carbon and Environmentally- 84
Friendly Bank
A bank for sustainable development 88

® Social Recognition and 100
Feedback

® Corporate Information 101

® |ndependent Assurance Report 102

® About the Report

106

® Appendix

107

r Economic Development:

Improved the Bank’s profit
earnings and tax payment for
the year amounted to RMB

106.023

billion

Contributed to key areas
concerning the nation’s welfare
and people’s livelihood, with
growth in infrastructure-related
loans for the year amounting to
RMB

148.570

billion

Promoted the “going global”
strategy by setting up
professional organizations or
investment teams in the free
trade zones, the Silk Road
Economic Belt, the 21st
Century Maritime Silk Road,
and the country’s open border
regions. Cross-border RMB
settlement amounted to RMB

1.84

trillion



Highlights of the Implementation of
Social Responsibility

r Environmental Protection: r Social Development:

Committed to responsible
investment and maintained

stringent credit control on
IndUStrleS.Wlth high energy 733.563 Social Contribution per
consumption and pollution

levels and excess capacity. billion Share was RMB "
Balance of green credit loans

amounted to RMB

Achieved significant results

in green financing, energy

conservation and emission 22 852 400 ) ) )

reduction. Total reduction in ) ) Direct job creation reached 369,1 83
standard coal emissions was tons

estimated to be

Encouraged inclusive

) ) 52 987 400 financial services, with
Reduction in carbon 1 277 879
y y the balance of small and y .

dioxide equivalent reached micro enterorise loans
tons o billion

amounting to RMB

— 903,200 ok |

related loans RMB
tons billion

Promoted online banking
services and encouraged

energy conservation ) .
. residential mortgage y .

and emission reduction, . | =
growing the total number million oans billion
of online banking clients to

) Charitable donation
The number of mobile 41 1
] expenses for the year ¥

banking clients to o d to RMB
million amounted to million

The number of WeChat 32 93
L ]

banking clients to .
million
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Chairman’s Statement

CCB CSR 2015

Undertaking social responsibility is crucial to the survival and development of a
company. In accordance with the Zuo Zhuan (an annalistic historical writings on
the Spring and Autumn Period of Ancient China), the “rite” principle denotes the
ideas of maintaining order in a country, stability in society, harmony among people,
and benefiting for future generations. Placed in a corporate context, “rite” means
undertaking social responsibilities. As an important intangible asset, corporate social
responsibilities form an integral part of a company’s development strategy. They
enable an enterprise to foster stronger relationships with all of its stakeholders, which
in many ways, helps drive robust and sustainable development and growth.

The year 2015 holds significant meaning for CCB, as the Bank achieved outstanding
results in its efforts to accelerate a “comprehensive, multi-functional, intensive,
innovative and smart” strategic transformation. Amidst complex and changing
economic conditions and intensifying market competition, we continued to identify
and seize opportunities as they arose. During the year, CCB further strengthened
its capabilities to facilitate China’s development and prevent financial risks as well
as improve its international competitiveness, undertaking the responsibilities of a
large banking institution in driving the sustainable development of the economy,

environment and society.

Supporting the real economy by aligning with national strategies. CCB
closely aligned with national development strategies to help drive and upgrade
China’s economic transformation. Leveraging our traditional advantages, the Bank
lent support to a number of major national strategic initiatives such as the Beijing-
Tianjin-Hebei integration, “One Belt, One Road” and Yangtze River Economic Belt
development. We continued to improve our credit structure, giving priority to key
projects in major development areas to facilitate economic and social advancement.
As at the end of 2015, the Bank’s total assets amounted to RMB 17.89 trillion. Loans
to the infrastructure sector increased by RMB 148.570 billion and tax payments
amounted to RMB 106.023 billion.

Serving the general public by promoting inclusive financial services. CCB
continued to improve its customer service quality and customer experience, and has
taken effective measures to ensure the protection of consumer rights and interests.
The Bank also remained committed to serving the “Three Rurals” and small and
micro enterprises, giving credit support to the public to meet their home buying and
consumption needs. As at the end of 2015, the Bank’s agriculture-related loans
balance amounted to RMB 1,892.779 billion, registering an increase of RMB 96.137
billion compared to the previous year. Balance of loans to small and micro enterprises
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amounted to RMB 1,277.879 billion, an increase of RMB 134.951 billion on the
previous year. The Bank also provided affordable individual housing loans of RMB
11.4 billion to 45,400 low-to-mid-income families.

Supporting ecological conservation by developing green financing. We
assigned great importance to global climate change and continued to build a “low-
carbon and environmentally friendly bank” by developing green credit as the focus of
our business. As at the end of 2015, the Bank’s green credit balance amounted to
RMB 733.563 billion, registering a growth of RMB 246.486 billion or 50.61% on the
previous year. We were also committed to developing electronic banking operations in
order to lower costs for customers and save resources for the community. The Bank
has 208.78 million online banking personal customers, 182.84 million mobile banking
customers and 32.93 million WeChat banking customers.

Contributing to social harmony through welfare and charity work. CCB
continued to launch public welfare and charity projects in areas such as education,
medical services, poverty alleviation, disaster relief and environmental protection.
In 2015, we donated a total of RMB 41.21 million to support a number of ongoing
long-term charity projects such as the CCB Hope Primary School, sponsorships of
impoverished high school students, the “Mother Health Express” program and grants
for Sanya BN Vocational School. The Bank implemented the goals of the Central
Poverty Alleviation and Development Work Conference, and continued to adopt a
targeted approach to poverty relief. CCB is determined to lift poor communities out
of poverty through a combination of aid and support to people living in rural areas.
This includes refurbishing dilapidated houses, paving roads, constructing bridges,
supplying drinking water, upgrading farmland water conservancy facilities, assisting in
ecological restoration and deploying poverty alleviation staff to provide assistance at a
grassroots level.

We look forward to 2016 with passion and confidence. Committed to our beliefs, the
Bank will continue to move forward with its transformation under the economic “new
normal”. We will live up to the trust and support that our stakeholders have placed in
us and will remain dedicated to making CCB the best bank in China and a first-class
bank in the world that provides the greatest value, while striving to contribute even
further to the realization of the “Chinese Dream”.

Wang Hongzhang

Chairman
China Construction Bank Corporation

CCB CSR 2015
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Social Responsibility Management

Corporate Strategy and Social Responsibility Management

Q

The Bank’s vision is
to always be at the
forefront of China’s

economic modernization
and to strive to become
a world-class bank.

The Bank’s mission is to
provide better service to
its customers and increase
value for shareholders; build
a broader career path for its
employees; and fully assume
the role of a responsible
corporate citizen.

Integrity,

Core Impartiality,

Va|ues Prudence,
Creation.

CCB CSR 2015
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Strategies and Implementation of Corporate Social Responsibility
Strategies of Corporate Social Responsibility

While focusing on the real economy and maintaining a customer-centric strategy, CCB continuously engages in the innovation of
its products and services. By achieving steady and sound development in all its business segments, CCB is transforming into:

A bank that serves the public

A bank that promotes

The Bank focuses on customer
experience and needs,
and continues to innovate
and improve its business
processes. It actively explores
the consumer finance market
to enhance its customer
service quality and capabilities;

A low-carbon and
environmentally-friendly

bank

livelihoods

The Bank aims to promote
national economic development
and livelihood improvement
in the course of its business
development. It gives priority to
developing financial services for
small enterprises and providing
better financial services to
address public needs for
the “Three Rurals” and the
development of the western
region;

A bank for sustainable
development

The Bank strives to enhance its

CCB takes its environmental
responsibilities seriously
and strongly supports the
low-carbon economy and
environmental protection
industry. The Bank has
stepped up its efforts in energy
conservation and emission
reduction by implementing
online banking services, such
as e-banking and mobile
banking, promoting low-carbon
operations and minimizing its
own energy consumption;

ability to increase corporate value
and deliver steady returns to its
hareholders. It cares about the
elfare of its employees by creating
a good working environment and
providing them with promising
career development opportunities.
The Bank is also attentive to social
needs and actively participates
in charity work to ensure it gives
back to society. It is concerned
with community development and
contributes to the improvement of
the harmonious development of
society.

CCB CSR 2015




EEREG

Chairman’s Statement

The Bank commissioned
an external professional
organization to compile

489

social responsibility
indicators

HaRrEE

Social Responsibility Management

4 L 4
ey Ball oy HESNT SRR

Social Responsibility Performance Social Recognition and Feedback

Progress and Implementation of Strategies
Basic management

The Bank has a stakeholder’s participation system in place and continuously seeks to
improve it in order to answer the expectations and needs of its stakeholders. Through
regular communication with its stakeholders, the Bank continued to improve the basic
management of its corporate social responsibility work.

The Bank commissioned an external professional organization to compile 489 social
responsibility indicators and conducted substantive analysis in accordance with
the requirements of GRI 4. By interviewing clients, shareholders, regulatory bodies,
staff, suppliers, media, CSR experts and NGOs, the Bank identified important social
responsibility topics, including support for green financing, increasing customer
satisfaction, promoting inclusive financial services, implementing staff incentive
programs and maintaining operation continuity. While adopting a more standardized
and scientific approach to compiling a corporate social responsibility report, the Bank
also laid the foundation for establishing a stringent management system in the future.

Importance Analysis Matrix

1s8ybIH

s0/d0} JUBA8|8J JO 8ouUBOdW] B8y} UO Juswbpn( siapjoysyels

Important topics

@ Support green credit
Enhance customer satisfaction
@ Staff incentive programmes

@ Inclusive financial services

Operation continuity

o8

Relevant topics’ influence on the Bank

CCB CSR 2015

Highest

@ Employee variety

@ Workplace safety

© Responsible
procurement

© Community bank

@ Donation & contribution
to society

@ Provide financial
services to special
customers

@ Financial products
innovation

© Protect customers’

privacy and assets

© Maintain the stability
of external financial
market

@ Low-carbon operation

@ Compliant operation

@ Operation continuity

@® Information disclosure

@ Inclusive financial
services

@ Staff incentive
programmes

@ Enhance customer
satisfaction

@ Support green credit
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Team building

The Bank has built a sound social responsibility management system covering senior
management, all relevant departments at the Bank’s head office, all tier-one branches,
all operating entities, overseas branches and subsidiaries. The Public Relations &
Corporate Culture Department at the head office is responsible for organizing and
implementing the work, with a working team comprising departments at the head
office, branches and subsidiaries in China and abroad. In 2015, the Bank made
its social responsibility management more standardized by establishing the Social
Responsibility Office under its Public Relations & Corporate Culture Department.

The Bank published Information disclosure
the Corporate Social

Responsibility Report for the The Bank published the Corporate Social Responsibility Report for the tenth

'I consecutive year since its listing in Hong Kong in October 2005 to disclose to the
th public its philosophy on corporate social responsibility, the progress and effectiveness
consecutive year of implementing corporate social responsibility strategies, and the improvements the

Bank has made based on the feedback it has obtained from stakeholders on how to
better fulfill its corporate social responsibilities.

— J-ij'_ G umeues G omrses

G poma

Gunmasn

CCB CSR 2015
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Corporate Governance

— Labour Union
— Retired Staff Management Department
— Security Department

— Public Relations & Corporate Culture Department

Committee

— Supervision Department

Finance and Internal
Control Supervision

and Organisation
Planning Committee

— Procurement Department

Board of Supervisors Office ‘
Talent, Remuneration

— Strategic Planning Department
— Legal Department

— Information Technology Management Department

— Data Management Department

Performance and
Committee

— Channel and Operation Management Department

Board of Supervisors

— International Business Department

— Investment Banking Department

and Process Bank
Construction Committee

— Assets Management Business Centre

Information Technology

— Financial Market Department

Committee

— Product Innovation & Management Department

Responsibilities &
Related Party
Transactions

— E-finance Department

— Credit Card Centre

— Housing Finance & Personal Lending Department
— Wealth Management and Private Banking Department

— Personal Deposit and Investment Department

Committee
Product Planning and
Innovation Committee

Nomination and
Remuneration

— Settlement and Cash Management Department
— Pension Business Department

— Asset Custody Services Department

— Small Business Banking Department

—‘ Branches and sub-branches at Urban District/County Level, Sub-operating Offices, Deposit-taking Outlets ‘

— Financial Institution Business Centre

Committee

— Institutional Banking Department

Risk Management

— Strategic Clients Department

— Corporate Banking Department

Risk Management
and Internal Control

— Internal Control & Compliance Department

)
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=
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O
=
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=
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o
@
c
]
=

— Audit Department

— Credit Approval Department

Board of Directors Office ‘

Audit Committee]

— Credit Management Department

— Risk Management Department

— Equity & Investment Management Department

o
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£
o
o
=
I
b
()
[=
)
(O]

— Human Resources Department

President

Overseas Branches and Representative Offices

— Finance & Accounting Department

Branches at Province and Autonomous Region Level

Board of Directors

Strategy
Asset and Liability and

Cost Control Committee

@
o
E
=
/<3
O

— Asset & Liability Management Department

-
C
5}
1S
o

o
[
>
3

o

— Executive Office

— Branches at Municipalities Directly under the Central Government —‘ Branches and sub-branches at Urban District/County Level, Sub-operating Offices, Deposit-taking Outlets ‘
—— Branches at Special -Listed City or under Direct Management —‘ Branches and sub-branches at Urban District/County Level, Sub-operating Offices, Deposit-taking Outlets ‘

The management Structure of the Bank

I Shareholders

CCB CSR 2015
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I Shareholders’ General Meeting

The shareholder’s general meeting is the power body of the Bank. On 15 June 2015, the Bank convened the 2014 annual general meeting, the 2015 first class
meeting of A shareholders, and the 2015 first class meeting of H shareholders. During the meetings, solutions regarding the following subjects were considered
and approved; including the report of the Board of Directors, the report of the Board of Supervisors, final accounts and profit distribution plans for 2014, budgets
for fixed asset investments in 2015, appointment of external auditors of 2015, election of directors, amendment of the Bank’s Articles of Association and plans for
domestic and overseas preferred shares issues. On 28 October 2015, the Bank convened the first 2015 provisional general meeting of shareholders. During this
meeting, solutions about electing Mr. Carl Walter and Ms. Feng Wanmei, the independent non-executive directors of the Bank, were considered and approved.

