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This overall presentation document was prepared by the Banque Fédérative du Crédit Mutuel
(BFCM] in connection with widening its investor base, in order to respond to the specific features
of some of the markets in which it operates.

In order to provide the same level of information to all investors on the European continent, in

North America and in the Asia-Pacific region, BFCM has decided, for greater clarity and readability,
to introduce a single universal registration document containing the financial information of Crédit
Mutuel Alliance Fédérale (which offers a complete economic view of the group’s activities] and that
of BFCM (the issuer]. This document will be useful for all BFCM refinancing programs (Euro Medium-
Term Notes Program; U.S. Medium-Term Notes Program; Euro Commercial Paper; Negociable debt
securities)

This is a translation into English of the (universal] registration document of the Company issued in French and it is available on the website of the Issuer.
The English language version of this report is a free translation from the original, which was prepared in French. All possible care has been taken, to ensure
that the translation is an accurate presentation of the original. However, in all matters of interpretation, views or opinion expressed in the original language
version of the document in French take precedence over the translation.

The universal registration document was filed on April 13, 2022, with the AMF, as the competent authority under Regulation (EU) 2017/1129, without prior
approval, in accordance with Article 9 of the regulation. The universal registration document can be used for the purposes of a public offering of financial
instruments or for the admission of financial instruments to trading on a regulated market if it is supplemented by a note on the financial instruments
and, where relevant, a summary and all amendments to the universal registration document are included. These are approved by the AMF in accordance
with Regulation (EU) 2017/1129.

This universal registration document is a reproduction of the official version of the universal registration document including the 2021 annual financial report
which has been prepared in ESEF (European Single Electronic Format) and is available on our website bfcm.creditmutuel.fr
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2021,

an exceptional year,
serving our customers
and society

EDITORIAL NICOLAS THERY & DANIEL BAAL

Once again, Crédit Mutuel Alliance Fédérale has demonstrated its value to its
members and customers, and to society in general. This crisis has transformed

us. It has led us to fully implement the “results-based mutualism” to which we are
committed, as illustrated by the solidarity measures taken over the past two years.

In 2021, we recorded a strong increase in our activity, which reached €15.9 billion

in net banking income. Our operational efficiency increased further with a cost/

income ratio of 574%. In total, our net profit reached €3.5 billion, up by 39%. This

performance, the best in our history, was made possible by the dedication of our

72,5600 employees and 15,000 elected members. Our thanks go first and foremost

to them. Despite the uncertain context, they have succeeded in strengthening our
A ' relationships of trust and proximity with our customers and members.

These solid results confirm the relevance of our mutualist model and of our
strategic plan, ensemble#tnouveaumonde, plus vite, plus loin ! (together#today’s

— world, faster, further!) and our decision to adopt the status of a benefit
corporation.
; We have made 14 commitments that concretely illustrate our mutualist and
o solidarity commitment. They place our customers and members at the heart of

our actions, whether it be fighting discrimination, protecting the digital privacy
of our customers, acting for the development of the regions or contributing to
making society fairer and more sustainable. As of 2021, we have implemented
this transformation by being ever more present alongside our members and
customers in all regions, proving our ability to constantly adapt. In this respect,

)
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we have taken several strong measures. Last November, Crédit Mutuel Alliance Fédérale
became the first insurer to abolish the health questionnaire for its loyal customers when
financing their main residence. We believe that health should not be a barrier to home
ownership.

Because we are determined to strengthen our proximity to the non-profit world and
our support for local initiatives, we have also decided to offer civil liability coverage to
the managers of Credit Mutuel or CIC customer associations and to make our Pay Asso
payment solution available to them for free. We want to support and protect those who
get involved.

On the environmental front, Crédit Mutuel Alliance Fédérale was the first bank to
announce that it would no longer finance new coal, oil or gas projects. This is a strong
initiative that reflects our desire to join the carbon trajectory set by the Paris Climate
Agreement as soon as possible.

In the context of strong geopolitical tensions in Europe at the beginning of 2022,
we are mobilized and vigilant. In particular, we will strengthen our support for
entrepreneurs impacted by the war in Ukraine. We will also pay special attention to
addressing purchasing power issues related to the return of inflation.

Our mutualist culture responds to increasingly deep-seated societal aspirations,
which are amplified in times of crisis. Since the beginning of the health crisis, we have
actively supported the economy. Today, in this uncertain situation, we remain mobilized
to accelerate our commitments for the common good and to build a sustainable future
for everyone.

The employees of Crédit Mutuel Alliance Fédérale are fully involved in this project. Their
commitment fuels our development and the success of our strategy of diversifying and
pooling our resources. We would like to thank them.

CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT — 3



2021 Key figures

5 2179

MILLION

MEMBERS

72,500

EMPLOYEES

INCOME STATEMENT

(in € millions] DECEMBER 2019 ~ DECEMBER 2020  DECEMBER 2021

Net banking income 14,569 14,238 15,923
/ Gross operating income 5,627 5,371 6,787
j Net profit/(loss) 3,145 2,695 3,527
Cost/income ratio 61.4% 62.3% 57.4%
RATINGS
Standard & Poor’'s  Moody’s Fitch Ratings
At12/16/2021 At12/10/2021 At 11/17/2021*
Issuer /
LT Preferred senior debt
Standard & Poor’s :
Crédit Mutuel
group rating.
Outlook Moody's :
rating for Crédit Mutuel
Alliance Fédérale/BFCM
and CIC.
Fitch Ratings :
ST Pr'eferred e Crédit Mutuel Alliance
senior debt Fédérale rating.
*The “Issuer Default Rating” is stable at A+.
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Our business
model

OUR

RESOURCES
AND ASSETS

» Asolid bank that belongs
to its customers

More than 5,230,000 members
15,000 elected members
One member = one vote

» Aregional
and omnichannel bank

More than 4,200 branches
28,000 customer account managers

€3 billion invested in the real economy
through private equity

» Abank committed
to its customers

72,480 employees serving
27,900,000 customers

» Powerful brands
Crédit Mutuel, CIC, TARGOBANK, Cofidis

» Atechnological
and innovative bank

Euro-Information, a technological subsidiary
dedicated to the development of
solutions for today and tomorrow

» Asolid bank
CET1 ratio of 18.8%
£53.2 billion in shareholders’ equity

(1] Contribution of the operational business lines to net profit 2021 excluding the “Holding” segment.
(2] Crédit Mutuel and CIC networks.

(3] Global scope. Including intra-group.

(4] Apple and Android stores. March 2021. Panel: French retail banks.

(5] French banking groups.

The data for this business model are at the end of 2021.

6 — CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT
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Our networks:
Crédit Mutuel, CIC, BECM,
TARGOBANK

Consumer loan:
Cofidis Group

Business line subsidiaries:
Factoring, leasing, asset
management, employee savings,
real estate

U

Property and personal
insurance,

Life insurance,
Borrower insurance

Private banking,
corporate banking,
capital markets,
private equity

IT,
logistics,
press and holding companies

RV
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NOUVEAUMONDE

Plus vite, plus loin !

OUR VALUE
CREATION
SUSTAINABLE
COLLECTIVE
PERFORMANCE

A long-term commitment ¢
to our customers
£444.8 billion in outstanding loans
9 out of 10 loans™ granted
Omnichannel close relations 4

A dedicated account manager for each customer
219,000 virtual customer appointments

~ Relatio

Concrete actions for the climate 4

Carbon footprint reduction
for loan and investment portfolios

Plan for coal phase-out by 2030

End of funding
for all new oil and gas projects

CONSULTING

Our offer is based on specific advice
for each of our customers’ needs

FINANCING

Financing adapted to the life and
development projects of our customers

A company that actsin 4
the interest of society

77% of NBI generated in France

More than 4,800 hires with
open-ended contracts®

INSURANCE

Daily protection for our customers
and their families, their assets, their
professional activity or their company

A constant innovative approach ¢

11.9 million of contract subscription or
management actions digitally validated

Remote banking: 2.3 billion connections

Crédit Mutuel and CIC, among the best rated
banking applications in App stores®

SAVINGS & INVESTMENTS

Solutions to anticipate and prepare for the future
A sustainable and efficient company ¢
NBI: €15.9 billion

Net profit: €3.5 billion

Industry leading operational efficiency®
with a cost/income ratio of 57.4%

MULTI-SERVICE OFFER

Local partner and facilitator
of our customers’ projects

CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT — 7
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A mutualist, ethical, supportive and responsible bank,
Crédit Mutuel Alliance Fedérale stands out as

a benefit corporation.

AS A COOPERATIVE
AND MUTUALIST ORGANIZATION,
WE SUPPORT OUR CUSTOMERS
AND MEMBERS WITH THEIR

2 BEST INTERESTS

AS A BANK FOR ALL,
MEMBERS AND CUSTOMERS,
EMPLOYEES AND ELECTED
MEMBERS, WE ACT FOR

EVERYONE AND REFUSE
ANY DISCRIMINATION 3

RESPECTFUL OF
EVERYONE'S PRIVACY, WE
PLACE TECHNOLOGY AND

INNOVATION AT THE SERVICE
OF PEOPLE

AS A SOLIDARITY-BASED
COMPANY, WE CONTRIBUTE
TO REGIONAL DEVELOPMENT

PR 11 B LY AS A RESPONSIBLE COMPANY,
SRS 3R SRR A g WE ACTIVELY WORK FOR
{43 ¢ EEEEEE A FAIRER AND MORE
. 83 3 als SUSTAINABLE SOCIETY
15 3 = “
i R A ., =
i : ;. ‘ "8‘—-1 QRE;JH:M_[JTUEL ALLITAN_;:E_I‘-:ED'E'R;\LE_‘ 21-]21 _UI\TIVERS_AI__-RI-Z_I.EISTRTATION DOCUMENJt__ www.creditmutuelalliancefederale.fr
' e A e A e AEIer i:it';'

" ": T R T A gt rEvg
Tl R ok T e N e A P o : W



Commitments assessed and
verified by a Mission Committee

*Reduction compared to 2018

concrete commitments

to be achieved by the end of 2022,
to improve our impact on the environment
around us

11 Bring democracy to life in the bank by doubling the number of members voting
at Shareholders’ Meetings

2| Guarantee to each customer a dedicated, non-commissioned advisor
31 Give more room to young people and move closer to parity on Boards of Directors from 2022

4| Train all our employees and elected members in the fight against discrimination
51 Recruit 25% of work-study students from priority neighborhoods and rural areas
61 Defend gender pay equality at all levels of the bank

7| Guarantee the privacy of our customers’ data by processing 99.9% of their information
in our infrastructures and systems located in France

8| Invest productivity gains from artificial intelligence in employment and development

91 Anchor decision-making centers in the regions with more than 90% of our lending decisions
taken at banks and branches

10 | Offer the Pay Asso digital payment solution to our associations and civil liability coverage
to their managers

111 Invest 5% of our equity mainly in innovative French companies

12 | Reduce the group’s carbon emissions by 20% and the carbon footprint of our investment
portfolios by 12% by the end of 2022*

13 | Immediately stop funding for new oil and gas projects
14 | Insure the real estate loans of our loyal customers without any medical formalities

Fleur Pellerin chairwoman of the Mission
Committee of Crédit Mutuel Alliance Fédérale
Founder and CEQ of Korelya

“Faced with economic, sacial and climate challenges, the company must position itself
as a true vector of change. | am honored to take on the chairmanship of Crédit Mutuel
Alliance Fédérale’s Mission Committee to help transition our economies to a more
inclusive and sustainable development model.”

CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT — 9



Our strategic plan

The 2019-2023 strategic plan, ensemble#nouveaumonde, plus vite,

plus loin ! (together#ttoday’s world, faster, further!) revised in 2020

in the context of the health crisis, is a major catalyst for development
and transformation to achieve sustainable and responsible performance.

RELATION

Be the reference relational bank
in an omnichannel world

A dedicated advisor with a strengthened role, pivotal to a
constantly accelerating omnichannel relationship: physical,
telephone or digital, at the customer’s discretion

Optimized local networks for a tailored response
to customer expectations and increased operational
efficiency in each region

Continued development of proprietary offers (insurance,
leasing, etc.) and the launch of a platform of services
offered to customers with partner companies

An even more efficient organization to market
the multi-service offer

Strengthening synergies between local networks
and all of the group’s business lines
and support functions

STRATEGIC
PRIORITIES

INNOVATION

Be a multi-service innovative bank

Increased customer orientation in IT project management

Simplified offers and processes, supported by powerful
cognitive tools

Maintaining our technological lead in the service of
development, security and data protection (digital privacy)

10 — CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT

b ENSEABLE

NOUVEAUMONDE

Plus vite, plus loin !

COMMITMENT

Be a committed bank in tune
with a changing world

Strengthened commitments to support and protect
members and customers weakened by the crisis, and to support
regional development players

Strong social, societal and environmental commitments,
emphasized in the context of a demanding policy
of “social and mutualist responsibility”

Increased training for elected members
and employees to support the development
of the business lines, in a confident

and responsible social dialog

Pooling of resources
for greater collective efficiency

SOLIDITY

Putting solidity to work for the
development of the mutualist model

Increased selectivity in the allocation of capital and liquidity

Development focused on banking, insurance
and financial and technological services in the Eurozone,
in particular through its subsidiaries TARGOBANK and Cofidis

Increased profitability through the development
of new business synergies that serve networks

www.creditmutuelalliancefederale.fr



ambitions

FINANCIAL
OBJECTIVES

2021 performance well
above 2023 targets

GOALS AND
HUMAN AND
MUTUALIST

DEVELOPMENT

On track at the
end of 2021

TECHNOLOGICAL
INDICATORS

Technological
acceleration for the benefit
of the relationship

Our

for

NBI

Cost/income ratio

Net profit/(loss)

Return on regulatory assets

CET1

Employees trained in transformation

Gender equality in
management and governance
positions

Managers

Membership rate

Reduction of the group’s carbon footprint

Increase in funding for projects
with a high climate impact

Reduction in the carbon footprint
of the customer portfolio

Target for 2023

100%

of current applications
available online

2021

£15.96n

2021

Management
Committee

> 99.99%

of data processing
performed on
our systems

Target for 2023

€14.6m

61%

>€3bn

Between 1.2% and 1.4%

Between 17% and 18%

Target for 2023

100%

50%

>90%

-30%

+30%

-15%

CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT — 11
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At the beginning of September 2021,
Crédit Mutuel Alliance Fédérale undertook
to offer the Prét Avance Rénovation to its
members and customers from 2022.
Adopted as part of the Climate and
Resilience Act of August 22, 2021, the
Prét Avance Rénovation will help home
owners invest in the energy renovation of
their property classified «F» or «G» and
accelerate the work of modernization
and insulation.
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PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM
Organization of Crédit Mutuel Alliance Fédérale

Preamble

As of December 31, 2021, Crédit Mutuel Alliance Fédérale had
27.9 million customers, around 4,200 branches and 72,500 staff.

On January 1, 2022, the Crédit Mutuel Nord Europe federation (CMNE)
joined Crédit Mutuel Alliance Fédérale. Crédit Mutuel Nord Europe and
Crédit Mutuel Alliance Fédérale have thus completed their merger and
strengthened their synergies for the benefit of their customers and
members.

A local cooperative bank, Crédit Mutuel Alliance Fédérale is now an
alliance of 14 federations and has more than 29 million members and
customers. Caisse Fédérale de Crédit Mutuel is the technical and
financial cooperative tool shared by 1,612 Crédit Mutuel banks. Thus as
at January 1, 2022, Crédit Mutuel Alliance Fédérale is made up of 1512
local Crédit Mutuel banks, 13 regional banks, 14 federations, Caisse
Fédérale de Crédit Mutuel (CFCM), Banque Fédérative de Crédit Mutuel
[BFCM] and its subsidiaries.

Crédit Mutuel Alliance Fédérale is affiliated with the Confédération
Nationale du Crédit Mutuel, a central body whose purpose is to
represent the rights and common interests of the Crédit Mutuel group
to the public authorities. The Confédération Nationale du Crédit Mutuel
is responsible for ensuring the coherence of the Crédit Mutuel network
and the proper functioning of the institutions and companies affiliated
with it.

Crédit Mutuel Alliance Fédérale is an important marketing network for
the products and services of the specialized subsidiaries directly or
indirectly owned by BFCM. The latter reward the business flows
brought in through the payment of commissions to the local banks.

Crédit Mutuel Alliance Fédérale’s consolidated financial statements
provide a comprehensive overview of the Group’s activities. They
include entities not included in the consolidation scope of BFCM alone,
in particular the network of local banks, ACM VIE SAM [mutual
insurance company), IT subsidiaries and the GIE Centre de Conseil et de
Services (CCS).

1.1 ORGANIZATION OF CREDIT MUTUEL

ALLIANCE FEDERALE

Crédit Mutuel Alliance Fédérale’s organization reflects its status as a
cooperative bank and its local presence close to its customers and
members.

The territorial network favors at each level - local, regional, national - a
greater involvement of employees and elected officials to ensure a high
level of responsiveness and better service to customers and members.

CréditsMutuel

Credit Mitual Nord Europe

Crédit Mutuel ile-de-France

Credit Mutual Normandie ;
Criadit Mutuel
Crédit Mutual Centra Contra Est Europe

Samzbourg

Cradit Butuel
Massif Central

Cridit Mutuel Swd-Est

Crédit Mustual Anjou

Mares
Crivdit Mustual Angers
Loire-Atlantique

ot Contre Ouest

Crédit Mutual

Crédit Mutuel Savoie-Mont Blanc

Midi-Atiantique

Clermont:
Farrand

Crivdit Mutuel
Dawphind-Vivarais

Cradit Mutual
Miédnarranden

g

Fort-de-France

’ Crédet Mutued Amtilles-Guyane

14 — CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT

It allows for a short decision-making circuit, a good distribution of risks
and quality control. The various levels of Crédit Mutuel Alliance Fédérale
operate according to the principle of subsidiarity: at the level closest to
the member, the local bank is a genuine local player, with the other
levels carrying out the tasks that a local bank cannot itself assume.

CIC
CIC Nord Quest
CIC Est
CIC Duast
CIC Lyannaisa
de Banque

CIC Sud Duast [Gordena

www.creditmutuelalliancefederale.fr



PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

Organization of Crédit Mutuel Alliance Fédérale

SIMPLIFIED ORGANIZATION CHART OF CREDIT MUTUEL ALLIANCE FEDERALE

Members

Crédit& Mutuel

1512 CREDIT MUTUEL LOCAL BANKS

14 CREDIT MUTUEL FEDERATIONS

Anjou
Antilles-Guyane
Centre
Centre Est Europe
Dauphiné-Vivarais
fle-de-France

Loire-Atlantique
et Centre Ouest

Massif Central

Méditerranéen

Midi-Atlantique
Nord Europe
Normandie

Savoie-Mont Blanc

Sud-Est

Members

B ————
/—

13 REGIONAL

N

Owners?

BANKS

Owners?

CAISSE FEDERALE
Crédit &»Mutuel

6.4%

91.7%

BANQUE FEDERATIVE
Crédit & Mutuel

93.2%* [

\l/ 99.9%3

( Caisse Agricole du Crédit Mutuel )

Ly

96.1%

Crédit&Mutuel

Germany

Spain

beObank

/
Cofidis

monabanq

creatis

syergie

BANQUE EUROPEENNE

TARGO X BANK

TARGO X BANK

35.3%
=

3.9%°
&«
=
>
49% *
P
N

IT, TECHNOLOGY
& INNOVATION
EID, EIP, EIS, EPS, EIDS, ETS,
Euro P3C, Euro TVS, Lyf SAS,
1D, ElI, ...

Assurances

Crédit&Mutuel

GACM, ACM Vie SAM, ACM Vie,
ACM IARD, Sérénis Assurances,
MTRL, ACM Courtage,

GACM Espaiia, GACM Seguros
Generales, Agrupacio AMCI, Partners

\_  Assurances, NELB,ICM Life ~ /
Crédit&Mutuel

Immobilier

Ataraxia Promotion, AFEDIM,
AFEDIM Gestion, Crédit
Mutuel Aménagement Foncier,
Crédit Mutuel Participations
Immobilieres, Credit Mutuel

\ Réalisations Immobilieres /

p—
WREBRA

PRESS

Le Républicain Lorrain,

LEst Républicain, Vosges Matin,
Les Derniéres Nouvelles d'Alsace,
LAlsace, Le Bien Public,

Le Journal de Sadne-et-Loire,
Le Progres,

\ Le Dauphiné Libéré /

CCSs

Centre de Conseil
otde Service

¥

T

ASSET MANAGEMENT

Crédit Mutuel
Investment Managers

Crédit Mutuel
Asset Management

Crédit Mutuel Gestion

_ Crédit Mutuel
Epargne Salariale®

CIC Private Debt

Groupe La Frangaise ’

FACTORING
& LEASING

Crédit Mutuel Factoring®
Factofrance
Crédit Mutuel Leasing®
CCLS
Bail Actea

Crédit Mutuel
Real Estate Lease®

Bail Actea Immobilier

PRIVATE EQUITY

Crédit Mutuel Equity®

BRANCH BANKING 100%
lle-de-France ﬁ
SPECIALIST BUSINESSES
" CIC Corporate

Structured finance
International activities
CIC Marchés

CIC Banque Privée

N A

(EEbrmons) ¢—
(oo ) ¢—
Cwm ) e—
(o e
(Commnm )

PRIVATE
BANKING

BANQUE
TRANSATIANTIQNE

1) BANQuE DE
LUXEMBOURG

(Suisse)

1At january 1, 2022.

2 The local and regional banks of Crédit Mutuel Alliance Fédérale directly
hold 87.1% of the share capital (with the balance held by ACM Vie SAM
and Fédération Crédit Mutuel Centre Est Europe) and

essentially 100% of the voting rights.

OTHER

Crédit Mutuel
Home Loan SFH

Crédit Mutuel Titres
Filaction

3The inder is held by the Crédit Mutuel Alliance Fédérale Fédérations.
*The inder is held by Mutuelles Investi

%The remainder is held by the regional banks

of Crédit Mutuel Normandie and of Crédit Mutuel Méditerranéen.

6 Subsidiaries majority owned directly and indirectly by CIC.

7 Wholly-owned subsidiary by the regional bank

of Crédit Mutuel Nord Europe.

949% held directly by the regional bank

of Crédit Mutuel Nord Europe.

N.B. At June 30, 2021, reclassification of FLOA shares
previously d for by the equity method as assets held for sale
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The banks of Crédit Mutuel, which are either cooperative associations
depending on their geographical location (departments 57 - Moselle, 67
- Bas-Rhin, 68 - Haut-Rhin] or cooperative credit companies with
variable capital (all other departments], form the basis of Crédit Mutuel
Alliance Fédérale. They are credit institutions under the French
Monetary and Financial Code.

These local banks are legally autonomous, in compliance with banking
regulations, and perform the functions of a retail bank: they collect
savings, grant loans and offer various financial services. This autonomy
promotes responsiveness and quality of service. Caisse Fédérale de
Crédit Mutuel (see below) centralizes all the banks' deposits and
ensures their refinancing.

1.1.2

The federations are entities with the status of associations to which the
local banks must belong. Political bodies, they determine the group’s
main strategic orientations, and organize the solidarity between the
banks. They represent Crédit Mutuel in their region.

As at January 1, 2022, Crédit Mutuel Alliance Fédérale had 14 member
federations: Crédit Mutuel Centre Est Europe (Strasbourg), Crédit
Mutuel fle-de-France [Paris), Crédit Mutuel Midi-Atlantique (Toulouse),
Crédit Mutuel Savoie-Mont Blanc [Annecy), Crédit Mutuel Sud-Est
(Lyon), Crédit Mutuel Loire-Atlantique et Centre-Ouest (Nantes), Crédit
Mutuel du Centre [Orléans), Crédit Mutuel Normandie (Caen), Crédit
Mutuel Méditerranéen (Marseille), Crédit Mutuel Dauphiné-Vivarais
(Valence) Crédit Mutuel Anjou [Angers), Crédit Mutuel Massif Central
[Clermont-Ferrand], Crédit Mutuel Antilles-Guyane (Fort de France) and
Crédit Mutuel Nord Europe (Lille).