I Board of Directors

The Board of Directors is the executive body of the shareholders’ general meeting and is accountable for it. There are five committees established under the Board:
the strategy development committee, audit committee, risk management committee, nomination and compensation committee and social responsibilities and related
party transactions committee. As at the end of 2015, the Board of Directors consisted of 15 directors, including four executive directors, six non-executive directors
and five independent non-executive directors. Mr. Wang Hongzhang is chairman of the Board of Directors.

In 2015, the Board of Directors duly carried out the resolutions of the shareholders’ general meeting and those tasks authorized by the shareholders’ general
meeting. The Board of Directors convened a total of eight meetings on 27 March, 29 April, 12 June, 13 July, 28 August, 29 October, 11 November and 16
December. During the meetings, proposals were deliberated and passed, including budgets for fixed asset investments, financial statements, profit distribution,
nomination of director candidates, and appointments of senior management. Information was disclosed in accordance with the requirements of relevant laws and
listing rules of the place where the Bank is listed.

The Social Responsibilities and Related Party Transactions Committee under the Board of Directors is composed of four directors: the independent non-executive
director Mr. Zhang Long is the chairman and the committee members include one executive director Mr. Zhang Gengsheng and two independent non-executive
directors Mr. Zhong Ruiming and Mr. Murray Horn. In 2015, the Committee convened four meetings. It closely followed changes in regulation rules and standards in
China and abroad, with a view to improving reviews and supervision of managing related party transactions, and improving management systems and techniques.
The Committee also monitored the Bank’s fulfilment of social responsibilities relating to green credit, protection of consumer interests and rights, and contributions
to public welfare.

| Board of Supervisors

The Board of Supervisors is the supervisory authority at the Bank and is accountable for the shareholder’s general meetings. A supervising committee and a
financial and internal control supervising committee were established under the Board of Supervisors. At the end of 2015, the Board of Supervisors consisted of
eight supervisors, including three shareholder representative supervisors, three staff representative supervisors and two external supervisors. There were six male
and two female supervisors. Mr. Guo You is chairman of the Board of Supervisors.

In 2015, the Board of Supervisors convened eight meetings on 9 February, 12 March, 27 March, 29 April, 24 July, 28 August, 29 October and 24 December. Major
resolutions were deliberated and approved at the Board of Supervisors meetings, including reports from the Board of Supervisors, performance appraisals reports,
periodic financial reports of the Bank, profit distribution plans and work plans for supervision.

The Board of Supervisors supervised the Bank’s financial status, internal control and risk management by reviewing its financial reports, profit distribution plans, off-
site analysis, on-site investigations, and listening to keynote presentations. The Board of Supervisors supervised the performance of the Board of Directors, senior
management and its members by sitting in their meetings, checking information, reviewing performance reports, and conducting performance evaluations and face
to face meetings.

I Senior Management

The senior management is the executive body of the bank and is accountable for the Board of Directors and supervised by the Board of Supervisors. The Bank’s
senior management, which comprises the President and other members of the senior management, exercises its functions and powers to organize and carry out
operation management activities in accordance with the law, regulations, the Articles of Association, and the authorization of the shareholders’ general meeting
and the Board of Directors. As at the end of 2015, senior management at the Bank consisted of ten members, including one president, five vice presidents, one
secretary of the Commission for Discipline Inspection, one chief risk officer, one chief financial officer, and one secretary to the Board of Directors. Mr. Wang Zuiji is
the President of the Bank.

Senior management organizes and carries out operation management activities in accordance with the Bank’s Articles of Association and authorization by the Board
of Directors. Senior management also devises integrated operation plans according to the strategies and targets set by the Board of Directors; reports regularly to
the Board of Directors on strategy implementation status; analyzes and evaluates internal and external conditions; develops operation strategies and management
measures and makes timely adjustments based on market changes. Senior management also invites directors and supervisors to join important meetings to hear
their opinions and suggestions; and maintains close contact with the Board of Directors and Board of Supervisors to enhance operation and management capability
and efficiency.

For details on the Bank’s corporate governance, please refer to the Corporate Governance Report in the Bank’s 2015 Annual Report issued during the same period.
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Social Responsibility Performance
A Bank that Serves the Public
Supporting the Country’s Economic Transformation

CCB closely aligned with national policies to support China’s economic transformation.
Leveraging its traditional advantages, the Bank supported the government’s major
strategic initiatives such as the Beijing-Tianjin-Hebei integration, “One Belt One Road” and
Yangtze River Economic Belt development by increasing credit allocation to key national
projects in major development areas. Through effective credit allocation, CCB also
lent strong support to other ongoing national and provincial planning and development
projects, with a focus on transportation infrastructure, urban infrastructure, new
generation IT infrastructure, water resources and energy projects.

As at the end of 2015, CCB’s total assets amounted to RMB17.89 ftrillion. Loans to
the infrastructure sector increased by RMB148.570 billion and tax payments amounted
to RMB106.023 billion. The Bank also contributed to trade facilitation and RMB
internationalization, achieving continuous rapid growth in its cross-border business with
cross-border RMB settlement amounting to RMB1.84 trillion.

Supporting the “21st Century Maritime Silk Road” initiative

On 23 September 2015, the 21st Century Maritime Silk Road (Guangxi) Investment Forum and Projects Signing
Ceremony was held in Nanjing, during which Guangxi’s government and CCB signed a memorandum for strategic
cooperation. Pursuant to the memorandum, CCB agreed to offer a credit line of RMB350 billion in the form of
different financial products to support the economic and social development of Guangxi in the next five years.
The fund will be used mainly to develop internet infrastructure, new towns, urban infrastructure, national-grade
industrial parks, international collaboration parks, the energy protection sector, water resources facilities, cultural
and tourism, equipment manufacturing, strategic emerging industries, and “Internet Plus” projects. In addition,
both parties agreed to jointly set up a series of industrial development funds with a total size of up to RMB50
billion, including the Guangxi Silk Road Industrial Fund, Pearl River-Xi River Industrial Development Fund, Guangxi
Public Infrastructure PPP Industrial Fund, and Guangxi Zuo You Jiang Revolutionary Base Revitalization Fund,
securing a strong funding stream that will help accelerate the development of an international channel connecting
China to ASEAN countries and forming an important gateway that bridges the 21st Century Maritime Silk Road
and the Silk Road Economic Belt.

Enhancing Customer Satisfaction

Results of Overall Customer Satisfaction Monitoring

Item 2015 2014
Overall satisfaction of personal customers (%) 76.9 75.3
Overall satisfaction of corporate clients (%) 94.0 93.5
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CCB continued to meet customers’ financial needs through product and service innovation,
which resulted in increased customer satisfaction. Seven product innovation labs supported
the research and development of strategic innovation projects. By designing prototypes and
collecting feedback from internal and external users, the Bank was able to gain an in-depth
understanding and identify customers’ needs in a timely manner, allowing it to promptly
introduce quality products and services to the market. During the year, CCB designed
20 prototypes for a variety of strategic projects and arranged 29 customer experience
activities, from which the Bank selected a number of typical customers and signed a
“Special Cooperation Agreement on Strategic Product Innovation Projects” with them to
promote cross-sector collaboration. The Bank also collaborated with different internal and
external entities on a diverse range of innovation projects. During the year, CCB developed
and imported a total of 1,970 innovative products.

CCB launched the “Sui Xin Yong” application with a number of built-in functions including
remote card issuance, offline credit card transactions, enquiries, an e-cash add value
service, and a value add service for other industry applications. The Bank also introduced
an integrated financial solution for housing reforms and developed a new operation model
for provident fund-related loans, offering customers a one-stop personal housing provident
fund (syndicated) financing service. In alignment with major national development strategies
such as “One Belt One Road”, CCB offered integrated financial services to support Chinese
companies in their “going global” expansion. The Bank established a new “M&A loan” model
catering to the transformation of corporates’ overseas businesses, successfully taking its
M&A syndicated loan service overseas.

Committed to driving its “comprehensive, multi-functional and intensive” strategic
development, the Bank implemented integrated financial services with physical outlets
and electronic channels to supplement each other in order to optimize and improve
overall service standards. Leveraging the Group’s strengths in commercial banking,
investment banking, trusts, futures, leasing, funds, insurance and pension funds, CCB
offered comprehensive modern financial services to both corporates and individuals,
and continued to strengthen its value creation capabilities. With 27 overseas tier-one
institutions located across 25 countries, CCB provides cross-region, multi-currency and
24 hour financial services to customers globally.

CCB, LME and LMEC sign MOU

On 21 October 2015 (UK time), CCB signed a memorandum of understanding (MOU) for cooperation on the trading
of industrial metals and RMB clearing services with the London Metal Exchange (LME) and the clearing house for
the London Metal Exchange (LMEC), under the witness of China’s president Xi Jinping and the British Prime Minister
David Cameron.

Pursuant to the MOU, CCB will collaborate with LME and LMEC through its subsidiary CCB International. LME and
LMEC will support CCB to attain the Category 1/Ring-dealing membership through the acquisitions of the controlling
shares in other Ring-dealing members. In addition, LME and LMEC will support CCB in LME trading, RMB clearing
services, as well as system and infrastructure development. As the only designated RMB clearing bank in London, CCB
will build on this collaboration to drive the development of the offshore RMB business center in London. The Bank will
also further explore other strategic cooperation opportunities to strengthen the position of the London offshore RMB
center, and of LME and its overall competitiveness. Leveraging on its strong service capabilities, CCB will offer solid
and comprehensive financial support to clients and related industries.

CCB CSR 2015
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Promoting Inclusive Financial Services

Status of Service Channel Development

Category As at

31 Dec 2015
Number of online banking clients (10,000) 21,280
Number of phone banking clients (10,000) 20,567
Number of mobile banking clients (10,000) 18,284
Number of operating outlets 14,917
Number of Smart Bank 12
Number of self-service banks 24,694
Number of ATMs 91,500
Number of staff at 95533 customer service centers 2,883
Number of customer enquiries handled manually via the 95533 4,376

customer service hotline during the year

To maximize customer coverage and benefit livelihood-related consumption sectors
as well as small and micro property owners, CCB set a minimum threshold of
RMB1,000 for its “quick loan” service, the first self-service personal online borrowing
service in the industry. As at the end of 2015, the total credit granted via “quick
loans” amounted to RMB10.7 billion. On aggregate, this service provided lending of
RMB9.92 billion to 458,631 customers. In 2015, CCB sponsored approximately 1,200
students across 28 provinces,autonomous districts or municipalities in China through
its education loans and disbursed a total of RMB19.498 million.

Catering to the needs of farmers in county-level rural areas, CCB introduced the “Hui
Fu Long Card” with special offers on settlement fees and add value services. To serve
the needs of residents in different districts, CCB also launched community cards that
combine a number of useful functions such as door access, car park entry, property
payments and offers on nearby merchants. The Bank also developed community
lifestyle applications to achieve smart living.
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CASE Hubei branch makes solid progress in development of inclusive financial services

in rural areas

In light of the increasing demand for financial services in rural areas that lead to significant supply/demand imbalance, CCB introduced “Yu
Nong Tong”, the industry’s first cross-sector collaboration with the Federation of Supply and Marketing Cooperatives (FSMC). Specifically
designed to serve farmers, this project leveraged on CCB’s electronic banking channel and the FSMC’s outlets to establish an innovative
village banking model that combines the “CCB Long Card + supply and marketing outlets + electronic channels”. Customers in rural villages
can apply for CCB’s “Yu Nong Card” at FSMC’s outlets and link it up with their mobile phones to access CCB’s financial services. The “Yu
Nong Card” has five functions: cash withdrawal, cash remittance, fund transfer, convenient utility payments and balance check, as well as five
special offers: petty account management fee waiver, annual fee waiver, first-year SMS service fee waiver, nation-wide (including cross-bank)
remittance charge waiver and service charge waiver for inward remittance using overseas banking cards. “Yu Nong Tong” brought CCB’s
financial services to rural villages, helping solve the “last mile” problem by allowing farmers and villagers in remote rural areas convenient and
quick access to financial services.

In 2015, CCB Hubei branch promoted the “Yu Nong Tong” service to the entire province. As at the end of 2015, this service was
available in 15 prefecture-level cities and 61 county-level cities in Hubei province as well as six new town districts in Wuhan. The Bank
established over 5,000 “village banks” throughout the province, covering more than 50% of villages and towns and more than 20% of
administrative villages. On aggregate, the “village banks” handled over 140,000 financial services applications for nearly 1 million rural
villagers. CCB Hubei branch put in special funds of over RMB20 million for promoting the “Yu Nong Tong” financial service, organizing
over 5,000 “financial services to rural areas” campaigns. The Bank also offered relief on basic settlement fees totaling almost RMB30
million, and collaborated with the provincial FSMC to launch innovative pilot projects related to agriculture-supporting loans as well
as introducing new products such as “Yu Nong Yi Dai” and “Agriculture-supporting Loans for Supply and Marketing”. Credit granted
through these products exceeded RMB15 million.

In January 2015, the Huang Po branch set up the first “Yu Nong Tong” pilot service outlet to provide agriculture-supporting financing services
in Ning Gang Village, Mulan Township in Huang Po District. The outlet offered basic financial services which are accessible to all villages in
the area including petty cash withdrawal, cash remittance, fund transfer, payment and enquiries. A 68-year old local villager and widower Mr.
Ning, whose only son works far away from home, is a typical elderly man who has stayed behind in a rural village. He does farm work every
day and his expenses are supported by his son’s monthly remittance. “It takes me more than half day every time | go to the bank to take
money out. The walking and car rides are tiring and take time and money. Since the opening of the service outlet, | am able to get the money
at home without having to go through all that trouble,” said Ning.

Protection of Consumer Rights and Interests and Promoting
Financial Education

Through educational campaigns such as the “Financial Knowledge Promotion Month” and
“Financial Knowledge Sharing”, CCB effectively improved consumers’ financial literacy and
awareness on risk prevention. On aggregate, the Bank deployed approximately 80,000
promotion officers, set up approximately 7,000 outdoor promotion points, distributed five
million promotional materials, and sent over 21 million SMS and Weixin messages.

CCB took effective measures to ensure the security of consumers’ personal financial
information. The Bank has set up a robust review and approval system to reinforce
control on risks associated with IT outsourcing. It also has strict rules in place to
ensure the isolation of the office network from the internet, as well as compliance in the
transmission, storage and destruction of customer information. In addition, the Bank
continued to polish the content of the authorization form for credit verification of personal
customers and strengthened the management of outsourcing of personal loan documents
scanning. Other security measures to prevent leakage of customer information include the
installation of password-encrypted privacy shields, built-in cameras and privacy screens

for customer use.
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In accordance with the requirements of the regulatory authorities or external entities,
CCB launched an educational campaign on anti-illegal fund raising, a task force on
the rectification of the illegal use of banking cards in online transactions, as well
as other activities such as the “2nd China Cyber Security Week” and “10,000-mile
Journey for Promotion of Financial Knowledge”. The Bank also took the initiative to
launch a series of investor education campaigns such as the “15 March Consumer
Rights Day” education campaign, “10,000-mile Journey for Fund Services” and
“10,000-mile Journey for Precious Metal Services” to promote financial knowledge
through taking customers’ enquires, distributing promotional materials and playing
promotional videos.

Lin Sen: the guardian of customers’ fund

Lin Sen, a teller at CCB’s Beijing West Fourth Ring branch who has worked in the industry for only three years, has
a customer-centric approach and adheres to a meticulous work ethic regarding compliance. He pays great attention
to detail and always aims for excellence in his day to day work. Through constant contemplation and learning from
experience, he gradually developed an approach to quickly identify customers. After rendering tens of thousands of
services relating to customer identity verification, card issuance and activation, no fraudsters can now escape his
“piercing eyes”. These have earned him a reputation for effective internal control and stable operations.

During CCTV’s 2015 annual “3.15 Gala” program, as a test, a reporter used a fake ID to apply for a banking card
at the service outlets of various banks. Only Lin Sen realized it was not a valid application and refused to accept it
as he noticed the identity of the applicant did not match the ID provided. His response showcased the exemplary
performance of CCB’s staff and won widespread acknowledgement for the Bank. Some people said, “He does not
omit any single simple rule despite the repetitive work, he is never off guard and will not give up tracking down any
suspicious behavior...as an ordinary bank teller, he has done a perfect job.”

Lin Sen’s awareness of strict compliance shapes his meticulous work ethic and made him the “star” of the “3.15 Gala”.
His skills gained through rigorous practice and a consistent approach have made him a role model for the Bank’s entire
staff, and earned him the award of “The Best CCB Member of Staff 2015”.

A Bank that Promotes Livelihoods
Serving the “Three Rurals”

Status of Services for the “Three Rurals”

Cat As at As at

e 31 Dec 2015 31 Dec 2014
Agriculture-related loans balance
(RMB100 million) 18,927.79 17,966.42
New rural area construction loans balance

.82 1,291.52

(RMB100 million) 968.8 ’
Personal agriculture-supporting loans granted in 82.29 085

2015 (RMB100 million)
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CCB continued to lend strong support to the development of the “Three Rurals” by
increasing credit allocation to agricultural modernization and infrastructure development
projects in the farming industry. Personal agriculture-supporting loans, which helped
farmers overcome difficulties in obtaining short-term operation funding, achieved steady
growth. Dedicated to developing new business models for agriculture-supporting
loans, the Bank launched several pilot projects such as the “Da Bei Nong
Agriculture-supporting Loan”, “Twin agriculture-supporting loans” and “Yi Nong Dai” at
its Jiang Xi branch and “Jin Ye Dai” at its Chongging branch. Through guarantees from
the Production and Construction Corps or the farms and cooperation between quality
companies and farmers, the Bank explored new ways to meet the farmers’ financing
demands while ensuring effective control on lending risks. In 2015, the Bank granted
30,000 agriculture-related personal loans, amounting to RMB8.229 billion.

“Agriculture Civilization” — agriculture-related financial services at Gansu branch —

“Agriculture Civilization” is a brand developed by CCB’s Gansu branch for its “Three Rurals” business. Since its
inception in 2010, it has risen quickly to become a famous brand in Gansu, a province dominated by the agriculture
industry. Ms. Chang, who manages cattle farms in Huining district, is a beneficiary of “Agriculture Civilization”.

In 2007, Ms. Chang used the profits from her business to build her first cattle farm. After the melamine scandal took
place in 2008, the farm had to throw away eight to nine tons of milk every day. “It's terrifying to see the milk pouring
away like the flow of a river,” recalled Chang, who is still shaken by the thought. She eventually made it through and
built her second cattle farm in 2012 with support from CCB’s “Agriculture Civilization” loans. Speaking about business
relations with the banks, Chang said, “Through all these years of running my own business, | have worked with many
banks and CCB is the best among them. They provide a door-to-door service and have always been meticulous and
earnest.” Given the increasing milk production at her farms, supplying milk to large corporates no longer satisfies
Chang; she would like to manufacture dairy products. “The profit ratio of the farms is 30%-40% while the profit ratio
of dairy products is 100%.” Chang plans to build five more cattle farms, one dairy product manufacturing plant, and a
food and beverage brand. “I will still choose CCB for funding support,” she said.

Supporting Small and Micro Enterprises

Status of support to small and micro enterprises

o As at As at
st/ 31 Dec 2015 31 Dec 2014
Number of small and micro enterprise customers
25.19 24.21
(10,000)
Balance of loans to small and micro enterprises 12,778.79 11.429.28

(RMB 100 million)

Note: Calculation based on the classification standard of the new four ministerial-level authorities
(includes individual industrial and commercial customers and small & micro enterprises owners).

CCB remained strategically committed to serving small and micro enterprises. The Bank
made use of big data and “internet thinking” to drive innovation and expand its financial
product offerings for small and micro enterprises. It continued to develop new service
models, optimize operation procedures and improve service channels to strengthen its
service capability to help small and micro enterprises thrive in the real economy.
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To help small and micro enterprises address the financing difficulties that arise from
the lack of “information and credibility”, CCB deepened the cooperation between
the bank and governmental departments by expanding the service coverage of its
“Credit Guarantee Loan”. The Bank also strengthened its relationship with the taxation
departments by signing a cooperation agreement with the State Administration of
Taxation to allow using “tax credit” to exchange for “bank credit”. To alleviate the high
financing costs for small and micro enterprises, CCB encouraged the use of credit
rollover rating cards, which helped reduce the need for bridge loans and the pressure
from “repay first, loan later”. CCB continued to share profits through lowering service
charges for small and micro enterprises. After reducing the fees and charges on 16
service items in 2014, the Bank further expanded the scope of reduction to ten more
items in 2015. It also introduced special offers on the charges of seven services such
as corporate account balance management.

Case study of support to small and micro enterprises

Xiamen UX High-Speed IC Co., Ltd. mainly engages in the research, development and production of optical
communication chipsets. It possesses over 20 invention patents and has obtained the Chinese high-tech enterprise
certification. In 2015, the company faced a pressing need for R&D funding when it partnered with ST Microelectronics,
one of the leading global manufacturers of semi-conductors, to develop a new product. Due to under-valuation of its
real estate assets, after negotiation with a number of banks, the company could still obtain a loan of a few hundred
thousand dollars, which was insufficient to solve its funding problem. At a loss of what to do, Mr. Ke, a member of
the management team, finally found the "Credit Guarantee Loan” offered by CCB Xiamen branch. The Bank partnered
with the Municipal Economy and Information Technology Bureau on the provisional "Credit Guarantee Loan”, through
which CCB granted loans that required no real estate collateral for small and micro enterprises; the Bureau would
then provide risk compensation as a form of assurance by the government. Considering the urgent need to fund the
R&D of the new product, the Xiamen branch granted a RMB 3 million loan to the company, completing the process in
only seven work days. “CCB’s “Credit Guarantee Loan” is a timely aid that allows our company to run smoothly. | am
grateful for that,” said Mr. Ke when he received the loan. With financing support from CCB, the company realized a
year-on-year growth of 32% and 69% in sales revenue and operating profits in 2015.

Hunan Zhong Yuan Xin Chuang Technology Co., Ltd., a three-year-old company, managed to obtain a loan of RMB
1.7 million from CCB Hunan Xiangtan branch just by providing an A-grade tax return. “We never thought that integrity
and carrying a taxpayer’s duty would become the ‘golden key’ to a successful loan application. We are grateful to
CCB for offering quality products to small enterprises like us,” exclaimed Mr. Wang, the corporate representative at the
time. Hunan Zhong Yuan Xin Chuang Technology Co., Ltd. mainly engages in the research, development and sale of
environmental protection equipment. In February 2015, the company signed an environmental protection technology
upgrade project worth RMB 3 million. The project required a substantial amount of liquidity to support material
sourcing and manual production. However, the company’s internal funding had all been used to acquire machinery
and equipment, and the industrial plant it rented did not meet the standard of traditional collaterals, so the company
failed to secure loans at several banks. At this time, CCB Hunan branch recommended to Mr Wang the “Shui Yi Dai”
product, designed for small and micro enterprises. The company’s record in the taxation system eventually helped Mr.
Wang obtain the loan. This allowed the company to accelerate its development, achieving a nearly 50% growth in its
annual sales revenue and successfully expanding its business to overseas markets.

CCB closely aligned with national macro-economic policies by providing key support
to the public to meet their home buying needs, optimizing business procedures and
improving service quality. In 2015, the Bank offered commercial individual home
mortgage services to nearly 2.03 million customers, personal provident housing loan
services to nearly 1.40 million customers, and an accumulated RMB 11.4 billion of
affordable individual housing loans to 45,400 low-to-mid-income families.
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In response to the government’s pilot program on lending to provident fund-supported
affordable housing development projects, CCB actively provided lending to provident
fund projects, with a focus on affordable housing, shantytown renovation, public rental
housing and other indemnificatory housing projects. As at the end of 2015, loans to
provident fund-supported affordable housing projects totaled RMB 50.7 billion.
Supporting Improvements in Housing Conditions
Status of support for improvement of housing conditions
Cat As at As at
St/ 31 December 2015 31 December 2014
Balance of individual residential mortgage loans (RMB 100 million) 27,738.95 22,538.15
Accumulated personal provident housing loans (RMB 100 million) 15,104.23 11,833.33
Balance of affordable housing projects loans (RMB 100 million) 446.98 709.48

CCB closely aligned with national macro-economic policies by providing key support
to the public to meet their home buying needs, optimizing business procedures and
improving service quality. In 2015, the Bank offered commercial individual home
mortgage services to nearly 2.03 million customers, personal provident housing loan
services to nearly 1.40 million customers, and an accumulated RMB11.4 billion of
affordable individual housing loans to 45,400 low-to-mid-income families.

In response to the government’s pilot program on lending to provident fund-supported
affordable housing development projects, CCB actively provided lending to provident
fund projects, with a focus on affordable housing, shantytown renovation, public rental
housing and other indemnificatory housing projects. As at the end of 2015, loans to
provident fund-supported affordable housing projects totaled RMB50.7 billion.

Pension-related Financial Services

Guided by the philosophy of “being a trustworthy partner in serving the public’s
retirement needs”, CCB leveraged on its qualifications as an annuity trustee,
account manager and custodian, to provide integrated pension-related financial
services. Currently, the Bank has established a set of systems for pension products
and services that can be divided into five major categories. It offers more than 20
products related to pension advisory, corporate annuity trust, account management,
custody, corporate annuity pools, retirement protection and welfare plans, pension
banking and pension cards. The service scope covers custody management, account
management, fund custodian, management advisory and investment advisory. As at
the end of 2015, pension assets under management exceeded RMB250 billion. On
average, the Bank’s pension plans had a completion rate of 206.35% and a growth
rate of 31.35%.

CCB CSR 2015
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With the approval of the State Council and the China Banking Regulatory Commission,
CCB Pension Management Co., Ltd. was officially established on 20 November 2015.

“Min Ben Tong Da” Financial Services Solution

CCB continued to optimize its “Min Ben Tong Da” integrated financial services
solution to better serve sectors related to people’s livelihoods. The Bank developed a
set of solutions for financial cooperation between the bank and hospitals, schools and
mobile internet which not only improved the financial management standards, funds
utilization efficiency and payment convenience at schools and hospitals, but also
satisfied both the financial and non-financial service needs of students and patients
such as online payments, shopping and booking medical appointments, resulting
in increased user satisfaction. In addition, to support the development of China’s
discharge rights trading market, the Bank formed the “environmental protection for
the benefit of the people — integrated financial solution for the paid use and trading of
discharge rights”.

In 2015, the Bank issued nearly 21 million new social security financial cards, bringing
the total number of cards issued to 77.94 million as at the end of 2015. Compared to

the beginning of the year, the number of “Yin Yi Tong” partnering customers increased
by 301 to 529, while the number of “Yin Xiao Tong” increased by 250 to 672.

A Low-Carbon and Environmentally-Friendly Bank
Supporting Green Financing

Green Credit Status

tem As of As of

31 December 2015 31 December 2014
Green Credit Balance (RMB 100 million) 7,335.63 4,870.77
Reduction in Standard Coal Emission (ten thousand tons) 2,285.24 1,969.58
Reduction in Carbon Dioxide Equivalent (ten thousand tons) 5,298.74 4,653.39
Reduction in COD (ten thousand tons) 15.38 14.23
Reduction in Ammonia Nitrogen (ten thousand tons) 1.85 1.33
Reduction in Sulphur Dioxide (ten thousand tons) 12.39 13.08
Reduction in Nitrogen Oxide (ten thousand tons) 1.70 1.62
Water Saving (ten thousand tons) 90.32 89.91
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In 2015, our green credit witnessed rapid growth. According to statistics from the
China Banking Regulatory Commission, the balance of green credit financing reached
RMB733.563 billion, up by 50.61% compared to last year with a much higher increase
rate on average than that of corporate loans.