Federations

1.1.3

Caisse Fédérale de Crédit Mutuel (CFCM] is a corporation with the
status of a cooperative banking company (société anonyme a statut de
société coopérative de banque). It is responsible for all services
common to the network and ensures its coordination. CFCM centralizes
all the local banks’ deposits and in parallel ensures their refinancing,
while fulfilling regulatory requirements on their behalf (compulsory
reserves, allocated deposits, etc.).

Caisse Fédérale de Crédit Mutuel

CFCM has used its financial and logistical support resources on behalf
of the banks of the 13 other federations through partnership
agreements signed between 1993 and 2022.

On a regulatory, technical and financial level, CFCM holds a collective
license to operate as a credit institution that benefits all the local banks
affiliated to it in line with the French Monetary and Financial Code.

In addition, it is responsible for the solvency and liquidity of the
regulatory perimeter and for Group-wide compliance with banking and
financial regulations, pursuant to Article R.511-3 of the French Monetary
and Financial Code.
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Crédit Mutuel banks or local banks

Their capital is held by the members, who are both partners and
customers: any customer can subscribe to an A share - amounting to
€15 - and thus become a member of the cooperative that is their local
bank and vote at its Shareholders’ Meeting according to the “one
person, one vote” principle. Each member can therefore take part in
decisions and elect their representative directors. These elected
volunteers, operating at the three levels of Crédit Mutuel - local,
regional and national - assume responsibility and control of the Group.
They represent the members, are attentive to their needs and their
projects.

At December 31, 2021, the banking and insurance network of Crédit
Mutuel's banks had 1,379 local banks and 1,919 branches, as well as
7.6 million customers, of which 5.2 million members.

These federations have gradually established partnerships approved by
the supervisory bodies, which have resulted in Caisse Fédérale du
Crédit Mutuel Centre Est Europe becoming a joint bank: Caisse Fédérale
de Crédit Mutuel (CFCM).

In this way, CFCM provides local banks with financial functions such as
liguidity management as well as technical, legal and IT services, either
directly or through BFCM subsidiaries (insurance, leasing).

CFCM is held jointly by the Crédit Mutuel banks, ACM VIE, SA in mutual
form and the federations.

On September 7, 2020, an Extraordinary Shareholders’ Meeting
approved several statutory amendments, including the adoption of a
raison d’étre and the qualification as a benefit corporation in its
company purpose.

"Ensemble, écouter et agir" (listening and acting together) has become
the raison d’étre for the five missions now included in the articles of
association of Caisse Fédérale de Crédit Mutuel and CIC. Crédit Mutuel
Alliance Fédérale has thus become the first bank to adopt the status of
a benefit corporation.

www.creditmutuelalliancefederale.fr



1.1.4

BFCM has several key business activities:

m it carries the group’s subsidiaries and coordinates their activities. It
directly and indirectly holds 100% of Crédit Industriel et Commercial,
the holding company of the CIC group and network head which also
performs investment, corporate and market activities, a 50.04%
stake in GACM SA, which controls the ACM IARD SA and ACM VIE SA
companies, and which designs and manages product ranges in
property and liability insurance, life insurance and health insurance.
Finally it holds specialist banks in France and abroad, in particular
Banque Européenne du Crédit Mutuel (BECM), Cofidis Group,
TARGOBANK in Germany and Spain, Crédit Mutuel Asset
Management, Crédit Mutuel Factoring;

m It also serves as the refinancing facility for Crédit Mutuel Alliance
Fédérale and thus acts on the financial markets as an issuer of
financial instruments in the short-term and medium long-term. Crédit
Mutuel Alliance Fédérale’s central cash management is based on
appropriate calibration of resources in the short, medium and long
terms with the objective of refinancing the group in an efficient and
prudent manner. This is ensured via public issues and private
placements on national and international markets as well as by
holding a liquidity reserve that complies with regulatory liquidity
ratios and the group’s resistance to severe stress. BFCM also hedges
interest rate risks on behalf of the Group and its subsidiaries;

1.1.5

Crédit Mutuel Alliance Fédérale does not have one single deliberative
body. Each Crédit Mutuel bank appoints a Board of Directors composed
of voluntary members elected by the members at a Shareholders’
Meeting. From these members, the banks then appoint their
representative to the federation level. The Chairman of the Federation
(or of a District for the Fédération du Crédit Mutuel Centre Est Europe)
may become a member of the Board of Directors of Caisse Fédérale de
Crédit Mutuel and its subsidiary, BFCM.

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM
Organization of Crédit Mutuel Alliance Fédérale

Banque Fédeérative du Crédit Mutuel

In the context of the accession of Crédit Mutuel Nord Europe on
January 1, 2022, a partial transfer of assets from Caisse Fédérale du
Crédit Mutuel Nord Europe (CFCMNE), subject to the spin-off regime,
was carried out for the benefit of BFCM, resulting in the universal
transfer of the assets and liabilities concerned. This partial contribution
of assets had the effect of transferring the status of issuer to BFCM for
all of CFCMNE's bond issues. In accordance with the law, this
transaction was carried out after obtaining the required regulatory
authorizations, consultations with bondholders and approval by the
Extraordinary Shareholders' meetings of CFCMNE and BFCM.

m BFCM acts as custodian mainly for Undertakings for Collective
Investment (UCI) of Crédit Mutuel Alliance Fédérale’s management
companies. The role of the custodian consists in preserving the
interest of the unit-holders of UCIs by ensuring the regularity of the
management decisions. In this respect, BFCM has three regulatory
missions: (i) the custody of assets, ie. the safekeeping and record
keeping of other securities (forward financial instruments and other
pure registered financial instruments]; (ii] ensuring the regulatory
compliance of management decisions of UCIs; (i) cash monitoring.
BFCM contractually performs liability management for the UClIs, if the
management has been entrusted by the management company;

BFCM is affiliated with Confédération Nationale du Crédit Mutuel.

Governance within Crédit Mutuel Alliance Fédérale

Bearing these factors in mind, the “Corporate Governance” chapter will
present two reports on corporate governance: one for the CFCM as a
representative of the consolidating parent company and one for BFCM.

Furthermore, the internal control procedures and those to combat
money laundering and the financing of terrorism are homogeneous
within Crédit Mutuel Alliance Fédérale.
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The Crédit Mutuel group

1.2 THE CREDIT MUTUEL GROUP

The Crédit Mutuel group which is a leading supplier of banking and
insurance services in France for the Crédit Mutuel network and all its
subsidiaries is grouped under the network’'s umbrella body:
Confédération Nationale du Crédit Mutuel (CNCM). CNCM is responsible
for defending the interests of the Crédit Mutuel group, whose central
bank acts as its financing tool.

1.2.1

The Crédit Mutuel group comprises the Crédit Agricole et Rural (CMAR]
federation - and four regional groups comprising 18 federations:

Regional groups

m Crédit Mutuel Alliance Fédérale comprising 14 regional federations
grouped around Caisse Fédérale de Crédit Mutuel;

w the Crédit Mutuel Arkéa group and its two regional federations,
together forming Caisse Interfédérale Crédit Mutuel Arkéa: Bretagne
(Brest), and Sud Ouest (Bordeaux];

m the Crédit Mutuel Maine-Anjou, Basse-Normandie regional group
(Laval);

m the Crédit Mutuel Océan regional group (La Roche-sur-Yon).

1.2.2

Confédération Nationale du Crédit Mutuel (CNCM] is the network’s
central body in respect of the French Monetary and Financial Code. The
18 regional federations, the Crédit Mutuel Agricole et Rural [CMAR]
federation, the Caisse Centrale du Crédit Mutuel (CCCM] are members
of the CNCM. The local Crédit Mutuel banks and the BFCM are affiliated
toit.

At the beginning of 2021, the majority of the Crédit Mutuel group’s key
executives adopted a measure that will help strengthen the mutualist
model and the characteristics that make it relevant and strong in the
current economic and social situation: the autonomy of Crédit Mutuel's
local banks and federations in accordance with the principle of
subsidiarity, their closeness to the regions and solidarity, combined
with the mobilization of their members, elected members and
employees (hereinafter referred to as the "Cohesion" general decision).

1.2.3
Alliance Fédérale

The Crédit Mutuel solidarity scheme aims to ensure the continuous
liquidity and solvency of all establishments affiliated to CNCM, in order
to prevent defaults. It is based on a set of rules and mechanisms set up
at regional group level and at confederal level.
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Crédit Mutuel is a cooperative bank which is governed by the law of
September 10, 1947. It belongs to its members who hold its capital and
direct its strategy under a democratic functioning method.

This federal bank may be inter-federal, as is the case for Caisse
Fédérale de Crédit Mutuel and for Caisse Interfédérale Crédit Mutuel
Arkéa. The local banks and the federal bank, in which they are
shareholders, are members of the regional federation. The federation is
the strategy and control body which represents Crédit Mutuel in its
region. The federal bank provides financial functions such as liquidity
management and technical and IT services. The federations and the
federal banks are managed by boards elected by the local banks.

Confédération Nationale du Crédit Mutuel

CCCM, a national financial body structured as a credit institution,
manages the intervention fund intended to be used in the event that
Crédit Mutuel's financial solidarity is called into question. Its capital is
held by all of Crédit Mutuel's federal or inter-federal banks.

Solidarity links within the Crédit Mutuel group and Crédit Mutuel

There is unlimited solidarity between CNCM affiliates including Crédit
Mutuel Alliance Fédérale, CFCM and BFCM.

www.creditmutuelalliancefederale.fr



1.2.4

Crédit Mutuel Alliance Fédérale's solidarity mechanism is based on
Article R511-3 of the French Monetary and Financial Code,
independently of the statutory provisions relating to the joint and
several liability of members up to the nominal value of the members’
shares subscribed by the member.

Each federation must set up a solidarity mechanism between the local
banks within its territorial jurisdiction.

This mechanism must enable a local bank to avoid a long-term deficit
and/or restructure a deteriorated situation. It ensures the equalization
of the earnings of member banks through a federal fund maintained by
contributions and subsidies. The obligation to contribute applies to all
funds (including the federal or inter-federal fund), or only to funds with
positive results, depending on the rules of the relevant federal fund in
force. Contributions, which preserve equalization, and subsidies are
meant to cover losses recognized during the year and any tax losses
carried forward. Equalization subsidies must include the amounts
needed to pay for the compensation of shares. Subsidies from the
federal fund are normally repayable.

1.2.5

Confédération Nationale du Crédit Mutuel is in particular responsible for
ensuring the coherence of its network and the proper functioning of the
institutions affiliated to it. To this end, it must take all necessary
measures, specifically to ensure the liquidity and solvency of each of
said institutions, as well as the entire network (Article L.511-31 of the
French Monetary and Financial Code).

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM
The Crédit Mutuel group

Provisions applicable at regional group level

Implementation of restructuring measures
at regional group level

A mechanism that is reviewed and updated annually enables the
regional group to monitor a number of key indicators included in the risk
appetite framework adopted by the CNCM Board of Directors and
implement the corrective measures stated in the restructuring plan
should the indicators be exceeded.

In the event of difficulty, under the oversight of the CNCM, a regional
group may request the assistance of another regional group for the
implementation of the restructuring plan and for other reasons.

If no regional solidarity solution has been put in place or has not
restored compliance with the key indicators within the timeframe set
out in the restructuring plan, or if objective evidence suggests in
advance that the implementation of such solutions would prove
insufficient, the national solidarity mechanism shall be implemented.