The Bank attaches great importance to global climate change and continued to build
a “low-carbon and environmentally friendly bank” by developing green credit as the
focus of its business. It offered special credit support to the promotion of a green
and cyclic economy, energy conservation, emission reduction projects, technology
application, pollution treatment and energy saving services. In addition, it maintained
stringent control over the increase of loans to industries strictly regulated by the
government, which featured high energy consumption, pollution levels and excess
capacity, and gradually cut down their credit balance. The Bank disqualified existing
clients who used outdated equipment and techniques, and manufactured outdated
products, and who failed to eliminate them in time. Furthermore, it implemented
the “Environmental Veto System”, under which it rejected credit applications from
enterprises that violated environmental protection laws and regulations.

In 2015, the Bank founded the Green Credit Committee, the directors of which
are appointed by the Bank’s senior management. The committee, comprising 29
departments at the head office, promoted green operations and green management.
[t also formulated the Solution for Green Credit Implementation, which defined the
assignments and objectives of the next-round development of green financing in
terms of basic system establishment, daily management, business appraisal, and
organizational structure.

Support for Environmental Protection Projects

The Yiyang City Waste-to-energy Project in Hunan province is a key project in the ten major environmental protection
projects in the region and one of the main projects defined by Hunan province’s 12th Five-year Development Plan.
The Project will not only deplete the hazardous effects of household waste, reduce the amount of waste, and turn it
into a useful resource, but also improve the environment and promote a new form of urbanization. On 23 April 2015,
the Bank’s Hunan branch provided credit support for the PPP Project by granting credit to its legal entity, Everbright
Environmental Energy (Yiyang) Limited. After the Project is completed and it commences operation, it will monopolize
the waste treatment market of Yiyang, and fully process and utilize waste to address problems including limited
capacity of refuse landfills, waste of reusable resources from domestic garbage, and environmental pollution from
landfill sites.

With regards to wind power generation, the Bank offered a tailored promotion plan to a leading enterprise in the
industry in Hebei province, with credit support for its three wind power projects, which will generate 80,000 kWh of
green power per year.

Regarding biomass power generation, the Bank issued a fixed asset loan of RMB 200 million to a biomass
cogeneration company to build two sets of 24dMW generation systems. The project is a new energy project which has
been given national importance. It is able to burn 380,000 tons of straw annually to provide heating and power for
industrial and residential areas, saving coal, and reducing emissions of sulphur dioxide and smoke.

The Bank also supported new energy projects in Hebei and contributed to the treatment of smog in northern China.

CCB CSR 2015
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Expanding E-banking Business

CCB is committed to protecting the environment by improving the development of
its electronic banking channels and continuously building up an expanded e-banking
service network, enriching its e-banking products and services in order to lower
costs for customers, save resources for the community and reduce the impact on the
environment. As at the end of 2015, CCB had nearly 208.78 million online banking
personal customers, 4.02 million online banking corporate customers, 182.84 million
mobile banking clients, and 32.93 million WeChat banking clients. The widespread
application of mobile banking and WeChat banking substantially met the demands
of numerous customers for the financial service that enables them to handle banking
transactions through mobile phones anytime and anywhere. Remote transactions
amounted to 95.58%, and financial transactions handled electronically increased to
77.56%.

Low Carbon Operations

CCB implemented a number of measures in its daily operation and management to
reduce energy consumption and carbon emissions. Such initiatives included reducing
business trips, promoting the use of video conferencing to replace on-site meetings,
paperless offices, controlling office temperatures, as well as the use of energy and
water saving facilities in office buildings. In 2015, the Bank’s headquarters continued
to replace office lights with LED energy saving lights, in order to reduce the power
consumption of the office building. In addition, the Bank professionally treated
the plate heat exchangers of its Yanggiao Statistics Center, which elevated the
ambient temperature of the UPS room and therefore reduced the center’s electricity
consumption. In addition, CCB encouraged its staff to take initiatives to save energy
and adopt green and low-carbon living habits.

Status of greenhouse gas emissions at the Bank’s headquarters

2015 2014
Natural gas consumption (10,000 cubic meters) 9.09 7.60
Diesel consumption (tons) 97.77 127.49
Type 1 Total direct greenhouse gas emissions (tons CO») 503.96 565.34
Purchased heat consumption (MWh) 114,071.01 114,495.73
Type 2 Total indirect greenhouse gas emissions (tons CO») 68,898.89 69,155.40




' 3 ' ' 757

ANEENEE SRS REGREA PR
Corporate Information Independent Assurance Report About the Report Appendix

Status of greenhouse gas emissions at the Beijing branch in 2015

Bituminous coal consumption (tons) 1,450
Natural gas consumption (10,000 cubic meters) 36.56
Diesel consumption (tons) 1.67
Liquefied petroleum gas consumption (tons) 17.69
Type 1 Total direct greenhouse gas emissions (tons CO3) 3,162.81
Purchased heat consumption (MWh) 59,453.15
Type 2 Total indirect greenhouse gas emissions (tons CO>) 35,909.70
Note:

1. Since the operation areas of the headquarters include all data centers of the Bank, and much
of the equipment is running 24 hours a day to support continuous financial services globally,
the power consumption level is relatively high.

2. Calculation based on “Beijing Corporate Guidelines to Carbon Dioxide Calculation and
Reporting” issued by Beijing Development and Reform Commission, and approved by a
relevant professional organization in Beijing.

Waste Treatment

Status of electronic waste at the Bank’s headquarters in 2015

Category Quantity
Total quantity of e-waste 1,026
Including: personal computers 109
Screens 14
Laptops 303
Printers 31
Servers 569

The Bank attaches great importance to the effects of its operations on the
environment and has entrusted professional partners to reuse and safely treat its daily
electronic waste. After categorizing, disassembling, cleaning and testing the recycled
discarded equipment, the partnering companies reutilized the components that met
the reusing requirements as spare parts, with a view to extending the actual life
cycles of relevant electronic devices, and reducing the adverse impacts inflicted on
the environment by e-product manufacturing.

CCB CSR 2015
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A Bank for Sustainable Development
Maintaining Operational Continuity

Based on the overall development strategy, CBB further reinforced its risk
management by reexamining and improving its risk preference statement and defining
the goals and requirements of its risk control. The Board of Directors, Board of
Supervisors, senior management, and staff all took part in the campaign. With team
development, systematic tools, the promotion of a risk management culture and the
establishment of a comprehensive risk responsibility system, various risks across the
Bank’s businesses were identified, evaluated, measured, monitored, controlled and
reported in order to ensure the stable quality of assets and basic control of different
kinds of risks.

The Bank fully implemented requirements regarding operational continuity
management issued by regulatory authorities such as the People’s Bank of China and
China Banking Regulatory Commission. Also, it has established an “all-encompassing,
closely entwined, highly effective and extremely capable” management and
operation system. The Bank made remarkable achievements in operation continuity
management and maintained the leading position among its peers in this regard.
Currently, it is making steady progress in the construction of two sites and three
centers with a focus on the South Lake Statistics Center, the Daoxiang Lake Statistics
Center, and in the upgrade of its production system, while maintaining the system'’s
“safe, stable and effective” operation.

Protecting Interests of Employees

Staff composition as at 31 December 2015

Category Number % of total

Total number of staff
(With additional 5,509 employees under Labour 369,183 100%
Service Dispatching System)

Minority staff 19,659 5.33%
By gender
Male staff 170,400 46.16%
Female staff 198,783 53.84%

By age group

Aged below 30 106,094 28.74%
Aged 31-40 80,637 21.84%
Aged 41-50 140,595 38.08%
Aged 51-59 41,622 11.27%
Aged above 60 235 0.06%
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Category Number % of total

By region
Yangtze River Delta 56,770 15.38%
Pearl River Delta 46,495 12.59%
Bohai Rim) 60,543 16.40%
Central areas 82,390 22.32%
Western areas 69,722 18.89%
Northeastern areas 37,075 10.04%
Headquarters 15,470 4.19%
Overseas 718 0.19%

According to the requirements of the “Labor Law” and “Labor Contract Law”, all staff
employed under the Labor Contract System have signed employment contracts with
the Bank. As part of its staff management, the Bank has drawn up internal rules such
as the “Measures for the Administration of Labor Contracts”, “Guidelines on Employee
Leave and Vacations” and “Measures for the Administration of Staff Departure” to
protect the legal rights of CCB employees. In accordance with the law, CCB has
participated in basic social insurance schemes to provide basic pensions, basic
medical insurance, unemployment insurance, work injury insurance and maternity
benefits. The Bank has provided welfare systems including the housing provident
fund, corporate annuity and medical insurance in order to supplement pensions for
the elderly as well as medical security for staff.

In 2015, the Bank ensured resources such as personnel, remuneration, training and
vocational development were catered to frontline staff by forming “Opinions on Further
Gearing Towards Frontline Staff and Caring About All Employees”. Remuneration
growth is geared towards frontline employees and positions that direct creative value.
The Bank also improved its assessment and performance management.

In 2014, the Bank held a total of 31,162 on-site training sessions with training
expenditure amounting to RMB757 million, which provided training opportunities for a
total of 1.6722 million person-times and an average of 7.8 training days per employee.
Online training was provided for a total of 6.77 million person-times, equivalent to 1.13

million man-days of training.

CCB CSR 2015
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CCB Staff Training Status

2015 2014
On-site training
Tier-one branches and departments at the head office 1,123 2,523
l’if(fei::;vc;tbtr:giizsc; g;:ia;rtments at tier-one branches and 32,457 42,034
Business manager grade or below 1,638,669 1,850,816
Online training
Tier-one branches and departments at the head office 401 348
Zif:::;vc;tbtrsgir:ls‘i g;i;laertments at tier-one branches and 0,674 7.983
Business manager grade or below 341,661 318,560

The Bank’s branches at all levels have established various forms of the Employee
Representative Assembly, allowing all staff to take part in the Bank’s business
operations. The meetings consider various issues such as employees interests,
opinions and recommendations of employee representatives regarding, including
operation management, human resources management, remuneration allocation, and
staff welfare and protection. The total response rate from the departments of the
Headquarter is close 100%.

The Bank continued to carry out the “Caring Program”. By introducing and utilizing
advanced international psychological tools and combining comprehensive staff caring
measures, the program focused on counselling and employees’ wellbeing, which
improved their self-perception and psychological health. Additionally, it brought out
the staff’s professional potential and vitality, while also enhancing job satisfaction,
thus helping to foster an atmosphere highlighting the harmony and win-win situation
between the staff’'s development and corporate development. The Labor Unions of all
levels visited staff working at the Bank’s operating outlets and also employees who
lived in impoverished conditions. A total of RMB65.9455 million was collected to help
37,498 employees and exemplary workers in need. Total subsidies granted amounted
to RMB34.4502 million, providing relief funds to 10,543 people.

CBB promoted employee fitness by launching the — “The Health-conscious Walk”. A
total of 339,553 staff members participated in the walk, totting up 101.1436 million
miles in total. The Bank also designed “CCB Fitness Exercises for Staff at Bank
Qutlets” for nearly 200,000 staff, which effectively relieved occupational diseases
relating to cervical vertebrae, lumbar vertebrae and eyesight.

The Bank gave priority to the working environment and occupational safety of the staff,
and said that the guaranteed personal safety of employees was an important goal. It
continued to intensify the campaign by creating “A Safe CCB”: With a view to pushing
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forward the transformation and innovation of safe management, it consolidated the
foundation for occupational security by promoting a safety culture and strengthening
the safety awareness of its employees. It also inspected safety measures to eliminate
occupational safety risks, carried out early-warning safety rehearsals, and instructed
and organized contingency rehearsals for terror situations, riots and fire, in order to
improve its ability to command contingencies and handle dangers. In 2015, the number
of work-related fatalities was ten, and the number of lost days due to injury was 32,428.

In 2015, the Bank maintained a relatively low staff turnover rate. The turnover rate for staff
aged 25 or below was 4.71%; 4.12% for staff aged 26-35; 1.19% for staff aged 36-45;
0.44% for staff aged 46-54; and 0.12% for staff aged 55 or above. In terms of regions, the
turnover rate for staff in Yangtze River Delta was 3.59%; 3.64% for staff in the Pearl River
Delta; 1.16% for staff in the Bohai Rim; 1.40% for staff in the central areas; 2.06% for staff
in the western areas; and 0.84% for staff in the northeastern areas. The staff turnover rate
at the Bank’s head office was 6.12%"' while overseas staff turnover was zero.

Commitment to Compliant Operations

The Bank has established a top-down, independent and effective internal control
and compliance mechanism with well-defined responsibilities to reinforce its internal
control system, business procedures and standardization of its internal control, as
well as the responsibility, bottom-line and red-line consciousness of the management.
It also promoted the standardization of its regulations, systems and internal control
by formulating internal control criteria of asset management, credit cards, information
technology and corporate loans.

Centering on the identification, evaluation, prevention and control of money laundering
risks, the Bank carried out anti-money laundering (AML) and anti-terrorism financing
campaigns in accordance with its “risk-based” principle, and performed its statutory
obligations to establish and improve an AML internal control system, report suspicious
transactions, conduct AML promotions and training, and assist and coordinate with
relevant authorities. The Bank also organized six AML training sessions and publicized
the “CBB Implementation Measures on Risk Evaluation of Money Laundering,
Terrorism Financing and Classified Management of Customers”.

CBB created the “Two-responsibility Assessment Measures”, drew up a list of
principal responsibilities, and signed the “Statement of Responsibilities on Developing
Work Style of CPC Members and A Clean Administration”, with a view to clarifying
relevant duties and assessing, awarding and disciplining employees in a more
scrupulous manner. In addition, it organized an educational activity with the theme
of “Obeying Rules, Improving Discipline and Committing to Integrity”, and followed
all requirements relating to honest business practices while improving its bottom-line
standards for operation, integrity and self-discipline.

1 The Bank’s head office comprises the headquarter, the credit card centers, the centers directly
under the head office, and the training centers.

CCB CSR 2015
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The Bank attaches great importance to the application and protection of its intellectual
property rights (IPR). In order to fully leverage on the role of IPR in encouraging,
directing, guaranteeing and assessing its innovations, the Bank amended the “CCB
Management Measures on Intellectual Property Rights” and established an improved
IRP management mechanism. Meanwhile, with respect to the intellectual property
rights of others, the Bank undertook measures to combat risks of IPR infringements
during the course of its technology research and development, product innovation,
business development, and daily operation and management. During the year, no
intellectual property right infringement cases were reported.

Rewards for Investors

CCB prioritizes the interests of shareholders and treats all shareholders equally.
In 2015, the Bank continued to strengthen interaction and communication with
investors through various means, including regular results announcement conferences
and roadshows (annual, interim and quarterly), corporate open days, large-scale
investor forums, company visits and talks, investor relations webpages, telephone
hotline and email communication. The Bank was able to make timely explanations
of its development strategies and operating results to the market, as well as receive
feedback and suggestions from its investors. These moves were widely recognized by
all sectors and communities in the market.

As at the end of the reporting period, the total number of the Bank’s shareholders
was 449,475, of which 48,257 were holders of the H-shares and 401,218 were
holders of the A-shares. In accordance with the resolution passed at the 2014
shareholders’ general meeting held on 15 June 2015, the Bank paid a final cash
dividend of RMBO0.301 per share (including tax) for the financial year 2014, totaling
approximately RMB75.253 billion, to all of its shareholders whose names appeared on
the shareholder register on 30 June 2015.

In 2015, CCB’s social contribution value was RMB2.95 per share, an increase of
RMBO0.04 from a year earlier.

Note: Formula: Social contribution value per share = Earnings per share + value increase per share

Value increase per share = (Taxes payable for the year + staff remuneration + interest paid to creditors
+ company’s donations — other social costs, e.g. environmental pollution) + Number of shares

Of which: as CCB suffered no significant environmental pollution incident in 2015, no “other social
cost, e.g. environmental pollution” was incurred.

For details of CCB’s financial information, please refer to the Bank’s 2015 Annual
Report issued during the same period.
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Supplier Management
Management status of the head office’s suppliers

Catedo As of As of

gory 31 December 2015 31 December 2014
Number of suppliers in the Yangtze River Delta 352 292
Number of suppliers in the Pearl River Delta 200 181
Number of suppliers in the Bohai Rim 1,231 1,137
Number of suppliers in the central areas 52 47
Number of suppliers in the western areas 33 26
Number of suppliers in the northeastern areas 28 21
% total of d ti liers’ t dit
Oo otal of domestic suppliers’ procurement expenditure 09.28 99.9
(%)
Fulfillment rate of procurement contracts (%) 100 100
Participation rate of external experts (%) 3.96 12.6
Number of suppliers’ social responsibility training
sessions (including meetings and business 27 23

communications)

As at the end of 2015, the Bank’s head office had 2,034 potential suppliers. In 2015,
the Bank sourced products and services from 430 suppliers. Total payments to
suppliers amounted to approximately RMB5.778 billion.

CCB carried out market research on 28 types of products and technical tests
on 30 kinds of products. In addition, the Bank avoided supplier-related risks by
inspecting their manufacturing environment, financial conditions, compliance with tax
regulations, guarantee of their own employees, and on-site retrieval of test samples.
When giving the green light to suppliers, selecting product sources and evaluating
tender documents, product suppliers must comply with the ISO14001 Environmental
Management System, provide resource- and energy-saving green products with
low toxicity, and undertake quantitative appraisals on key environmental indicators.
When purchasing IT goods, the Bank introduced new technology and products.
For instance, it employed virtualization technology, which reduced the input of
physical equipment, and efficiently axed energy consumption and occupancy of
physical space. Moreover, by publicly soliciting advice and suggestions from 375
key partnering suppliers and conducting face to face meetings with 33 of them, the
Bank collected 184 pieces of advice, some of which have been put into practice in its
procurement practices. Lastly, it met with 13 suppliers who had misconduct records
and banned or terminated seven suppliers.

CCB CSR 2015
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Poverty Alleviation and Development

The Bank has conducted poverty reduction programs in different regions in China
for a long time, including building schools, helping to repair roads, constructing
bridges, renovating farmland water conservancy facilities, refurbishing dilapidated
houses, launching drinking water projects, building public facilities and venues, and
improving infrastructure. It has also helped these regions improve the quality of their
environment, and develop their production and operation processes. In addition, it
has funded local impoverished students and grassroots campaigns, and dispatched
basic-level poverty alleviation officers to poor townships and counties to help them
tackle their poverty issues. In the future, CCB will put into practice the requirements
of the Central Poverty Alleviation and Development Work Conference, and continue to
adopt a targeted approach to poverty relief.

Wei Zhenxiong: An exemplary cadre who has helped a township
of Miao people

Wei Zhenxiong is a former department head of the Bank’s Liuzhou branch in Guangxi. After retirement from the
management role, he responded to the request of the Guangxi government and the Guangxi branch’s party committee
and took up the post of Party Committee Secretary of a remote and impoverished mountainous area. He went to live
there to try and help alleviate local poverty, and has now been there for ten years!

Over the years, he has raised more than RMB 2 million for poverty relief and helped local Miao people in this secluded
township. He leads his subordinates, cultivates the management team, and works with party members. In addition, he
introduced tomato planting projects from other counties, allowing local villagers to produce tomatoes by renting out
their land or planting crops themselves, enabling them to take more control of their own incomes. Wei also encourages
the villagers to restructure local industries, improve transportation, and plant crops used in pharmaceutical products,
therefore elevating local per capita income year by year. He also contributed to the construction of broadcasting
stations, composed folk songs, and engaged every village and household in the implementation of major policies from
the party and the central government. As a good listener of public concerns with detailed knowledge of local people’s
living conditions, Wei does his utmost to resolve their numerous issues.

Three major initiatives that Wei helped with include the installation of streetlights in the village, the availability of nine-
year compulsory education for all local children, and more than 98% of the villagers joining the New Cooperative
Medical Scheme. Wei has been dubbed the “Beloved Secretary Wei” by the villagers due to his selfless efforts as
an elderly party member. In honor of his achievements, he was also awarded the title of “The Most Honorable CBB
Member in 2015”.

Staff Volunteers

The Bank launched a writing campaign for employees titled “Your Part in CCB’s Public
Welfare Work”, asking them to write about their public welfare efforts. Staff wrote more
than 300 stories depicting how they had cared for the aged, “left-behind” and autistic
children, the disadvantaged, and environmental protection issues, and how some of
them had made blood donations without payment; all of which were very touching. Staff
either collectively or individually participated in the public welfare activities. Some were
organized by the Bank, while others were events which staff volunteered to take part in
during their holidays. The campaign practiced and popularized the core values of the
Bank, encouraged positive energy, and created a desirable atmosphere in which the
staff played an active role in contributing to society.
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The Mingshihaoting sub-branch under the Lixia branch in Jinan Shandong
carried out the “Winter-warming Campaign”, calling on employees to donate their
winter clothes, which would be sent to poverty-stricken mountainous regions in
Gansu, Sichuan, and Yunnan. Inspired by the campaign, many customers also lent a
hand sending packages of clothes to the sub-branch. After classifying and registering
the garments received, staff volunteers at the Bank packed and mailed them. In
contrast to the severe cold weather outdoors, employees at the sub-branch worked
up a sweat sorting out all the donated clothes.

Hu Yan from the 8th branch in Chengdu, Sichuan saw on TV that a child named
Wang Xue had dropped out of school due to poverty issues. Hu went to Nanbu
County alone by bus, which is 480 miles away from Chengdu, and after another
three hours in a bumpy minivan in the rain, reached Wang’s home. It turned out that
Wang’s father had become permanently disabled and lost the ability to work because
of an accident. Consequently, the supporting of the household fell on her mother,
who was less than 1.5 meters tall. Seeing that the family had nothing but bare walls,
Hu found herself in tears. She gave Wang’s mother RMB1,000 cash and repeatedly
advised her to support her daughter’s education. She also gave the family her contact
information, telling them to reach her directly in case of any difficulties. During the
next five years, Hu wrote six letters to Wang, encouraging her to study hard despite
her family difficulties and sent her over RMB4,000 in total to help her continue her
studies.

Li Haidong from the credit department of Henan branch has been a volunteer
guide at the Henan Museum for ten years. In contrast to other types of volunteerism,
a volunteer at a museum must be highly dedicated in learning cultural and historical
facts and information. To this end, Li made full use of his spare time to recite
information and study the relevant facts. After his various explanations to museum
visitors, he felt very happy when he saw their satisfied faces and heard their words of
appreciation. Some of the audience were so moved by his interpretations that they
themselves have now become volunteers at other museums.

Public Welfare and Charity Work

Since its listing in 2005, the Bank has planned and launched various charitable
donations with over 100 projects implemented in education, medical services, poverty
alleviation, disaster relief and environmental protection. The cumulative donations
amounted to almost RMB800 million.

CCB CSR 2015
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Project name Cooperating institution Donations Duration As of 31 December 2015
- . China Youth Forty-five CCB Hope Primary
Buil B H P RMB10.
Sz'lqgl(:g ce ope Frimary Development miIIionO 36 1996 till now Schools were built with 370
Foundation teachers sponsored for training
Build for the Future-CCB
uild for .e uture-CC China Education A cumulative amount of RMB127.5
Sponsorship Programme for RMB127.5 . .
. ) Development . 2007-2013 million was given to 86,000
Impoverished High School . million . . ;
Foundation impoverished high school students
Students to Grow
Tibet in our Heart - CCB and ) . A cumulative amount of RMB1.84
. ) China Foundation For . On a permanent . .
Jianyin Investment Scholarship L. RMB3.5 million L million was given to 880
Poverty Alleviation basis since 2007 . . I
(Bursary) impoverished students in Tibet
Local public welfare A cumulative amount of RMB60
CCB Scholarships and Grants institugons in16 million was given to 20,000
for College Students from Ethnic ) RMB60 million 2009-2014 . ) g ’
o provinces and impoverished college students
Minorities Succeed . ) o
autonomous regions from ethnic minorities
China Youth
CCB Scholarshps and Grants for Development RMBS million 2011 till now A total of RMB2 m|II|'on is donated
Sanya BN Vocational School Foundation, BN annually for the running of schools
Vocational School
A number of overseas experts
Foundation of Chair Professors ) . . . On a permanent were engaged as Chair Professors
T h t D3 mill
from Tsinghua University singhua University USD3 million basis since 2007 for School of Economics and
Management, Tsinghua University
193 “Mother Health Express”
vehicles were purchased and
China’s Women found application in impoverished
“Mother Health E ” B
other ?a xpress” CC Development RMB29 million 2011 till now counties and towns in 13
Sponsorship Programme . ) .
Foundation provinces and autonomous regions
including Xinjiang, Tibet, Gansu
and Qinghai
A cumulative amount of RMB40.46
CCB Sponsorship Programme for China’s Women million was given to 14.618
Impoverished Mothers of Heroes Development RMB50 million 2007-2017 g ’

and Exemplary Workers in China

Foundation

impoverished mothers (wives) of
heroes and exemplary workers

“Mother Health Express” CCB Sponsorship Program

On 8 December 2015, 47 “Mother Health Express” vehicles, which were purchased using CCB’s RMB7 million donation, set out

from Beijing to various parts of China. The Bank has made a total donation of RMB29 million for the purchase of 193 “Mother

Health Express” vehicles, which have been put into use in impoverished counties and towns in Xinjiang, Tibet, Gansu, Qinghai,

Yunnan, Guangxi, Guizhou, Inner Mongolia, Hubei, Hunan, Anhui, Hebei and Liaoning.

CCB CSR 2015
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In 2015, CCB donated a total
of RMB

4‘1 .21 million

The *Mother Health Express” vehicles donated by the Bank are equipped with
sickbeds, oxygen supplies, ultrasonic diagnostic apparatus, and ECG analyzers. Also,
B-mode ultrasound images and ECGs can be printed out immediately on the spot. In
economically backward and inaccessible mountainous areas, local residents can now
benefit from the services offered by the vehicles, including health consultations, free
medical treatment and health checks, distribution of medicines and health documents,
free home pick-ups for pregnant women going to the hospital, training of grassroots
medical staff, and aid for special cases. The vehicles have become their “mobile
hospitals” or even “life-saving vehicles” as some of them say.

CCB Hope Primary School Rural Teachers Training Program

CCB made donations in September 2015 and January 2016 respectively to sponsor
80 teachers from CCB Hope Primary Schools in Inner Mongolia, Sichuan, Xinjiang,
Yunnan and Gansu to participate in teaching management and English courses.
The Bank established the “CCB Caring Fund” as early as 1996 by raising a total of
RMB32.56 million through voluntary contributions from 300,000 employees. Each
year, the fund allocated a fixed amount of interest to support the building of CCB
Hope Primary Schools in impoverished areas. So far, 45 schools have been built and
started operation. CCB’s input into the schools has ranged from providing hardware
equipment to upgrading software and from improving facilities in classrooms,
playgrounds and reading rooms to enhancing the capabilities of the school teachers
with an increasingly positive effect on local communities each year.

Donated RMBS5 million to earthquake-stricken areas in Tibet

On 25 April 2015, an earthquake with a magnitude of 8.1 Ms struck Nepal and
affected the town of Shigatse in the Tibet Autonomous Region, killing and injuring
many people and causing damage to vast amounts of property. On 30 April, CCB
donated a total of RMB5 million to the earthquake-stricken areas in Tibet to support
earthquake relief efforts and help rebuild homes.