Provisions applicable at national level

According to the terms set by the decisions of general nature,
interventions required can be decided by the CNCM Board of Directors
if ultimately the mechanisms at regional group level are insufficient to
deal with the potential difficulties that a group or any CNCM affiliate
may face.
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1.3 PRESENTATION OF CREDIT MUTUEL
ALLIANCE FEDERALE’S BUSINESS LINES

i ORGANIZATION OF
CREDIT MUTUEL ALLIANCE FEDERALE'S BUSINESS LINES

_ Crédit&»Mutuel

Alli Fédérale

CONTRIBUTION OF THE OPERATIONAL
BUSINESS LINES" TO NET PROFIT

P Retail bank

Banking and insurance network

- Credit Mutuel

- CIC

- BECM (Banque Eurapdenne du Crédit Mutue)
- TARGOBANK

Consumer loan
- Cofidis Group

Business line subsidiaries
- Leasing

- Factoring

- Asset management

- Real estate

) Insurance

Groupe des Assurances
du Crédit Mutuel

)  Specialized business lines
Private banking

Corporate banking

Capital markets

Private equity

p  Other activities

- Technology (Euro Information)
- Press

(1) Excluding the Holding segment.

Through the 14 Crédit Mutuel federations that control it, Crédit Mutuel
Alliance Fédérale is a member of Confédération Nationale du Crédit
Mutuel, the central body whose mission is to represent the group
before public authorities, to promote and defend its interests and to
exercise control over the federations.

Competitive positioning® is analyzed in terms of Crédit Mutuel Alliance
Fédérale, whose Retail Banking and insurance business lines make it a
major player in Retail Banking and insurance in France. Crédit Mutuel
Alliance Fédérale’s market shares in deposits and bank loans stood at
12.8% and 13.6% respectively. The Crédit Mutuel group has 17.3% market
share in bank loans and 16.5% market share in deposits.

MARKET SHARE®
12.2% 13.0% 12.8%
2019 2020 2021
Deposit
13.2% 13.5% 13.6%
2019 2020 2021
Loans

Source: Centralisations Financieres Territoriales - Banque de France.

(2] The sources of the rankings are explicitly mentioned; otherwise, the information is from an internal source.
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1.3.1

RETAIL BANK

OF NET PROFITY

Consumer
loan

/
Cofidis

GROUP

€14.2 billion
outstanding loans

(1) Share of Crédit Mutuel Alliance Fédérale net profit exciuding the Holding segment..
(2] Source: Internal caicutations based on the ASF database.

Retail banking is the core business line of Crédit Mutuel Alliance
Fédérale and accounted for é6% of its net banking income in 2021. It
includes the local Crédit Mutuel banks, the CIC banking and insurance
network, Banque Européenne du Crédit Mutuel, the TARGOBANK
branches in Germany and Spain, the Cofidis Group and all specialized
activities, whose products are marketed by networks dedicated to
insurance brokerage, equipment leasing, leasing with a purchase option,
real estate leasing, factoring, asset management, employee savings,
and real estate sales and management.

In 2021, the business activity of the Retail Banking network was
sustained due to strong commercial momentum and cross-selling
extended to new products and services to adapt both to customer
needs and the continuing low interest rates. The retail bank's
commercial activity increased over the year as a whole. €374 hillion in
funds were collected in 2021. Outstanding loans to customers stood at
€407 billion in 2021, up over 10% over a year.

Crédit s Mutuel
BANQUE EUROPEENNE .
CréditdMutuel TARGO ;X BANK

CUSTOMERS

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

Presentation of Crédit Mutuel Alliance Fédérale’s business lines

Retail banking and consumer credit in France and Europe

€360.3 billion
outstanding loans

€360.6 billion
outstanding customer deposit

4

local banking
networks

Crédit Mutuel Asset Management,
€74 billionin assets under management,
including €17 billion in 23 SRI funds

Over 1.4 million employee savings
accounts under management

23% market share
in France in factoring?

1.3.11
13111

Banking networks

Crédit Mutuel and BECM banking
and insurance network

Creédit Mutuel banking and insurance network

The Crédit Mutuel network of 1,379 local banks helps 7.5 million retail
customers, businesses, farmers, and voluntary association customers
carry out their projects. The retail bank covers all these customers’
needs for current accounts, means of payment, savings, financing and
insurance. In order to establish a local relationship, 1,919 branches are
available to customers, complemented by a dedicated omnichannel
system. Access to the services offered can be made at any time by
telephone, via the mobile app or from the website.
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Outstanding deposits attained €152.6 billion in 2021, an increase of 7.7%
from 2020. The search for short-term investments to secure a portion of
unconsumed income is illustrated by the increase in current accounts in
credit (+12.1%) and passbook accounts (+10.4%) for year end 2020.
Outstanding loans increased by 6.6% to €158.4 billion, driven by
consumer credit, investment loans up 2.0% and home loans up 8.3%.

Revenue diversification continued during the year, as illustrated by the
increase in inventories of complementary services sold. As a result, the
number of property and personal insurance policies increased by 2.7%.
Mobile telephony contracts increased by 1.0% while, in the remote
monitoring segment (Homiris), subscriptions were up by 3.0%.

Retail market

Crédit Mutuel's core business, the retail market meets the demand of
non-professional natural persons. Crédit Mutuel offers its 6.5 million
individual customers specific products adapted to each stage of their
lives, such as financing for their driver's license, renting or buying their
first apartment or taking out life insurance. It also meets daily needs
with a range of practical services including mobile telephony, internet
subscription and remote monitoring.

To meet customers' need for immediacy, Crédit Mutuel offers 24-hour
access to accounts and contracts from a computer or smartphone
thanks to its online banking service. This offer totaled more than one
billion connections over the year, with an increase in consultations from
mobile tools (832 million connections, up 14.5%).

2021 was marked by the support of young customers in their career
planning via Objectif Emploi Orientation and the Option Innovation
partnership. As part of its commitment to social and environmental
solidarity and its local involvement, Crédit Mutuel gives customers the
opportunity to support organizations involved in the social and solidarity
economy by making a donation from their sustainable development and
solidarity passbook accounts. This concept of social and solidarity
economy refers to cooperatives, mutuals, non-profit organizations or
foundations whose operation is based on a principle of solidarity and
social utility, by adopting democratic and participative management
methods.

Professional market

The 587,000 craftsmen, traders and self-employed professionals who
make up the professional customers also benefit from dedicated
solutions. Crédit Mutuel offers them a complete range of solutions to
meet their financing, account management, savings and insurance
needs. It also supports their senior management or employees with
appropriate protection and health coverage. The protection of business
premises can be ensured thanks to Homiris Pro, a remote monitoring
solution that includes the on-site intervention of a security officer in the
event of a breach.

During the year, the group won new professional customers with a
portfolio that increased by 6.4%. Crédit Mutuel meets both cash
requirements and financing requests. In 2021, €5.2 billion in investment
loans were granted. In addition, the development of products and
services to meet the needs of customers and facilitate their daily lives
(virtual appointments, digitization of loans, etc.) continued. The service
platform, the Service Kiosk, allows them to access a range of trusted
and responsible partners. Crédit Mutuel has also taken appropriate
measures to support professionals whose activities have been affected
by the crisis. Assurances du Crédit Mutuel also continued to develop a
range of insurance policies adapted to cover their needs.
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In 2021, Crédit Mutuel continued its communication actions and
supported its partners in the organization of trade fairs. As a result,
many franchisees and business creators have been able to see their
projects come to fruition thanks to dedicated support.

Agriculture market

Crédit Mutuel meets the needs of all farmers, thanks to offers
specifically adapted to their businesses and risks. It supports farmers
from installation to transmission, with specific financing, account
management and insurance offers. As a long-standing partner of the
agricultural sector, Crédit Mutuel has specialized account managers to
advise over 90,000 customers.

The year was marked by the deployment of the digitalization project for
ACTIMAT, an equipment financing offer from equipment dealers, and the
completion of the digitalization for Crédit Mutuel APPRO, an offer for
financing purchases of supplies directly from agro suppliers. These
processes make it possible to secure and develop relationships with
partners.

Crédit Mutuel continues to support the energy transition, with more than
400 agricultural renewable energy projects financed in 2021.

Non-Profit Market

The retail bank also covers the specific needs of associations,
foundations, social and economic committees and non-profit
organizations, which together represent 3.8% of its customers. Crédit
Mutuel offers them account management, savings, financing, insurance
and employee savings solutions. The collection of donations or
contributions is also facilitated thanks to the dedicated solutions
offered.

Driven by targeted sales momentum, activity in the non-profit market
intensified in 2021 with over 289,000 customers. In order to better
support them during the crisis, customers with Pay Asso benefited from
a total exemption of fees.

Banque Européenne du Crédit Mutuel (BECM)

BECM is the subsidiary of Crédit Mutuel Alliance Fédérale serving the
regional economies, the business market and real estate professionals.
A bank on a human scale whose values are based on proximity and
responsiveness, it brings technical expertise and high added value to all
businesses. BECM offers dedicated support to German companies,
including those established in France. To the German subsidiaries of
French groups, it brings its detailed knowledge of local markets. It
operates as a partner for developers and real estate companies on the
real estate market.

To support its 20,377 customers, BECM relies on its 428 employees and
the services of Crédit Mutuel Alliance Fédérale’s business centers. The
sales network consists of 55 branches, including 45 in France and 10 in
Germany. It is organized by market, with 38 branches for the corporate
market, 15 for real estate professionals and two for retail networks. In
2021, BECM has developed its network. Thanks to the cooperation with
Crédit Mutuel Antilles Guyane, a branch in Martinique and one in
Guadeloupe opened on January 1. In Germany, two new branches were
opened, in Essen in June and in Berlin in September. BECM Monaco was
transferred to CIC Lyonnaise de Bangue in October in order to
strengthen the coherence of the retail networks developed by the two
brands in the Principality.

www.creditmutuelalliancefederale.fr



Measured as average monthly capital, customer loans were stable at
+0.4% to €18 billion. As a result of the implementation of a rebalancing
plan, accounting resources fell by 8.2% to €17.8 billion.

In 2021, the transfer of BECM business activities in Germany under the
TARGOBANK brand was approved. Work on the sale of the business is
underway with the objective of completing the transaction in 2022. In
order to support the transformation and risk management, the
management of the dedicated teams has been reinforced. The pooling
of technical sales functions with the Crédit Mutuel Alliance Fédérale
federations and the CIC regional banks is currently being finalized. On
the marketing side, the distribution agreement with Bouygues Telecom
has boosted sales of telephone fleets to corporate customers.

13.1.1.2  CIC banking and insurance network

Retail banking, which is CIC’s core trade, includes the banking network
(composed of five regional banks and CIC in Tle-de-France) and the
specialized activities whose product marketing is performed by the
network: insurance brokerage, real estate and equipment leasing,
factoring, asset management, employee savings plans, and real estate.
Supported by the expertise of its employees, the CIC retail bank network
services the needs and expectations of a clientele of 5.46 million retail
customers, professionals, farmers, non-profit organizations and
businesses.

CIC establishes a close relationship with its customers through an
efficient, effective and modern omnichannel organization. Customers
can therefore choose between obtaining advice at one of the 1,781
branches in France or using more independent technological tools
(websites and mobile apps). The CIC business model aims for excellence
in customer service, an ambition that is regularly rewarded. In 2020, CIC
won six out of six possible awards at the Banking Awards , with the
highest score in four categories: Everyday Banking Advisor, Project
Advisor, Internet Site and Remote Customer Service.

The network provides continuous support for its customers and their
project financing activities. In 2020, the network’s commitments
increased by nearly 5.6% driven by consumer credit, investment loans
and home loans, with the latter increasing by 9.1%. Outstanding deposits
grew by 5.9% due to credit accounts, passbook accounts and term
deposits, which are mainly held by companies and professionals. In the
diversification sectors, sales of products and services to customers
continued their commercial momentum. The number of contracts signed
rose by 0.7% for online banking, by 4.1% for the Homiris remote
monitoring offer and by 2.3% for telephony.

CIC reinforced its offers for each customer segment in 2021:

m the Service Kiosk, a service platform that connects customers with
partners to facilitate their daily lives;

m the continued roll-out of the digitization of CICAGRI and CIC-APPRO,
which help to secure and develop relationships with partners;

= the launch of new loans to finance corporate relocation projects or to
support companies with high growth potential;

m the marketing of new corporate insurance offers.