Donated NTD3 million to victims of New Taipei City’s dust explosion
incident

CCB'’s Taipei branch donated NTD3 million in response to the dust explosion incident
which occurred in New Taipei City in Taiwan on 27 June 2015. The Bank also offered
a donation of NTD3 million to victims of the Taiwan Kaohsiung gas explosion incident
in 2014.

CCB CSR 2015
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“Credit Card Points Donation Community Drive”

CCB continued its “Credit Card Points Donation Community Drive” program by setting up a new
platform which allows CCB “Long Card” Credit Card holders to convert their card points into a public
welfare fund, thus exploring an innovative way to make donations to public welfare with credit card
points. Particularly concerned with the mental health of students in impoverished areas, the program
aims to widen their knowledge, help them achieve their goals and fuel their personal growth through a
series of activities, including music festivals, summer camps, motivational self-improvement courses,
art lessons, financial training workshops and other activities that enable them to develop in new ways.
As at the end of 2015, more than 1.2 billion CCB “Long Card” Credit Card points have been donated
and converted into a charitable fund amounting to more than RMB2.4 million which helped to build
more than 60 Happy Music Classrooms.

Hosting the “Support Xinjiang Youth Summer Camp”

In August 2015, CCB continued to organize its “Support Xinjiang Youth Summer Camp”. Fifty
primary school students at an average age of 11 participated in the eight-day summer camp. The
young campers visited the Museum of the War of Chinese People‘s Resistance Against Japanese
Aggression, the Forbidden City, the Great Wall, top education institutions, the Tiananmen Square
Flag-Raising Ceremony, China Science and Technology Museum and National Museum of China, and
attended a series of activities such as patriotism classes given by anti-war veterans.

CCB'’s branches and subsidiaries participated in local charitable activities

The Tianjin branch put into action a contingency plan for the “8.12” Tanggu explosion by opening
channels to affected customers or their relatives, through which they could make enquiries and
report the loss of their credit cards. It also drew up a list of affected customers to help them handle
transactions through specific customer service hotlines. Sino-German Bausparkasse announced the
“Aid Initiative for Victims of Tianjin Binhai Explosion Accident”, and raised a total of RMB85,041. Some
employees of the Bank either joined the psychological care teams to help calm down the victims or
worked with soldiers and residents to help find victims and recover property.

The Anhui branch made a donation, the “CCB Anhui Branch Staff Caring Fund”. Nearly 10,000
employees of the branch made generous contributions to the fund, demonstrating the generous spirit
of the Anhui staff. The cumulative donations amounted to RMB3.81 million, which was used to help
implement various public welfare programs.

The Dongguan branch in Guangdong held the “Dreams Come True Lunch” program in cooperation
with public welfare organizations in order to improve nutrition for primary school students in rural
areas. This initiative received enthusiastic responses from staff, who donated over RMB220,000 in
just two days. The program has been put into practice in Shangjiao Elementary School in Yunfu City
of Guangdong Province, which was one of the first beneficiaries of the donations.

Guizhou branch organized its staff to carry out campaigns such as “Learning from Lei Feng and
Supporting the Needy” in Fufeng Elementary School in the Yunyan District of Guiyang City and
in the Children’s Welfare Home of Guiyang. An aid grant of RMB600 was given to each of the 25
needy students who demonstrated a good character and high academic achievements, along with a
donation of text books and extracurricular books worth RMB5,000 to Fufeng Elementary School.
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Seoul branch contributed KRW20 million to the Korean Red Cross in 2015, which was used for
providing emergency support for children who are at risk of domestic violence. The branch previously
donated KRW10 million to the same organization in 2014.

Frankfurt branch was invited to attend activities held during the public open days in celebration
of the 10th anniversary of the Chinese Consulate General in Frankfurt. Through on-site exchanges,
visits, art performances and photography exhibitions, German and Chinese audiences were able to
exchange ideas and share cultural experiences with each other. Thanks to the events, the branch
also showcased CCB’s corporate culture from different perspectives, in an effort to promote the
development of Sino-German cultural relationships.

CCB (Asia) became the title sponsor of the “2015 Lifeline Express CCB (Asia) Charity Run/Walk”.
The event raised a total of HKD2.68 million, enough to help restore the vision of over 1,300 Chinese
impoverished cataract patients. CCB (Asia) has supported and taken part in the campaign since 2008,
the contributions of which have cured more than 5,000 poor cataract sufferers.

CCB International cooperated with the Young Artists Development Foundation again and held the
Sketch HK Youth Painting Day in Hong Kong. Teenagers between 13 and 18 years old were invited
to sketch on the spot and a platform was provided for them to exhibit their artistic talent. More
importantly, the activity showed care for grassroots and vulnerable teenagers by encouraging them
to build their confidence through painting. More than 3,500 local young people took part in this
campaign.

Reignite hope for children deprived of education opportunities

“I'm grateful to CCB and Sanya BN Vocational School for giving me a chance to continue my studies, enabling
me to leave the remote and backward Daliang mountains and learn some professional skills, and get a good job!”
said Jizi Qubu, a shepherd boy from the Daliang mountainous area in Sichuan who was interviewed on CCTV’s
“News Simulcast”. As his year’s 2013 graduate student representative at CCB Sanya BN Vocational School, Qubu
expressed his appreciation to the donors in the simplest words, which echoed among all the students: “When | first
earned my RMB2,000-plus salary through my hard work during my internship, | was so excited that | almost burst
into tears because | had never touched so much money before. | immediately sent it back to my hometown to my
parents.” Qubu’s story demonstrates that vocational education can change not only a student’s life, but also a whole
family’s. Many students’ parents at the graduation ceremony, who were local farmers, were moved to tears: “I have
to thank CCB and BN Vocational School for turning my worthless child into the good man he is now!” one parent
said.

On 28 October 2015, CCB Sanya BN Vocational School held the 2015 Graduation and Commencement Ceremony.
The Bank donated RMB2 million to help the running of the school between 2015 and 2016, the fourth endowment
from the Bank since the school was established. The cumulative donations have amounted to RMB8 million.

CCB CSR 2015
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Social Recognition and Feedback

CCB was granted two print awards for its 2014 Corporate Social Responsibility Report at the 2015 Galaxy Awards:
Bronze in Print for Corporate Social Responsibility Report and Honor in Print for Annual Banking Reports in the
Asia-Pacific region. The Galaxy Awards are intended to commend annual reports that can effectively communicate
with readers and disseminate information using an outstanding and creative design. With creativity, performance
and the results of corporate communications as the primary appraisal parameters, the awards aim to honor
enterprises that are committed to building their corporate image and making a profit whilst maintaining extremely
high marketing standards. In recent years, the Bank has incorporated more of its signature design style in its
corporate social responsibility reports.

Received awards for the “Most Socially Responsible Financial Institution” and “Annual Corporate Social
Responsibility — Best Livelihood Finance” at the ceremony for the social responsibility awards and the release of the
“2014 China Banking Corporate Social Responsibility Report” held by the China Banking Association. Wang Dezhi,
President of Liuzhou branch in Guangxi, and Xu Kenong, Vice-president of Jimei sub-branch in Xiamen, were
both granted the award of “Annual Best Corporate Social Responsibility Manager”. Yushu sub-branch in Qinghai
and Shache sub-branch under Kashi branch in Xinjiang were granted the award of “Annual Best Outlet — Special
Contribution to Corporate Social Responsibility”. The CCB Sponsorship Program for Impoverished High School
Students to Grow was granted the “Annual Outstanding Charity Project Award”.

Named the “2014 Most Socially Responsible State-owned Listed Enterprise” at the 7th Annual Meeting of China
Corporate Social Responsibility.

Received the award of “Corporate Social Responsibility” at the 4th JRJ Leading China Annual Selection held by
JRJ.com.

Received the award of “Best Innovator in Social Communication” at the 2015 Annual Meeting on Sustainable
Competitiveness of Chinese Enterprises.

@ Named “Most Socially Responsible Bank” by Eastmoney.com.

CCB CSR 2015
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Corporate Information

Registered title in Chinese: P ERIERITIRNBR A A

Title in English: China Construction Bank Corporation

Hong Kong Stock Exchange stock code: 939

Shanghai Stock Exchange stock code: 601939

Registered address: No. 25, Finance Street, Xicheng District, Beijing, China
Postcode: 100033

Legal representative: Wang Hongzhang

Company’s head office location: Beijing

Business Features:

CCB occupies a leading position in the market in terms of multiple core operation indicators. It maintains its advantages in

traditional businesses including infrastructure and housing finance, while vigorously developing new services related to investment

banking, credit card, e-banking, private banking, and consumer finance. The Bank constantly optimizes its business and

management processes, increases input into information systems and other infrastructures, as well as improves its risk prevention

and control ability and market competitiveness.

Membership:

CCB is the council member of the China Banking Association, Red Cross Society of China, China Foundation for Development and

Research of Financial Education, China Centre for International Economic Exchanges and the Association for Relations Across the

Taiwan Straits.

Internet website: www.ccb.com
Wireless website: wap.ccb.com
Customer service hotline: 86-10-95533

CCB CSR 2015
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English Translation for Reference Only
Independent practitioner’s assurance report
To the Board of Directors of China Construction Bank Corporation Limited

We have been engaged to perform a limited assurance engagement on the 2015 Social Responsibility
Report (“SR Report”) of the China Construction Bank Corporation Limited (“the Bank”).

Responsibilities of the Board of Directors

The Board of Directors of the Bank is responsible for the preparation of the 2015 SR report based on the
Environmental, Social and Governance Reporting Guide (“ESG Reporting Guide”) issued by Hong Kong
Exchange and Clearing Limited (“HKEx”), Global Reporting Initiative (“GRI”)’s Sustainability Reporting
Guidelines (“G4”) and Guidelines on Environmental Information Disclosure by Companies Listed on the
Shanghai Stock Exchange (“SSE”) and Guidelines on Preparation of ‘Corporate Report on Performance of
Social Responsibilities’ (collectively known as the “SSE Guidelines”). This responsibility includes designing,
implementing and maintaining internal control relevant to the preparation of the 2015 SR report that is free
from material misstatement, whether due to fraud or error.

The Board of Directors is also responsible for setting the Bank’s objectives in respect of social responsibility

performance and reporting, including identification of stakeholders and material issues that are relevant to
these stakeholders.

CCB CSR 2015
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Our Independence and Quality Control

We have complied with the independence and other ethical requirement of the Code of Ethics for
Professional Accountants issued by the International Ethics Standards Board for Accountants, which
is founded on fundamental principles of integrity, objectivity, professional competence and due care,
confidentiality and professional behaviour.

Our firm applies International Standard on Quality Control 1 and accordingly maintains a comprehensive
system of quality control including documented policies and procedures regarding compliance with ethical
requirements, professional standards and applicable legal and regulatory requirements.

Practitioner’s Responsibilities

It is our responsibility to express a conclusion on whether we are aware of any matter that would materially
affect the SR report based on our work.

We conducted our work in accordance with the International Standard on Assurance Engagements 3000

(Revised) “Assurance Engagements Other Than Audits or Reviews of Historical Financial Information”. This
standard requires that we plan and perform our work to form the conclusion.

CCB CSR 2015
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The procedures performed in a limited assurance engagement vary in nature and timing from, and are
less in extent than for a reasonable assurance engagement. Consequently the level of assurance in a
limited assurance engagement is substantially lower than the assurance that would have been obtained
had a reasonable assurance engagement been performed. Accordingly, we do not express a reasonable
assurance opinion on any matter that would materially affect the 2015 SR report. Our work involves
assessing the risks of material misstatement in the 2015 SR report whether due to fraud or error, and
responding to the assessed risks. The extent of procedures selected depends on our judgment and
assessment of the engagement risk.

Within the scope of our work, we have performed the following procedures in the Head Office of the Bank
and the following domestic branches:

e Dalian Branch
e Hunan Branch
e Beijing Branch

The procedures we performed comprised:

(i) Interviews with relevant departments involved in providing information in the SR Report

(i) Analytical procedure

(i) Examination, on a test basis, of documentary evidence relating to the relevant data disclosed in the
SR report on which we report, recalculation and

(iv) Other procedures deemed necessary

CCB CSR 2015
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Inherent Limitation

The absence of a significant body of established practice on which to draw to evaluate and measure
non-financial information allows for different, but acceptable, measures and measurement techniques and
can affect comparability between entities.

Conclusion

Based on the procedures performed and evidence obtained, nothing has come to our attention that causes
us to believe that the 2015 SR report is not prepared, in all material respects, based on the ESG Reporting
Guide, the GRI’s Sustainability Reporting Guidelines (“G4”) and the SSE Guidelines.

Restriction on Use
Our report has been prepared for and only for the board of directors of the Bank and for no other purpose.

We do not assume responsibility towards or accept liability to any other person for the content of this
report.

PricewaterhouseCoopers Zhong Tian LLP
Shanghai, China
30 March 2016

CCB CSR 2015
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About the Report

China Construction Bank Corporation (“CCB” or “the Bank”) issues an annual Corporate Social Responsibility Report (“CSR
Report” or “the Report”) covering the period from 1 January to 31 December every year. The scope of the Report covers the Head
Office of CCB, its domestic and overseas branches, sub-branches and subsidiaries.

The Board of Directors and all directors of CCB guarantee that there are no false records, misleading statements or material
omissions in the contents of the Report, and will assume individual and joint responsibility for the authenticity, accuracy and
completeness of the contents.

For the Report this year, there is no major deviation from previous years in how data is obtained and calculated. The financial data
in the Report is from the audited annual A-share financial statements of the Bank.