(1] Study "Les Trophées de la Banque 2022 - Qualité" by MoneyVox.fr

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM
Presentation of Crédit Mutuel Alliance Fédérale’s business lines

Throughout the year, CIC has worked to support its sports partners,
including the French Cycling Federation, and the French Swimming
Federation. This same support approach has resulted in support for its
music and culture partners (the Easter Festival in Aix-en-Provence, the
Musée de 'Armée at Les Invalides] and its partners working alongside
young  entrepreneurs  (Moovjee,  WorldSkills,  Union  des
auto-entrepreneurs).

1.3.1.1.3  Banking networks in Europe

TARGOBANK in Germany

Established in over 250 German cities, TARGOBANK meets the needs of
3.6 million retail customers and businesses by offering banking,
insurance, factoring and leasing solutions. With a strong presence in the
consumer credit and factoring markets, TARGOBANK combines the
advantages of an online bank with those of a network bank. This
complementarity offers an efficient and personalized service both
remotely and in the 335 branches.

The production of direct amortizable loans will amount to nearly
€5 billion in 2021, slightly down on 2020. The corporate sector saw a
clear recovery with an increase in the factoring and leasing activity.
Outstanding loans increased by 7% to €22.2 billion. The volumes of
customer deposits attained €23.7 billion, an increase of 11%.

TARGOBANK launched an automotive leasing offer in 2021 as a pilot
project, with a nationwide rollout planned in 2022. In terms of customer
relations, TARGOBANK was once again rewarded for the quality of its
service. In the Kundenmonitor barometer, it was ranked second overall
among the network banks. Each year, this indicator collects key figures
from customers on satisfaction, identified competitive advantages,
recommendation as well as the main consumer trends.

TARGOBANK implements Crédit Mutuel Alliance Fédérale’'s sectoral
policies contributing to the decarbonization of the economy and
excluding the financing of certain goods and companies. These
conditions are applied in the credit granting process of factoring and
leasing in particular. Conscious of its social and societal responsibility,
TARGOBANK and its employees have once again supported numerous
projects, financially and in the form of volunteer days.

For the 16" time in a row, TARGOBANK has been named a Top Employer
by the Top Employers Institute. In particular, the jury recognized the
consistency of the actions implemented in terms of quality of life at
work and health. In addition, the support for new employees, employee
benefits and the communication of the “BANK.ECHT.ANDERS” employer
brand were particularly highlighted by the jury.

TARGOBANK in Spain

TARGOBANK in Spain is 100%-owned by BFCM. It is a generalist bank for
retail customers, professionals and businesses. It offers a wide range of
banking and insurance products and services. The system offers a
network of bilingual advisors as well as a mobile app in French for
French-speaking customers.

TARGOBANK in Spain has almost 167,000 customers. Specialized
advisors are available through 79 branches located in the country’s main
economic activity areas. Gross loans outstanding amounted to
€2.9 billion, up by 15%. Outstanding customer deposits increased by 10%
to €2.2 billion.
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In 2021, TARGOBANK in Spain took a new step in the deployment of its
omnichannel banking and insurance model. A new website and a new
mobile app were created. A single contact and remote services center,
the Digital Hub, was launched for an enhanced customer experience.
With this in mind, the everyday banking offering is being expanded with
a new PRIME current account that combines a number of services,
including an alarm and remote surveillance system. These changes,
which have already been well received, should make it possible to
accelerate the acquisition of new customers and the granting of home
loans, whose performance in 2021 was significant.

Beobank

Beobank is a subsidiary of Crédit Mutuel Nord Europe (CMNE], which
joined Caisse Fédérale de Crédit Mutuel on January 1, 2022. Beobank
assists 745,000 individual, independent and small business customers
with their projects. It offers banking and insurance services in Belgium
through 218 branches and outlets.

1.3.1.2

Cofidis Group is Crédit Mutuel Alliance Fédérale’s business center
specializing in consumer credit and remote financial services. It
operates through three commercial brands: Cofidis, Créatis and
Monabang. Established in nine countries in Europe - France, Belgium,
Spain, Italy, Portugal, the Czech Republic, Hungary, Slovakia and Poland
- Cofidis Group employs 5,500 people to serve its customers.

Consumer credit: Cofidis Group

In 2021, Cofidis Group continued to grow with financing, including
payment facilities, up 13% compared to 2019. This growth is due to the
diversification of products and acquisition channels initiated in recent
years. New products, particularly dedicated to personal loans and
buybacks, are marketed. The retail, e-commerce and automotive
partnership activities are also developing. Growth is accelerating,
particularly in Italy and the four Central European countries.

2021 confirms the success of Cofidis Group’s strategy, driven by the
ambitions of the Experience First project. Implemented in 2019, it aims
to improve customer relations and the employee experience.

Cofidis Group’s subsidiaries have received numerous awards testifying
to their continuous investment in the quality of customer relations, a
major area of differentiation for the Group. Cofidis Spain and Monabang
retained their Customer Service of the Year labels in 2021 for the 7" and
4" time respectively. Cofidis Italy and Portugal also received an award
for their customer relations. Cofidis France was awarded the Qualiweb
trophy which honors the quality of online customer relations. Finally,
Monabang was awarded the Bank Quality Trophy in the three
categories: daily banking advisor, website and mobile application.

In 2021, Cofidis Group continued its work, in conjunction with Euro
Information, on its various channels in order to improve the customer
and partner experience. The developments concern the redesign of
mobile applications, the dematerialization of exchanged documents,
electronic signatures and the optimization of acceptance procedures.
Omnichannel projects are also being deployed to offer a more
interactive and human customer relationship, in particular via video
meetings or WhatsApp.

Cofidis Group is continually committed to diversity, inclusion and
sustainable development. As part of the “1 young person, 1 solution”
program, 300 young people have been offered open-ended, fixed-term

(1] Source ASF for market outstandings.
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or work-study contracts on the Villeneuve d’Ascq campus. As part of the
cycling sponsorship, a women’s team was created alongside the men’s
and disabled team. Lastly, as part of the #LikeMyPlanet initiative, many
actions around sustainable development have taken shape. For
example, new eco-responsible premises have been inaugurated in
Portugal and a Green offer has been launched by Monabang.

13.1.3

13.1.3.1 Factoring and receivables

Crédit Mutuel Alliance Fédérale’s factoring sector in France consists of
two entities: Crédit Mutuel Factoring and Factofrance. These two
complementary distribution models represented a 23% share of the
factoring market as of September 30, 2021 (source: internal calculations
based on the ASF database). Crédit Mutuel Factoring, the group’s
long-standing business center, markets its solutions through the Crédit
Mutuel and CIC networks. Factofrance distributes its products directly
through dedicated sales representatives and providers such as credit
insurance brokers, accountants, etc.

Business line subsidiaries

More than 11,000 corporate and professional customers in France and
abroad benefited from short-term financing in 2021. With
874 employees, the sector offers factoring and notified business
receivables management solutions known as Dailly. These offers are
accompanied by additional services in the area of trade receivables
(dunning, collection, payment collection and lettering) and guarantees
against the risk of insolvency. Factofrance also has an inventory
financing product backed by the factoring contract.

After a drop in activity in 2020 due to the health context, the volume of
receivables purchased reached a record level in 2021 at €84.1 billion, up
12%. International business accounts for approximately 30% of overall
revenue. Factoring outstandings amounted to €12 billion, up 6%.

According to the latest customer satisfaction survey carried out in
December 2021, the satisfaction rate of the sector reached 96% and
particularly highlights the availability and responsiveness of the
representatives. Another highlight of the period was the sector's
increased commitment to supporting the development of SME electronic
payment terminals. This takes the form of innovations that simplify
offers and services, as well as special partnerships with the Banque de
France and its regional offices. Finally, the sector has been able to
broaden its scope of international intervention, particularly for
multi-jurisdictional transactions. This enhancement makes it possible to
further support customers in their development.

1.3.1.3.2 Finance leasing

Equipment Leasing

Crédit Mutuel Leasing and CCLS form the leasing sector of Crédit Mutuel
Alliance Fédérale. With a market share of close to 13% © in France, the
sector is a major player in equipment leasing.

For more than 50 years, Crédit Mutuel Leasing has specialized in the
financing of capital goods through leasing and rental. It offers leasing
solutions adapted to the investment projects of retail customers,
non-profit organizations, professionals and businesses. The products
are distributed under Crédit Mutuel Leasing brand within the Crédit
Mutuel network and under CIC Leasing brand within the CIC network.

www.creditmutuelalliancefederale.fr



In France, Crédit Mutuel Leasing’s organization is largely decentralized.
As close as possible to the networks and customers, this subsidiary
relies on cutting-edge technology, comprehensive expertise and quality
advice. Internationally, it is present in Benelux, Germany and Spain.
Abroad, Crédit Mutuel Leasing finances the investments of French
companies with local subsidiaries or parent companies. It also meets
the needs of foreign companies that have entities or their parent
company in France. The hilingual and bicultural teams put their
know-how at the service of customers through dedicated rental
solutions or through framework agreements.

CCLS specializes in the financing of professional capital goods. This
subsidiary works in close collaboration with distribution partners or
equipment manufacturers. It enables them to develop their sales thanks
to customized financing programs, while maintaining the exclusivity of
their commercial relationship. Thanks to its strong sectoral expertise, it
generally operates in the office automation, IT, rolling stock, hoisting
equipment and medical markets.

In 2021, the sector's activity across the entire scope grew by 16%,
reaching €5.4 billion. As a result, the sector’s outstandings were up by
nearly 3% and stood at €12.3billion. With nearly €760 million,
international production was also up by 19%. Business generated by the
Crédit Mutuel Alliance Fédérale's networks offset the slowdown in the
activity of short-term rental companies, the main customers of the
Group’s foreign operations.

In 2021, the subsidiary rolled out the four priorities of the Crédit Mutuel
Alliance Fédérale’s strategic plan CCLS has finalized a project to
overhaul its organization which will be rolled out in early 2022. In this
way, management decisions can be made as close to the customer as
possible, promoting quality of service and proximity. The resources
made available allow us to accelerate the conquest of sales thanks to
profiles dedicated to the development of high-potential relationships.

In order to improve the quality of its customer relationship, the leasing
sector has launched several satisfaction surveys. On the Crédit Mutuel
Leasing side, they were carried out with the Crédit Mutuel and CIC
networks. For CCLS, end customers were solicited using a multi-channel
approach.

Crédit Mutuel Leasing has carried out several communication actions
around its Eco-mobility rental offer, promoting the environmental
transition. These communication actions have highlighted the
advantages of hybrid and electric vehicles. They are also intended to
make customers aware of the changes in mobility policy brought about
by the Mobility Orientation Law and the Climate and Resilience Law.
Crédit Mutuel Leasing also continued to digitize its service offering by
extending the electronic signature to professionals. This offer is
accompanied by borrower insurance without medical formalities. In
addition, CCLS has developed its service offering. It offers its partners a
complete package for marketing its white label rental financing
products.

At the same time, the sector has stepped up its investments in
technological innovation. Cognitive and robotic solutions (RPA) have
been deployed. In day-to-day operations, operational processes are
optimized to increase availability for customers.

Finally, the leasing sector is fully involved in Crédit Mutuel Alliance
Fédérale’s social project. In this context, it has signed a partnership
agreement with the Restos du Ceceur to help them renew their fleet of
utility vehicles.

Real estate leasing

Crédit Mutuel Real Estate Lease is a major player in the French real
estate leasing market. It meets the real estate investment needs of
Crédit Mutuel Alliance Fédérale customers. It covers companies,
professionals, social economy players and institutions. Crédit Mutuel
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Real Estate Lease offers adapted financing for the acquisition or
construction of commercial buildings. Projects may involve commercial,
logistics or industrial premises, as well as healthcare facilities, offices or
hotels. The entity relies on the technical, legal, tax, financial and
regulatory expertise of its regional specialists. Its financing is distributed
under the Crédit Mutuel Real Estate Lease brand in Crédit Mutuel
branches and under the CIC Real Estate Lease brand in CIC branches.

Thanks to its expertise and the dynamism of its networks, Crédit Mutuel
Real Estate Lease ended 2021 with more than €1 billion in financing
granted. Its total outstandings are growing and stand at more than
€6 billion. With this historic level of production, Crédit Mutuel Real
Estate Lease is once again positioned in 2021 as one of the leading real
estate lessors in France.

The development and implementation of digital tools to characterize
projects in the banking networks have made it possible to respond
quickly to customer expectations. Numerous financing studies are
carried out instantaneously, enabling the teams to work as closely as
possible with the customers. Continued work on digitalization should
accelerate the deployment of electronic signatures for financing offers
to all customers.

Finally, Crédit Mutuel Real Estate Lease has integrated the
environmental performance of the projects in its analysis of the
financing considered and thus favors renovation works and buildings
with high energy performances, labeled or with electrical production
processes.

13.1.3.3 Asset Management

Crédit Mutuel Investment Managers

Crédit Mutuel Investment Managers, launched in early 2020, is Crédit
Mutuel Alliance Fédérale’s dedicated asset management business
center. It brings together the sales teams of all Crédit Mutuel Alliance
Fédérale management entities, who are responsible for marketing all the
investment solutions offered by these entities. They preserve their
management autonomy and independence.

Crédit Mutuel Investment Managers aims to promote, through a
“multi-entity” model, the investment solutions of seven Crédit Mutuel
Alliance Fédérale management structures. The partner entities of the
expertise center are: Crédit Mutuel Asset Management, BLI-Banque de
Luxembourg Investments, CIC Market Solutions for CIC's structured
products, Cigogne Management, Crédit Mutuel Capital Privé, CIC Private
Debt and Dubly Transatlantique Gestion. They totaled €124 billion in
outstandings at the end of December 2021.

Crédit Mutuel Investment Managers supports Crédit Mutuel Alliance
Fédérale networks, external distributors (private banks, fund selectors,
etc.), professional investors and businesses. It offers them a wide range
of products and solutions adapted to their needs. With 52 employees,
including 32 sales representatives, Crédit Mutuel Investment Managers,
based in France and Luxembourg, operates in six countries in Europe.

In 2021, Crédit Mutuel Investment Managers continued its international
development. The teams for Belgium and Switzerland have been
strengthened and the sales division for Germany has been structured.
The creation of adapted investment vehicles, the “passporting” of
numerous funds and the referencing with the main platforms allow the
teams to distribute a diversified offer in Europe. The outreach teams
were responsible for promoting the offer to professional customers.
They also supported the deployment of managed securities account
management in the retail networks.

Crédit Mutuel Investment Managers also represents producers in the
context of savings governance. Communication actions to promote the
responsible finance offer of producers have been set up. Jinko, the
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structured products brand for wealth management advisors, was also
the subject of a communication.

The year 2021 was marked by significant premium income of €3.2 billion
in non-money market funds in Europe compared to the outflow of
€1 billion for money market funds. Crédit Mutuel Investment Managers is
one of the leading players in the French market.

Crédit Mutuel Investment Managers aims to increase assets under
management excluding money market funds by €26 billion over the
period between 2018 and 2023.

Crédit Mutuel Asset Management

Crédit Mutuel Asset Management is an asset management company of
Crédit Mutuel Alliance Fédérale. It offers a wide range of funds and
asset management solutions on behalf of third parties for retail
customers, businesses and institutions. Present in all listed asset
classes and management styles, its strategy is based primarily on the
balance between the search for performance and risk control.

A major player in asset management, with €74 billion of assets under
management in France, Crédit Mutuel Asset Management offers its
customers high-performance, innovative and sustainable investment
solutions. It is particularly well known for its short-term flexible cash
solutions as an alternative to money market funds, as well as for its
long-term conviction solutions in direct bond and equity management in
all geographical areas and all capitalization sizes. Its global and
specialized expertise in fixed income management, equity management,
diversified management and quantitative management is reflected in
the management of nearly 400 dedicated funds representing more than
€10 billion in assets under management.

Its priority is to implement a responsible and sustainable approach in
each of its activities and areas of expertise. Its range of products meets
everyone’s needs and helps finance virtuous solutions for a fair
ecological and energy transition for all. Its management processes and
teams of experts affirm its convictions in terms of responsible finance.

Crédit Mutuel Asset Management aims to fully integrate ESG issues at
three levels: issuer analysis, investment decisions and portfolio
construction. The offer includes a total of 23 SRI funds with nearly
€17 billion in assets under management. In 2021, eight additional Crédit
Mutuel Asset Management, funds received the SRI fund label, including
CM-AM Global Climate Change, labeled GreenFin. This fund invests in
companies actively involved in the fight against global warming, the
energy transition and sustainable development. These offers are also
made available to external employee savings plans. In 2021, 89% of
Crédit Mutuel Asset Management’s actively managed funds were
classified as Article 8 or Article ? under SFDR regulations and Category 1
or Category 2 under French AMF regulations.

In 2021, Crédit Mutuel Asset Management received several awards in
recognition of the expertise of its nearly 250 employees, including some
50 managers. It was awarded the “Transparence de la gestion
financiere” label distributed by L'Agefi. Le Revenu magazine also
awarded it three gold trophies - for the best management company, the
best range of funds invested in European equities and the best range of
diversified funds. In 2021, several funds were also awarded. CM-AM
PME-ETI Actions was awarded a “Globe de la gestion” prize by Globe de
Fortune magazine and a “Pyramide de la performance” award by
Investissement Conseils magazine. CM-AM Pierre was awarded three
Refinitiv Lipper Fund Awards in 2021 in France, Germany and Austria.
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The L'Agefi Asset Management Award was awarded to the CM-AM
Flexible Euro fund. Finally, the employee savings plan was awarded the
“Corbeille d’or” long term award by the magazine Mieux Vivre Votre
Argent for its performance over five years.

As a committed player in responsible finance, Crédit Mutuel Asset
Management donates part of the investment income from the CM-AM
France Emploi fund to the France Active association. This year, an
amount equivalent to 50% of the fund’s management fees was donated
as part of a solidarity-based approach and to give meaning to its
customers’ savings. In December 2021, Crédit Mutuel Asset
Management launched CM-AM Engagement solidaire, its first
specialized professional fund invested in socially responsible companies
(ESUS-accredited companies). The fund’s investment policy aims to
support solidarity organizations that serve social and/or environmental
objectives in line with those of the UN Millennium Sustainable
Development Goals and that are consistent with the values of Crédit
Mutuel Alliance Fédérale. In particular, it is about serving/facilitating:
integration through employment, access to health, access to a roof over
one’s head, inclusion through activity, access to training, preservation of
the environment and biodiversity, etc. The analysis of investment
opportunities includes a complete non-financial section, covering all of
the organization’s commitments in terms of ESG, CSR, and the entire
measurement of Impact. At the end of December 2021, CM-AM
Engagement Solidaire had outstandings of €42 million.

In 2021, Crédit Mutuel Asset Management implemented its SMR action
plan in line with the ambitions of Crédit Mutuel Alliance Fédérale.
Employees were made aware of this through conferences on
responsible finance. They also took part in Eco Clean Up Week, which
consists of sorting files and emails to free up storage space and reduce
energy consumption. Crédit Mutuel Asset Management has published
three White Papers for customers and employees. These publications, in
line with current issues, contribute to a reflection on the themes of
responsible and sustainable finance. The topics covered were hydrogen,
biodiversity and CO2 capture.

Crédit Mutuel Asset Management has published new educational videos
on LinkedIn and on its website for the network, employees and member
customers. They provide an educational approach to the concepts of
responsible and sustainable finance.

Crédit Mutuel Gestion

A subsidiary of Crédit Mutuel Asset Management, Crédit Mutuel Gestion
is the management company for the federations and banks of Crédit
Mutuel Alliance Fédérale. It offers various management services for
financial assets held in securities accounts, equity savings plans, life
insurance policies or capitalization. Retail customers, professionals,
companies or non-profit organizations can benefit from the expertise of
Crédit Mutuel Gestion’s asset managers. They can opt either for a
delegation of the management of their assets vig discretionary
management, arbitrage mandate or dedicated funds, or for an
accompaniment of the follow-up of their assets vig advised
management or arbitrage board.

Working in close collaboration with the networks, Crédit Mutuel Gestion
has opted for proximity by distributing its 170 employees over six
regional divisions to which 21 management centers belong. Crédit
Mutuel Gestion also supports the netwarks in developing their financial
offering. For example, it participates in fund selection and allocation
advice for certain Assurance de Crédit Mutuel portfolios.

www.creditmutuelalliancefederale.fr



Commerecial activity led to the opening of 7,617 new policies, resulting in
a gross contribution of €3.3 billion. Thanks to net capital injections of
€1.45 billion, assets under management reached €17.8 billion, a historic
high.

In 2021, Crédit Mutuel Gestion continued to support members and
customers in making more responsible investments. Responsible
investment is gradually covering all of Crédit Mutuel Gestion's activities,
through an ESG integration system in the selection of financial
instruments used. The consideration of ESG criteria alongside financial
indicators aims to identify companies that are both efficient and
innovative and offer solutions to meet environmental and social
challenges.

Crédit Mutuel Gestion also supports the networks in developing their
financial offering. It contributed, for example, to the launch of a
managed offer on the group’s securities account through fund selection
and allocation advice.

The tool for subscribing to management mandates and consulting
agreements has been deployed in the networks to simplify the process.
In addition, asset managers are continuing to diversify the sources of
contact with customers and networks by using new remote
communication tools such as video conferencing.

La Francgaise

La Frangaise is a management company and a wholly-owned subsidiary
of Crédit Mutuel Nord Europe (CMNE], which joined Caisse Fédérale de
Crédit Mutuel on January 1, 2022. La Frangaise deploys a multi-boutique
model for institutional and wealth management customers in France
and abroad. Its activity is organized around two pillars: financial assets
and real estate assets.

In addition to its presence in France, La Francaise has offices in Paris,
Frankfurt, Geneva, Hamburg, Hong Kong, London, Luxembourg, Madrid,
Milan and Seoul. A committed player, it has a proprietary research
center located in London: La Frangaise sustainable investment research
which offers SRI-labeled funds.

1.3.1.3.4 Employee savings

Crédit Mutuel Epargne Salariale is Crédit Mutuel Alliance Fédérale’s
specialized business center for the custody account keeping and
management of employee savings accounts. It offers dedicated and
personalized support to companies and their employees to assist them
set up employee savings and retirement savings plans. The offers are
distributed by Crédit Mutuel banks and CIC branches under their own
brands, as well as by a network of accounting firms. Crédit Mutuel
Epargne Salariale is active on all markets but stands out through its
turnkey offer for companies with less than 50 employees.

Crédit Mutuel Epargne Salariale has more than 1.38 million employee
savings accounts and nearly 65,000 corporate customers. The total
amount of assets under management is €11.1 billion. The distribution of
new contracts amounted to 13,457 contracts, of which 9,961 were
funded in the first year. Gross premium income reached a new high of
€1,516.9 million, up 5.6%, including €231.7 million (+28.3%) for payments
on new contracts. Net premium income amounted to €219.1 million. The
decrease of 59% compared to 2020 is due notably to a high level of
withdrawals.

In terms of activity, the year allowed us to continue supporting
customers and networks with the new offers introduced by the PACTE
law. The crisis situation has highlighted, for many companies, the
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interest in equipping themselves with value-sharing, motivation and
loyalty devices for their employees.

In addition to the robo-advisor launched in 2019, human support is now
offered to investors to guide them in their fund choices. Proof of the
quality of its range of funds, Crédit Mutuel Epargne Salariale was
awarded the “Corbeille Long terme Epargne Salariale” by the magazine
Mieux Vivre Votre Argent.

1.3.1.3.5 Other

Crédit Mutuel Immobilier

Crédit Mutuel Immobilier and its eight subsidiaries™ make up Crédit
Mutuel Alliance Fédérale’s real estate appraisal network. It covers all
real estate activities in France and had 340 employees at the balance
sheet date.

Creédit Mutuel Immobilier:

m acquires land to develop integrated development zones and produce
building land;

m develops and markets real estate programs of main residences and
buy-to-let investments;

m carries out real estate programs as a joint developer with the
developer customers of Crédit Mutuel Alliance Fédérale’s banking
networks;

m participates in roundtable meetings concerning development
programs;

m sells new real estate assets to Crédit Mutuel Alliance Fédérale
customers through AFEDIM, the sector’s real estate agency. AFEDIM
relies on AFEDIM Gestion for its real estate leasing and management
activities. 50% of investors/lessors via AFEDIM signed a
management agreement with AFEDIM Gestion in 2021,

m sells existing homes through dedicated AFEDIM Transactions
agencies. In 2021, 205 sales of properties for Crédit Mutuel Alliance
Fédérale's customers were recorded.