Compilation guidelines: The Report is prepared by CCB in accordance with the Environmental, Social and Governance Reporting
Guide (“the ESG Reporting Guide”) issued by the Stock Exchange of Hong Kong Limited (“SEHK?”); the disclosure requirements of
the guidelines issued by the Shanghai Stock Exchange (“SSE”), which include “Guidelines on Environmental Information Disclosure
by Companies Listed on the Shanghai Stock Exchange” and “Corporate Report on Performance of Social Responsibilities” (the
above are collectively known as the “Guidelines of the Shanghai Stock Exchange”); and Global Reporting Initiative’s (“GRI”)
Sustainability Reporting Guidelines (G4). The Report also meets the relevant requirements of the China Banking Regulatory
Commission’s “Opinions on Strengthening Corporate Social Responsibility of Banking Financial Institutions” and the China Banking
Association’s “Guidelines on Corporate Social Responsibility for Banking Financial Institutions in China”.

Certification method: To ensure the fulfillment of the ESG Reporting Guide by SEHK, the disclosure requirements set by SSE
and GRI’s Sustainability Reporting Guidelines, PricewaterhouseCoopers Zhong Tian LLP has provided independent and limited
assurance for the Report.

Access channel: The printed version of the Report is available at the Public Relations and Corporate Culture Department
of China Construction Bank Corporation, while the electronic edition can be downloaded in PDF format from CCB’s website
(http://www.ccb.com). The original version of the Report was in Chinese, and was subsequently translated into English. If there is
any discrepancy, interpretation should be made in accordance with the Chinese version.

Contact information:

Public Relations and Corporate Culture Department, Head Office,
China Construction Bank Corporation

Address: No. 25, Finance Street, Xicheng District, Beijing, China
Postcode: 100033

Fax: 86-10-66212654

CCB CSR 2015
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About the Report Appendix

Indicators of the Stock Exchange of Hong Kong
Environmental, Social and Governance (ESG)
Reporting Guideline

Notes

G4-1

Statement from the most senior decision makers of

the organization (such as CEO, chairman, or equivalent
seniors) on the relevance of sustainability to the
organization and the sustainable development strategies
of the organization.

Adopted

G4-2

Description of the major influences, risks, and
opportunities.

Adopted

G4-3

Name of the organization.

Adopted

G4-4

Primary brands, products, and services.

Adopted

G4-5

Location of organization’s headquarters.

Adopted

G4-6

Number of countries where the organization has
presence in, and names of countries where either

the organization has significant operations or that is
specifically relevant to the sustainability covered in the
report.

Adopted

G4-7

Nature of ownership and legal form.

Adopted

G4-8

Markets that the organization provides services for
(including geographic breakdown, sectors served, and
types of customers and beneficiaries).

Adopted

G4-9

Scale of the organization.

Adopted

G4-10

Total number of employees by employment contract,
gender and geography.

A1.1 Total workforce by employment type, age group
and geographical region.

Adopted

G4-11

Percentage of total employees covered by collective
bargaining agreements.

Adopted

G4-12

Description of the organization’s supply chain.

Adopted

G4-13

Significant changes during the reporting period
regarding the organization’s size, structure, ownership,
or its supply chain.

Adopted

G4-14

Whether or how the precautionary approach or principle
is addressed by the organization.

Adopted

G4-15

List externally developed economic, environmental and
social charters, principles, or other initiatives to which
the organization subscribes or which it endorses.

Adopted

G4-16

Memberships of associations (such as industry
associations) and national or international advocacy
organizations.

Adopted

G4-17

a. List all entities included in the organization’s
consolidated financial statements or equivalent
documents.

b. Report whether any entity included in the
organization’s consolidated financial statements or
equivalent documents is not covered by the report.

Adopted

G4-18

a. Explain the process for defining the report content
and the aspect boundaries.

b. Explain how the organization has implemented the
reporting principles for defining report content.

Adopted

CCB CSR 2015
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Number (GRI 4.0)’s Sustainability Reporting Guidelines Envwor:nmentall, Spmal and Governance (ESG) Notes
Reporting Guideline

G4-19 Llst_ gll the material aspects identified in the process for Adopted
defining report content.

G4-20 Fgr feach maten:'al as:.pect, report the aspect boundary Adopted
within the organization.

G4-21 For gach materlal.aspect, report the aspect boundary Adopted
outside the organization.
Report the effect of any restatements of information

G4-22 provided in previous reports, and the reasons for such Adopted
restatements.

G4-23 Report §|gn|flcant changes from prewouslreportmg Adopted
periods in the scope and aspect boundaries.

G4-24 A list gf sltakeholder groups engaged by the Adopted
organization.

G4-25 Report the basis for identification and selection of Adopted

selected stakeholders with whom the engage.

Report the approach to stakeholder’s engagement,
including frequency of engagement by type and by
G4-26 stakeholder group, and an indication of whether any of Adopted
the engagement was undertaken specifically as part of
the report preparation process.

Report key topics and concerns that have been
raised through stakeholder engagement, and how the
organization has responded to those key topics and

Ga-27 concerns, including through its reporting. Report the Adopted
stakeholder groups that raised each of the key topics
and concerns.
G4-28 Reporting period for information provided. Adopted
G4-29 Date of most recent previous report (if any). Adopted
G4-30 Reporting cycle (such as annual, biennial). Adopted
G4-31 Contact point for questions regarding the report or its Adopted
content.
Report the ‘qualified’ option the organization has
chosen, the GRI Content Index for the chosen option,
G4-82 and reference to the External Assurance Report, if the Adopted
report has been externally assured.
G4-33 The organlzahgn s policy and current practice with Adopted
regard to seeking external assurance for the report.
Governance structure of the organization, including
Ga-34 committees of the highest governance body. Adopted
Report the process for delegating authority for
G4-35 economic, environmental and social topics from the Adopted

highest governance body to senior executives and other
employees.

Report whether the organization has appointed an
executive-level senior person(s) with responsibility for
G4-36 economic, environmental and social topics, and whether Adopted
the executive seniors report directly to the highest
governance body.

CCB CSR 2015
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Indicators of the Stock Exchange of Hong Kong
Environmental, Social and Governance (ESG)
Reporting Guideline

Indicators of the Global Reporting Initiative
(GRI 4.0)’s Sustainability Reporting Guidelines

Notes

G4-37

Processes of consultation between stakeholders and the
highest governance body on economic, environmental
and social topics. If consultation is authorized, describe
the authorized party and process of reporting to the
highest governance body.

Adopted

G4-38

The composition of the highest governance body and its
committees.

Adopted

G4-39

Whether the Chair of the highest governance body is
also an executive officer.

Adopted

G4-40

The nomination and selection processes for the highest
governance body and its committees, and the criteria
used for nominating and selecting highest governance
body members.

Adopted

G4-41

Process for the highest governance body to ensure
conflicts of interest are avoided and managed,

and whether conflicts of interest are disclosed to
shareholders.

Adopted

G4-42

The highest governance body’s and senior executives’
roles in the development, approval, and updating of the
organization’s purpose, value or mission statements,
strategies, policies, and goals related to economic,
environmental and social impacts.

Adopted

G4-43

Measures taken to develop and enhance the highest
governance body’s collective knowledge of economic,
environmental and social topics.

Adopted

G4-44

Report the processes for evaluation of the highest
governance body’s performance with respect

to governance of economic, environmental and

social topics, as well as actions taken in response

to evaluation of the highest governance body’s
performance with respect to governance of economic,
environmental and social topics, including, as a
minimum, changes in membership and organizational
practice.

Adopted

G4-45

Report the highest governance body’s role in

the identification and management of economic,
environmental and social impacts, risks and
opportunities, and whether stakeholder consultation

is used to support the highest governance body’s
identification and management of economic,
environment and social impacts, risks, and opportunities.

Adopted

G4-46

The highest governance body’s role in reviewing the
effectiveness of the organization’s risk management
processes for economic, environmental and social
topics.

Adopted

G4-47

The frequency of the highest governance body’s review
of economic, environmental and social impacts, risks,
and opportunities.

Adopted

G4-48

Report the highest committee or position that formally
reviews and approves the organization’s sustainability
report and ensures that all material aspects are covered.

Adopted

G4-49

Report the process for communicating critical concerns
to the highest governance body.

Adopted
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Indicators of the Stock Exchange of Hong Kong
Environmental, Social and Governance (ESG) Notes
Reporting Guideline

Indicators of the Global Reporting Initiative

NUmMBer(GRI 4.0's Sustainability Reporting Guidelines

Report the nature and total number of critical concerns
that were communicated with the highest governance
body and the mechanism(s) used to address and resolve
them.

G4-50 Adopted

The remuneration policies for the highest governance

G4-51 body and senior executives.

Adopted

Report the process for determining remuneration.
Report whether remuneration consultants are involved
in determining remuneration and whether they are
independent of management.

G4-52 Adopted

Report how stakeholders’ views are consulted and
taken into account regarding remuneration, including the
results of votes on remuneration policies and proposals,
if applicable.

G4-53 Adopted

The ratio of the annual total compensation for the
organization’s highest-paid individual in each country
G4-54 of significant operations to the median annual total Adopted
compensation for all employees (excluding the highest-
paid individual) in the same country.

Report the ratio of percentage increase in annual total
compensation for the organization’s highest-paid
individual in each country of significant operations

to the median percentage increase in annual total
compensation for all employees (excluding the highest-
paid individual) in the same country.

G4-55 Adopted

Describe the organization’s values, principles, standards
G4-56 and norms of behavior such as codes of conduct and Adopted
codes of ethics.

The internal and external mechanisms for seeking advice
G4-57 on ethical and lawful behavior, and matters related to Adopted
organizational integrity, such as helplines or advice lines.

The internal and external mechanisms for reporting
concerns about unethical or unlawful behavior, and
G4-58 matters related to organizational integrity, such as Adopted
escalation through line management, whistleblowing
mechanisms or hotlines.

C3.2 Description of preventive measures and whistle-
blowing procedures, how they are implemented and Adopted
monitored.

A4.1 Description of measures to review employment
practices to avoid child and forced labor.

A4.2 Description of steps taken to eliminate such Adopted
practices when discovered.
D1.1 Resources contributed to the focus area (e.g.
education, environmental concerns, labour needs,
. . - health, culture, sport).
G4-EC1 Direct economic value generated and distributed. D1.2 Resources contributed (6.g. money of time) to the Adopted
focus area (e.g. education, environmental concerns,
labour needs, health, culture, sport).
GA4-EC2 Financial |mplI|ca.t|or‘15 anq lojrher risks an_d opportunities Adopted
for the organization’s activities due to climate change.
Coverage of the organization’s defined benefit plan Not
G4-EC3 I .
obligations. applicable
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Number X R . L Environmental, Social and Governance (ESG) Notes
(GRI 4.0)’s Sustainability Reporting Guidelines ) -
Reporting Guideline
To be
G4-EC4 Financial subsidies received from government. adopted in
the future
Ratios of standard entry-level wage by gender To be
G4-EC5 compared to local minimum wage at significant adopted in
locations of operation. the future
Proportion of senior management hired from the local To be
G4-EC6 portio snier gem _ adopted in
community at significant locations of operation.
the future
G4-EC7 Development and impact of infrastructure investments Adopted
and services supported.
G4-EC8 Significant |n§|rect economic impacts, including the Adopted
extent of the impacts.
C1.1 Number of suppliers by geographical region.
Proportion of spending on local suppliers at significant c1.2 F)escrlptlon of practlc.es related to engaging
G4-EC9 ) . suppliers, number of suppliers where the practices are Adopted
locations of operation. S .
being implemented, how they are implemented and
monitored.
B3 Policies on minimizing the operation’s significant
impact on the environment and natural resources.
G4-EN1 Materials used by weight or volume. B3.1 Activity that has had a big impact on environment Adopted
and natural resources, and the initiative in managing the
activity.
Percentage of materials used that are recycled input Tobe
G4-EN2 ntag y P adopted in
materials.
the future
B2 Policies on efficient use of resources including
energy, water and other raw materials. Resources
may be used in production, storage, transportation, in
. s o buildings, or as part of electronic equipment.
G4-EN3 Energy consumption within the organization. B2.1 Categories of energy consumption according to Adopted
direct/indirect energy (e.g. electricity, gas or oil), total
consumption volume (in kilowatt/1000 seconds) and
density (per unit-of-production or facility).
To be
G4-EN4 Energy consumption outside of the organization. adopted in
the future
B2.1 Categories of energy consumption according to
. . ) direct/indirect energy (e.g. electricity, gas or oil), total
G4-ENS Energy intensity. consumption volume (in kilowatt/1000 seconds) and Adopted
density (per unit-of-production or facility).
G4-EN6 Reduction in energy consumption. B2.3 The energy efficiency and achieved result. Adopted
. . . B2.5 Total packaging materials used for finished
G4-EN7 Redyctlons in energy requirements of products and products (in tons), and if applicable, with reference to Not .
services. . applicable
per unit produced.
G4-EN8 Total water withdrawal by source. B2.2 Th? total VO'.Lfme and density (per unit-of- Adopted
production or facility).
B2.4 The problem that Company dealt with during
proper water sourcing, and the plan to improve Adopted
efficiency and its result.
Water sources significantly affected by withdrawal of Not
G4-EN9 .
water. applicable
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Indicators of the Global Reporting Initiative