The Crédit Mutuel Aménagement Foncier subsidiary has stepped up the
marketing of its building sites via AFEDIM. A total of 271 reservations
were made by AFEDIM, representing 32% of the volume of sales.

This subsidiary, which is dedicated to property development, received an
award in the “Challenge de ['Habitat Innovant” (Innovative Housing
Challenge) awarded by the Housing division of the Fédération Frangaise du
Batiment. A gold medal, in the Sustainable Cities and Territories category,
was awarded to Vauban eco-district in Besancon. A bronze medal was
awarded to the “base de vie" project in L'Houmeau (Charente-Maritime).
Crédit Mutuel Aménagement Foncier also received the “Envirobat Grand
Est 2021" award for its Les Rives du Bohrie development project in Ostwald
(Bas-Rhin).

The Ataraxia Promotion subsidiary received the 2021 “Pyramides
d’Argent” Industrial Innovation Award from the Fédération des
Promoteurs Immobiliers - Center Val de Loire for its residence Le
Renaissance located in Tours (Indre-et-Loire).

AFEDIM’s new website, which went online in September, concentrates
rental, purchase and investment real estate ads in a single entry point.
This change makes it possible to increase the performance of digital
marketing systems and the possibilities of synergies with the banking
network.

(1] List of eight subsidiaries: development/subdivisions Crédit Mutuel Aménagement Foncier; distribution of real estate property and services: AFEDIM and AFEDIM Gestion;
real estate development: ATARAXIA Promotion; real estate co-development: Crédit Mutuel Réalisations Immobilieres; financing rounds: Crédit Mutuel Participations
Immobiliéres; real estate valuation: Valorisation Immobiliere; distribution of existing properties: AFEDIM Transactions.
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Crédit Mutuel Home Loan SFH

Crédit Mutuel Home Loan SFH, a subsidiary of Banque Fédérative du
Crédit Mutuel, is responsible for raising funds from international
investors. It borrows on the financial markets by issuing
residential-mortgage backed securities rated AAA by the rating agencies
when they are guaranteed by the network’s home loans.

The year 2021 was marked by the persistence of the pandemic and the
return of inflation to levels not seen for a long time. This resurgence in
inflation is the result of a rebound in the economy, rising commaodity
prices, persistent bottlenecks and continued fiscal stimulus.

1.3.2 Insurance

€12.2

BILLION
in revenue

INSURANCE \

OF NET PROFITW

(1) Share of Crédit Mutue! Alliance Fédérale net profit excluding the Holding segment.

For 50 years, Insurance has been carried out by Groupe des Assurances
du Crédit Mutuel (GACMY). A major player in this field in France, it covers
the needs of retail, professional and corporate customers. GACM'’s
activity has been fully integrated since it was created from a
commercial and technological standpoint in Crédit Mutuel Alliance
Fédérale. Distribution is mainly carried out through the Crédit Mutuel,
CIC and Cofidis banking networks. Other subsidiaries located in France,
Spain, Belgium and Luxembourg are also responsible for marketing.

GACM accompanies its policyholders on a day-to-day basis to protect
their families, property, professional activity and their businesses. In life
insurance, GACM offers a wide range of products that can be adapted to
the customer’s objectives: financing projects, preparing for retirement
or passing on capital. Customers have a range of management services
at their disposal, including packaged formulas, controlled management
and arbitrage mandates. As part of its Social and Mutual Responsibility
Policy, GACM has been offering, since the end of 2020, the Pack
Environnement 50, which gives policyholders the opportunity to invest
their savings in account units that finance sustainable development.
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This has led central banks to accelerate the normalization of their
accommodative policies and, in particular, to announce the forthcoming
end of their asset purchase program and to envisage future rate hikes
over 2022 and the following years.

However, for 2021, the bond markets have proven resilient despite some
volatility in rates and continue to offer issuers good refinancing
conditions

In this context, Crédit Mutuel Home Loan SFH performed two major
issues during the year: for an amount of

= In May: €1,250 million at ten years (coupon rate of 0.01%);
= In July: €1,000 million at seven years (coupon rate of 0.01%).

12.8

MILLION policyholders

MILLION contracts

43%

of inflows into insurance
account units

The property insurance marketed by GACM makes it possible, in
particular through property and automotive insurance, to cover property
and assets of private individuals. GACM also offers insurance covering
all risks related to the activity of professionals and companies:
premises, equipment, vehicle, professional civil liability and legal
protection.

In personal insurance, the complementary health insurance offer is
modular, so as to meet the profile and needs of each customer. In
addition, all contracts benefit from access to the Avance Santé card for
the payment of healthcare costs without immediate debit. GACM offers
a complete range of insurance products for retail customers,
professionals and businesses.
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Lastly, GACM's loan insurance covers the loans contracted by retail
customers, professionals and businesses in the event of death,
incapacity for work or loss of activity. In 2021, GACM eliminated loan
insurance medical formalities for loyal Crédit Mutuel Alliance Fédérale
customers when financing their primary residence. As a result, loyal
customers are no longer subject to additional premiums or exclusions
related to their state of health. This system is one of Crédit Mutuel
Alliance Fédérale’s commitments as part of its status as a benefit
corporation bank.

In 2021, the insurance activity covered more than 12.8 million
policyholders, an increase of 2.2%.” GACM's consolidated revenue
amounted to €12.3 hillion, up 17.6%. This development was mainly driven
by strong growth in gross life insurance premium income, after a sharp
decline in 2020 due to the lockdown and volatility of equity markets. The
strategy of diversifying investment vehicles is continuing, with account
units representing nearly 43% of total premium income, almost doubling
in two years.
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In property insurance, revenue continued to rise, driven by growth in the
automotive and home portfolios, as well as in multi-risk business
insurance, under the impetus of the new Multi Pro offer launched in
September 2020. Personal insurance also recorded sustained revenue.

In 2021, GACM continued to equip banking network customers with
covering offers and powerful services. In order to accelerate
development in the professional and corporate markets, new offers
have been deployed in group insurance and for non-profit organizations.
GACM has also simplified distribution by providing the networks with a
new pre-sales tool and specialized teams to assist account managers in
marketing these products. Finally, GACM offers a wide range of
e-services to its individual and professional policyholders, including
e-declaration, which allows them to declare their automotive, home and
work stoppage claims at any time and in a few clicks.

(1] Offer subject to cumulative conditions, reserved for the purchase of the main residence, to customers who have domiciled their main income for at least seven years with
Crédit Mutuel or CIC, aged less than 62 years, within the limit of an insured capital of €500,000 per borrower, for any first subscription to ACM of a loan insurance policy

for their main residence, or for any customer.

(2] Pro forma change, following the update of the number of GACM policyholders in Spain.
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1.3.3 Specialized business lines

€13.9
billion
outstanding deposits
€19.1
billion
outstanding loans

One CIC Banque Privée
business line
within the network

and three subsidiaries
Groupe Bangue Transatlantique,
Banqgue de Luxembourg, Banque CIC (Suisse)

€185 billion

of capital under management

Nearly 190,000

customers

OF NET PROFIT®

billion
of assets
invested in the portfolio

over 343

shareholdings.

+70
participations
ininitial operations

135 management
companies registered

(1) Share of Crédit Mutue! Alliance Fédérale net profit excluding the Holding segment. Excluding CIC Banque Privée (activity within the CIC network and its five regional banks).

1.3.3.1

Crédit Mutuel Alliance Fédérale’s Private Banking is focused on
providing quality customer service, in accordance with the profession’s
best practices. It relies on several entities each with a unique
positioning. In France, the activity is provided by CIC banque Privée and
Banque Transatlantique. CIC Banque Privée, a branch business line
integrated into the CIC network, addresses first of all the needs of
business owners. Banque Transatlantique offers custom private banking
services and stock-options. It also offers services dedicated to French

Private banking

customers living aboard. Internationally, the group has private banking
entities in zones presenting strong growth potential such as
Luxembourg, Switzerland and Belgium.

These outlets offer, in France as well as abroad, a large range of
services with high added value to nearly 190,000 customers. Depending
on its market and its capabilities, each entity may intervene in other
customer segments than just the private clientele.

Private Banking® totaled €185 billion in assets under management and
€28 billion in loans.

(1] Data on all private banking business (CIC Banque Privée, Banque Transatlantique Group, Banque de Luxembourg and Banque CIC (Suisse].
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1.3.3.1.1 CIC Banque Privée

For more than 150 years, CIC banque Privée has supported wealthy
families and business leaders in the development of their personal and
professional assets. CIC Banque Privée has more than 300 employees in
45 branches in France who offer high value-added services in the fields
of financial and wealth engineering, asset allocation and financial
management.

Alongside the wealth management engineers, the private bankers meet
with business owners to identify their needs and define their business
and wealth strategy. Solutions are then proposed in synergy with the
network’s business lines, which are experts in supporting companies.
CIC banque Privée benefits from the national presence of the CIC
network and its representation offices worldwide.

In 2021, CIC Banque Privée continued its development by offering new
structured products and investment funds in unlisted assets. A positive
impact fund, WCP Impact Dev# 1, is made available to customers. This
fund invests in French companies whose products and services have a
positive societal and/or environmental impact, or which are committed
to a project with a similar impact. The outperformance commission
earned by this fund is paid to Télémaque. This non-profit organization
provides professional support to deserving and motivated young people
from modest backgrounds. The marketing momentum has enabled CIC
Banque Privée to be included in the Décideurs magazine rankings in the
“Excellent” category of affiliated private banks in 2021.

In addition, the simplification of processes is accelerating. Thus,
management operations on life insurance policies will be dematerialized
and the asset allocation process will be integrated into the information
system. Other projects were carried out as part of the strategic plan and
commitments related to the status of a benefit corporation bank. A
customer reporting tool has just been deployed and the employee
training plan has been completely overhauled.

13.3.1.2 Banque Transatlantique

A private bank since 1881, Banque Transatlantique is a subsidiary of
Crédit Mutuel Alliance Fédérale. Unique among private banks, Banque
Transatlantigue has earned the trust of its customers through the
specificity of its services and business lines: executive management,
large families, expatriates, senior government officials, and tech
entrepreneurs.

Demanding in the quality of its know-how, Banque Transatlantique
combines a transgenerational and cross-border approach. Its priority is
to build a coherent long-term wealth strategy according to the
customer’s objectives, investor profile and family context. Banque
Transatlantique has also positioned itself for a century on the market of
diplomats and more generally of French expatriates, present in
170 countries.

Banque Transatlantique is the leader in France in shareholding plan
management and its expertise in private banking is well known and
recognized. Asset allocation and management are handled by its
subsidiaries Transatlantique Private Wealth and Dubly Transatlantique
Gestion. In 2021, the latter integrated the new Crédit Mutuel Alliance
Fédérale sectoral investment policies and ratified the Principles for
Responsible Investment. Banque Transatlantique also supports its
customers who wish to give meaning to their money through the
Transatlantic Endowment Fund.
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Banque Transatlantique continues to expand in France through its ten
branches and abroad in Geneva, London, Luxembourg, Brussels, Hong
Kong, Singapore, Montreal, New York, Boston and San Francisco. Its
413 employees provide and guarantee local private asset management
expertise. Thanks to the sustained development of activities in 2021, the
amount of assets under management rose by 15.1% to €55.6 billion.

In 2021, Banque Transatlantique is ranked as a Notable Bank in the
Wealth Management - Affiliated Banks category, as well as Excellent in
the Wealth Management - Multi-Family Offices category by Décideurs
magazine. The results of a customer satisfaction survey conducted at
the end of the fiscal year revealed a Net Promoter Score of 26. Nearly
nine out of ten customers say they are satisfied with Banque
Transatlantique’s services. At the same time, the 3 edition of the
Banque Transatlantique Expatriation Observatory was launched in
partnership with the Union des Francais de I'Etranger association and
Opinionway. This observatory, based on a survey of a large number of
French people living abroad, shows the main trends and reasons for
expatriation.