Indicators of the Stock Exchange of Hong Kong

Number (GRI 4.0)’s Sustainability Reporting Guidelines Envwor:nmentall, Spmal and Governance (ESG) Notes
Reporting Guideline
GA4-EN10 Percentage and total volume of water recycled and Not .
reused. applicable
Operational sites owned, leased, managed in, or Not
G4-EN11 adjacent to protected areas and areas of high applicable
biodiversity value outside protected areas. PP
. Not
G4-EN12 Habitats protected or restored. .
applicable
Total number of IUCN Red List Species and national Not
G4-EN13 conservation list species with habitats in areas affected .
) L . applicable
by operations, by level of extinction risk.
Total number of IUCN Red List Species and national Not
G4-EN14 conservation list species with habitats in areas affected )
) o ) applicable
by operations, by level of extinction risk.
B1 Emission General disclosure: (a)policy and (b)code,
regulations/rules/standards on the compliance and non-
. . o compliance behaviors regarding emissions including
G4-EN15  Direct Greenhouse Gas (GHG) emissions (Scope 1). waste gas, GHG, emissions to water and earth, harmful Adopted
and harmless waste.
B1.1 The type of emissions and related data.
G4-EN16 Energy Indirect Greenhouse Gas (GHG) emissions B1.2lTotaI GHQ emissions (ln tons) aln.d, if applicable, its Adopted
(Scope 2). density (per unit-of-production or facility).
Other indirect Greenhouse Gas (GHG) emissions (Scope Tobe
G4-EN17 P adopted in
3).
the future
G4-EN18 Greenhouse gas (GHG) emissions intensity. Adopted
G4-EN19 Reduction of Greenhouse gas (GHG) emissions. ?e“s.j)ltzhe initiatives in reducing emissions and related Adopted
- . Not
G4-EN20  Emissions of ozone-depleting substances (ODS). .
applicable
G4-EN21 NOx, SOx, and other significant air emissions. B1.1 The type of emissions and related data. g::)licable
. . R Not
G4-EN22 Total water discharge by quality and destination. )
applicable
B1.3 The total amount of harmful waste generated
(in tons) and, if applicable, its density (per unit-of-
. ) ) production or facility).
G4-EN23  Total weight of waste by type and disposal method. B1.4 The total amount of harmless waste generated Adopted
(in tons) and, if applicable, its density (per unit-of-
production or facility).
. . Not
G4-EN24  Total number and volume of significant spills. .
applicable
Weight of transported, imported, exported, or treated
GA4-EN25 waste deemed hazardous under the terms of the Basel Not
Convention Annex |, II, and VIII, and percentage of applicable
transported waste shipped internationally.
Identity, size, protected status, and biodiversity value of Not
G4-EN26  water bodies and related habitats significantly affected aoplicable
by the organization’s water and runoff discharges. PP
Extent of impact mitigation of environmental impacts of Not
G4-EN27 . .
products and services. applicable
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Indicators of the Global Reporting Initiative

Indicators of the Stock Exchange of Hong Kong

Number B AT S ey SulEEimes EnV|roqment§I, ngal and Governance (ESG) Notes
Reporting Guideline
Percentage of products sold and their packaging Not

G4-EN28 ) . )
materials that are reclaimed by category. applicable
Monetary values of significant fines and total number To be

G4-EN29 of non-monetary sanctions for non-compliance with adopted in
environmental laws and regulations. the future
Significant environmental impacts of transporting Not

G4-EN30  products and other goods and materials for the applicable
organization and transporting members of the workforce. PP

GA4-EN31 Total environmental protection expenditures and Adopted
investments by type.

GA4-EN32 Per(.:entage of ngw §uppl|ers that were screened using C1. Policies qn managing environmental and social risks Adopted
environmental criteria. of supply chain.

GA4-EN33 .Significarﬂ actual and pot(.ential neggtive environmental Adopted
impacts in the supply chain and actions taken.

Number of grievances about environmental impacts To be
G4-EN34  filed, addressed, and resolved through formal grievance adopted in
systems. the future
G4-LA1 Total number and rates of new employee hires an_d A1.2 Employee turnover rate by age and region. Adopted
employee turnover by age group, gender and region.
A1. Information on: (a) the policies; and (b) compliance

Benefits provided to full-time employees that are not and material non.-compllance with rglevant st'fmd.ards,

) . rules and regulations on compensation and dismissal,
G4-LA2 provided to temporary or part-time employees, by ) ) . . Adopted
o K . recruitment and promotion, working hours, rest periods,

significant locations of operation. . ) . )
equal opportunity, diversity and other benefits and
welfare.

Return to work and retention rates after maternity leave Tobe

Ga-Las o O v leave, adopted in

v : the future
Minimum notice periods regarding operational changes, To be

G4-LA4 including whether these are specified in collective adopted in
agreements. the future
Percentage of total workforce represented in formal

GA4-LAS joint management-worker health and safety committees Not
that help monitor and advise on occupational health and applicable
safety programs.

Type of injury and rates of injury, occupational diseases,

GA-LAG missed working days, and absence from duty, and total A2.1 number and rate of work-related fatalities. Adonpted
number of work-related fatalities, by region and by A2.2 number of lost days due to injury. P
gender.

Workers with high incidence of high risk of diseases Not

G4-LA7 h ) .
related to their occupation. applicable

GA4-LAS Hgalth and sgfety topics covered in formal agreements Adopted
with trade unions.

A2. Information on: (a) the policies; and (b) compliance
and material non-compliance with relevant standards,
rules and regulations on providing a safe working Adopted
environment and protecting employees from
occupational hazards.
A3.1 Ratio of trained employees by employment
- category (senior management level, Middle management
GA4-LA9 Average hours of training per year per employee by level etc.). Adopted

gender, and by employee category.

A3.2 Average hours of training per employee by
employment category.
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Chairman’s Statement

Indicators of the Global Reporting Initiative

Indicators of the Stock Exchange of Hong Kong

Number (GRI 4.0)’s Sustainability Reporting Guidelines Envwor:nmentall, Spmal and Governance (ESG) Notes
Reporting Guideline
A3. Policies on improving employees’ knowledge and
Programs for skills management and lifelong learning skills for discharging duties at work. Description of
G4-LA10 that support the continued employability of employees training activities. Training refers to vocational training. Adopted
and assist them in managing the ends of their careers. It may include internal and external courses paid by the
employer.
Percentage of employees receiving regular performance
G4-LA11 and career development reviews, by gender and by Adopted
employee category.
Composition of governance bodies and breakdown
of employees per employee category according to A1.1 The total number of employee by employment
G4-LA12 L f o ) Adopted
gender, age group, minority group, and other diversified  type, age and region.
indicators.
Ratio of basic salary and remuneration of women to To be
G4-LA13 men by employee category, by significant operation adopted in
location. the future
Percentage of new suppliers that were screened usin Tobe
G4-LA14 ge W SUPP K adopted in
labor practices criteria.
the future
Significant actual and potential negative impacts for Tobe
G4-LA15 9 actie P °9 P adopted in
labor practices in the supply chain and actions taken.
the future
Number of grievances about labor practices filed, To be
G4-LA16 addressed, and resolved through formal grievance adopted in
Systems. the future
Percentage and total number of significant investment To be
G4-HR1 agreements that include human rights clauses or that adopted in
have undergone human rights screening. the future
Total employee training hours on human rights policies
or procedures concerning aspects of human rights that Tobe
G4-HR2 ) . . adopted in
are relevant to operations, including the percentage of
) the future
employees trained.
Total number of discrimination cases and corrective Tobe
G4-HR3 ) adopted in
actions taken.
the future
Operations and suppliers identified in which the right
) . ) To be
to exercise freedom of association and collective .
G4-HR4 - I ) : adopted in
bargaining may be at significant risk, and actions taken
> the future
to support these rights.
A4.Information on:
Operations and suppliers identified as having significant (a) the policies; and Not
G4-HR5 risk for incidents of child labor, and measures taken to (b) compliance and material non-compliance with applicable
contribute to the elimination of child labor. relevant standards, rules and regulations on preventing pp
child or forced labor.
Operations and suppliers identified as having significant
GA4-HR6 risk for incidents of forced or compulsory labor, and Not
measures to contribute to the elimination of forced or applicable
compulsory labor.
Percentage of security personnel trained in the To be
G4-HR7 organization’s human rights policies or specific adopted in
procedures. the future
Total number of incidents of violations involving rights Not
G4-HR8 - ) )
of indigenous peoples and actions taken. applicable
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Indicators of the Stock Exchange of Hong Kong

Number B AT S ey SulEEimes EnV|roqment§I, ngal and Governance (ESG) Notes
Reporting Guideline
Total number and percentage of operations that To be
G4-HR9 have been subject to human rights reviews or impact adopted in
assessments. the future
G4-HR10 Percentgge of n.ew‘suppllers that were screened using Adopted
human rights criteria.
GA4-HR11 .Slgnlﬂca.nt actual and potgntlal negalanve human rights Adopted
impacts in the supply chain and actions taken.
Number of grievances about human rights impacts To be
G4-HR12  filed, addressed, and resolved through formal grievance adopted in
systems. the future
Percentage of operations local community engagement D1. Policies on community engagement to understand To be
G4-SO1 . 9 P ¥ engag ’ the needs of the community and to ensure its activities adopted in
impact assessments, and development programs. . ) ) o
take into consideration community interests. the future
Operations with significant actual and potential negative Tobe
G4-S02 . P 9 . P 9 adopted in
impacts on local communities.
the future
Total number and percentage of operations assessed To be
G4-S03 for risks related to corruption and the significant risks adopted in
identified. the future
C3. Information on: (a) the policies; and (b) compliance
Communication and training on anti-corruption policies and material non-compliance with relevant standards,
G4-S04 ’ . ) Adopted
and procedures. rules and regulations on bribery, extortion, fraud and
money laundering.
C3.1 Report public legal cases regarding corruption Not
G4-S05 Confirmed incidents of corruption and actions taken. brought against the organization or its employees during .
; . applicable
the reporting period and the outcomes of such cases.
Total value of political donations by country and Not
G4-S06 . - )
recipient/beneficiary. applicable
Total number of legal actions for anti-competitive To be
G4-S07 behavior, anti-trust, and monopoly practices and their adopted in
outcomes. the future
Monetary value of significant fines and total number of To be
G4-S08 non-monetary sanctions for non-compliance with laws adopted in
and regulations. the future
G4-S09 Pelrcefntage. of new supplle.rs that were screened using Adopted
criteria for impacts on society.
G4-S010 S|grl1|f|c:—..mt actual and po?entlal nega’uve impacts on Adopted
society in the supply chain and actions taken.
Number of grievances about impacts on society filed, To be
G4-SO11 addressed, and resolved through formal grievance adopted in
systems. the future
Percentage of significant product and service categories Not
G4-PR1 for which health and safety impacts are assessed for )
. applicable
improvement.
Total number of incidents of non-compliance with
GA4-PR2 regulations and voluntary codes concerning the health Not
and safety impacts of products and services during their applicable

life cycle, by type of outcomes.
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Indicators of the Global Reporting Initiative

Indicators of the Stock Exchange of Hong Kong

Number (GRI 4.0)’s Sustainability Reporting Guidelines Envwor:nmentall, Spmal and Governance (ESG) Notes
Reporting Guideline
Type of product and service information required by
the organization’s procedures for product and service Not
G4-PR3 information and labelling, and percentage of significant .
. . . applicable
product and service categories subject to such
information requirements.
Total number of incidents of non-compliance with To be
G4-PR4 regulations ad voluntary codes concerning products and adopted in
service information and labelling, by type or outcomes. the future
G4-PR5 Results of surveys measuring customer satisfaction. Adopted
) Not
G4-PR6 Sale of banned or disputed products. )
applicable
Total number of incidents of non-compliance with
. . . To be
regulations and voluntary codes concerning marketing .
G4-PR7 - . . . . adopted in
communications, including advertising, promotion, and
é the future
sponsorship, by type of outcomes.
C2 Information on: (a) the policies; and (b) compliance and
material non-compliance with relevant standards, rules
and regulations on health and safety, advertising, labelling
Total number of substantiated complaints regarding and privacy matters relating to products and services
G4-PR8 breaches of customer privacy and losses of customer provided and methods of redress. Adopted
data. C2.2 Number of products and service related complaints
received and how they are dealt with.
C2.5 Description of consumer data protection and privacy
policies, how they are implemented and monitored.
Monetary value of significant fines for non-compliance . .
. . . . C2.2 Number of products and service related complaints
G4-PR9 with laws and regulations concerning the provision and ) ) Adopted
; received and how they are dealt with.
use of products and services.
c2.3 D.escrl|pt|on of practices rellatlng to observing and Adopted
protecting intellectual property rights.
C2.1 Percentage of total products sold or shipped Not
subject to recalls for safety and health reasons. applicable
C2.4 Description of quality assurance process and recall  Not
procedures. applicable
FSi Policies with speqﬂc enwro'nmentlal and social Adopted
components applied to business lines.
FS2 ProcedL{res lfor a.ssess!ng anq screening environmental Adopted
and social risks in business lines.
Processes for monitoring client’s implementation of and
FS3 compliance with environmental and social requirements Adopted
included in agreements or transactions.
Process(es) for improving staff competency to
FS4 implement the environmental and social policies and Adopted
procedures as applied to business lines.
Interactions with clients/investees/business partners
FS5 regarding environmental and social risks and Adopted
opportunities.
Refer
Fs6 Percentage of the portfolio for business lines by specific to CCB
region, size and by sector. Annual
Report
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Number X R . L Environmental, Social and Governance (ESG) Notes
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Reporting Guideline
Monetary value of products and services designed to
FS7 deliver a specific social benefit for each business line Adopted
broken down by purpose.
Monetary value of products and services designed
FS8 to deliver a specific environmental benefit for each Adopted
business line broken down by purpose.
Coverage and frequency of audits to assess To be
FS9 implementation of environmental and social policies and adopted in
risk assessment procedures. the future
Percentage and number of companies held in
. K . ) . To be
the institution‘s portfolio with which the reporting .
FS10 o ) ) . adopted in
organization has interacted on environmental or social
. the future
issues.
Percentage of assets subject to positive and negative Tobe
FS11 c g  Subj op 9 adopted in
environmental or social screening.
the future
Voting policies applied to environmental or social issues
FS12 for shares over which the reporting organization holds Adopted
the right to vote shares or advises on voting.
FS13 Agcess points in low-populated or economically Adopted
disadvantaged areas by type.
FS14 Inlltlatlves to improve access to financial services for Adopted
disadvantaged people.
FS15 Policies for the fair design and sale of financial products Adopted
and services.
FS16 Initiatives to enhance financial literacy by type of Adopted

beneficiary.

CCB CSR 2015



c\ MERBIZEET

China Construction Bank

REZEIZERITRUE - www.ccb.com  ZEfREEIE : 95533
CCB Website: www.ccb.com Customer Service Center: 95533