The bank is also continuing its transformation project through
22 projects under the “Nouvel R” program. This project aims to restore
the appeal of the registered office premises and rethink workspaces,
promoting the autonomy of employees, and facilitating the appropriation
by customers of the bank’s offer and its expertise.

13.3.1.3 Banque de Luxembourg

Founded in 1920, Banque de Luxembourg is one of the largest banks in
Luxembourg. With more than 1,000 employees, it serves local and
international retail customers, entrepreneurs and professionals in the
asset management business.

It offers private customers tailor-made support in the management,
valuation and transmission of their assets and the financing of their
projects. It also supports families on issues of governance or the
implementation of philanthropic projects. It relies on its subsidiary
Banque de Luxembourg Investments (BLI) to offer its clients expertise in
asset management through a diversified range of investment funds.

Banque de Luxembourg also assists entrepreneurs and real estate
developers with project financing and financial management. In
addition, as a pioneer in the development of a center of expertise
dedicated to investment funds, it provides a wide range of services to
fund initiators. Support ranges from the creation of investment vehicles
to central administration and international distribution. The independent
asset managers benefit from custodian banking services. They can thus
delegate their administrative tasks to fully devote themselves to the
management and development of their business.

In 2021, Banque de Luxembourg was named Best Private Bank in
Luxembourg in the Next Generation category by Euromaoney, the leading
publication in international finance. It has also received several awards
for its asset management and fund performance through its asset
management company BLI. It received the 2021 European Funds Trophy
awarded by Fundclass in the category of “Best Asset Management
Company” in Luxembourg. BLI was also named Fund boutique of the
year by Goldener Bulle in Germany. BL-Global Flexible EUR was awarded
three times as best fund in its category by the Lipper Fund Awards (UK],
L'Echo/Tijd Fund Awards (Belgium) and the Trophée d’Or du Revenu
(France).
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In 2021, Banque de Luxembourg launched a 4" private equity fund in
collaboration with Ardian and EQT. In addition, discretionary
management, the primary investment product, is now enriched with an
ESG offer for customers.

Banque de Luxembourg is accelerating the development of digital tools
to improve the customer experience. It deploys new technologies such
as digital signatures. Electronic document management is now used to
achieve efficiencies and better serve customers. A new technological
base must be created to optimize account opening. The bank continues
to roll out offerings that simplify the banking experience for customers
in the area of payments and digital. Itsme, a digital authentication
solution in Belgium, and Apple Pay are now available.

On the innovation side, the bank is extending so-called agile practices to
the implementation and management of projects. An information
management system based on a single, cross-functional and secure
data warehouse has been set up. It makes it possible to capitalize on
the bank’s data.

Finally, as part of its BLU 2025 plan, Banque de Luxembourg places the
interests of its stakeholders at the heart of its development strategy
through ESG criteria. In 2021, it initiated its request for BCorp
certification. In this context, it has defined its areas of commitment,
particularly in the social and societal fields, the concrete actions of
which will emerge in 2022.

1.3.3.1.4 Banque CIC (Suisse)

Established for more than 100 years in Switzerland, Banque CIC (Suisse)
aims to meet the financial needs of businesses, entrepreneurs and
private individuals. This omnichannel bank combines tradition and a
spirit of innovation, efficiency and flexibility. Banque CIC [Suisse] sets
itself apart from other banks by its commitment to entrepreneurial
action, its short decision circuits, its financial stability, its advice
focused on added value and its custom-made solutions.

In serving its customers, Banque CIC (Suisse) supports them by giving
priority to the human aspect throughout the relationship. Dedicated
customer advisors provide personalized support to best meet customer
needs. In addition, customers benefit from access to various digital
solutions enabling them to interact with the bank 24 hours a day, seven
days a week.

In 2021, Banque CIC (Suisse) opened its 10" site in Lucerne, Switzerland.
It continues its targeted growth and is now present in central
Switzerland, an economically important region. With a balance sheet
total of over €12 billion and more than 420 employees, Banque CIC
(Suisse] is a long-term component of the Swiss banking landscape. It
leverages its omnichannel approach by combining personal support and
customer proximity with the eLounge solution.

In order to meet the changing needs of customers and adapt to new
consumption patterns, Banque CIC (Suisse] offers Cleverinvest. This
digital product for continuous wealth development allows customers to
easily invest their money according to their interests. The self
onboarding is another innovative digital solution. In five minutes, the
customer can open a banking relationship and register without any
paperwork.

1.3.3.2 Corporate banking

Corporate banking meets the strategic challenges of Crédit Mutuel
Alliance Fédérale’s large corporate and institutional customers. It
intervenes as part of a global approach to their needs. Its teams are
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based both in France and in CIC branches in London, Brussels, New
York, Singapore and Hong Kong. Corporate banking offers specialized
financing and development solutions adapted to the needs of each
customer in France and abroad. It also supports the action of the
business’ networks for their large customers.

13.3.2.1 CIC Corporate: large companies

and institutional investors

CIC Corporate is the point of entry and contact for Crédit Mutuel Alliance
Fédérale’s major customer accounts. It assists large French or foreign
industrial companies, whether listed or not, with revenue of more than
€500 million. It also offers its solutions to institutional investors such as
insurance companies and pension funds. Finally, it meets the needs of
public/semi-public organizations such as large non-pro or social
organizations.

Organized by economic sector, the CIC Corporate team is made up of
sales associates with a customer portfolio. They advise and propose
financing solutions adapted to needs or the activity. Employees also
draw on the expertise of Crédit Mutuel Alliance Fédérale’s various
business lines in France and abroad, which they coordinate.

In 2021, a team of four employees, dedicated to structuring and
sustainable finance, was created. Responsible for structuring impact
financing for customers, it supports CIC Corporate sales staff and the
medium and large corporate teams of CIC regional banks. It also
responds to requests from BECM, the bond structuring department and
the specialized lending department.

13.3.2.2 Structured financing

CIC's structured financing department supports the projects of Crédit
Mutuel Alliance Fédérale’s corporate customers. It comprises four
business lines: acquisition financing, project financing, asset financing
and securitization. CIC offers support solutions adapted to each type of
transaction. The teams operate in France and internationally, with
branches in New York, London, Brussels, Hong Kong and Singapore.
Finally, the asset management company CIC Private Debt, a subsidiary
of CIC, offers third-party management services.

CIC’s acquisitions financing business line supports customers’ projects
for corporate transfer, external growth and development. Its expertise
and know-how in structuring allow it to offer customized financing.

In terms of project financing, after performing in-depth analysis of the
project, CIC prepares tailor-made financial packages. It draws on the
expertise and experience of a dedicated team of project analysts. CIC is
notably involved in project financing in the energy and infrastructure
fields. It has specific expertise in renewable energies. Financing with a
positive climate impact totaled €2.5 billion. Europe continues to
dominate the geographical distribution of outstandings with more than
70% of authorizations granted. The other projects originated in Asia
Pacific and the Americas.

The asset financing business line offers its expertise in France and
abroad. It operates in the aeronautics sector for the financing of aircraft
fleets. In maritime transport, it offers to finance transport vessels,
passengers and containers. It also covers the energy sector, with the
financing of LNG carriers and, since 2019, the rail sector.
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The securitization business line is responsible for the sale of marketable
securities. Since 2019, CIC has had a “Satellite” securitization vehicle. It
refinances the bank’s securitization transactions with its corporate
customers.

CIC Private Debt is a leading player in disintermediated financing for
European SMEs and ISEs. It offers a range of private debt products
comprising four financing solutions: Mezzanine and Unitranche, Senior
Mid Cap Debt, Senior Large Cap Debt and Infrastructure Debt. With nine
funds under management, this entity manages €2.5 billion in assets. In
2021, CIC Private Debt won Private Equity Magazine’s Private Debt
Lender Award in the smid category.

1.3.3.2.3 International activities

and foreign branches

CIC, through its international activities department supports corporate
customers in carrying out their international projects. The support of
these customers and the development of their activities abroad is
achieved thanks to the support of Crédit Mutuel Alliance Fédérale
networks in Germany, Spain and Switzerland, CIC branches and
representative offices and strategic partnerships.

CIC's five branches in Great Britain, the United States, Hong Kong,
Singapore and Belgium aim to support and finance corporate customers
in strategic areas of the world. The mission of the 37 representative
offices - including the five international development offices located in
these branches - is to assist Crédit Mutuel Alliance Fédérale’s
customers in their development projects. They respond to requests from
customers seeking information on markets or looking for a distributor,
supplier or sales agent. Locally, these representative offices maintain
effective relationships with the customers’ banks and subsidiaries. They
also work on behalf of other Crédit Mutuel Alliance Fédérale business
lines, in close collaboration with the CIC Aidexport subsidiary.
International customers support is also based on strategic partnerships:
in Canada with Desjardins, in China with Bank of East Asia, in the
Maghreb with Bank of Africa BMCE Group and Banque de Tunisie.
Overall, through its various networks, more than fifty countries are
covered.

The international activities department provides its customers with a
full range of offers to address development issues outside France. It
offers banking products and services designed to guarantee, safeguard
and finance international business transactions. Customers thus have
access to documentary letters of credit, international guarantees, cash
flow and currency risk management, export financing and working
capital requirements.

Managed by a single ISO 9001-certified business center, the processing
of international documentary transactions and guarantees is spread
across France in five regional hubs to ensure close collaboration with
corporate banking branches.

In addition to the traditional roles of trusted intermediary in international
business transactions, CIC offers companies international support.
Through its specialized subsidiary, CIC Aidexport, customers receive
personalized assistance and advice for their international development.
Dedicated employees work closely with the network’s account
managers, branches and representative offices. Their role is to develop
multi-market targeting, select partners, assist in the commercial or
industrial implantation and offer a detailed and realistic analysis of the
target market. In 2021, nearly 425 companies were supported by CIC
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Aidexport, an increase of 94% compared to 2020. The teams in the
representative offices acted as ambassadors for customers, providing
an effective relay during a pandemic that affected travel.

1.3.3.3 Capital Markets

CIC Marchés groups together the market commercial activities - under
the CIC Market Solutions brand - for corporate customers and financial
institutions, the investment activity as well as the post-market services
for these activities.

In July 2021, a new governance structure was implemented within CIC
Marchés in order to increase the sharing of expertise and synergies
between its various business lines and with the other business lines and
entities of Crédit Mutuel Alliance Fédérale.

In a still deteriorating health context, CIC Marchés achieved a very good
performance with €379 million in IFRS NBI, compared to €319 million last
year. That is, a level of activity not reached since 2016. The results of
CIC Marchés contribute to strengthening the Group’s equity.

1.3.3.3.1 Commercial activities

(CIC Market Solutions)

CIC Market Solutions assists corporate customers with their needs for
access to market financing, interest rate, currency and commodity risk
hedging and corporate brokerage; and financial institutions with their
market access and asset servicing needs. By connecting issuers and
investars, CIC Market Solutions enables the successful completion of
the financial transactions entrusted to it.

CIC Market Solutions thus advises and accompanies corporate
customers and financial institutions in their risk hedging issues in terms
of interest rates, exchange rates and commodities. CIC Market Solutions
provides both standardized hedging solutions and fully customized
solutions adapted to the identified risk issue. In 2021, more than 80,000
hedging transactions were processed on behalf of more than 5,000
customers. CIC Market Solutions operates in the euro interest rate
market, foreign exchange markets and the main commodity categories:
energy, industrial metals and agricultural commodities. In 2021, the
commodities offering was extended to new underlyings (steel, natural
gas, ethanol).

CIC Market Solutions carries out transactions on financial instruments
for its customers: bonds, equities, ETFs and derivatives on regulated
markets.

CIC Primary Market Solutions is the Crédit Mutuel Alliance Fédérale
business center for financial transactions in Capital Markets and other
financial operations and was involved in 70 primary operations in 2021.
CIC Market Solutions supported around fifty French issuers on the bond
market and took part in five IPOs and three capital increases, marking a
clear rebound after a sluggish year in 2020. CIC Market Solutions also
proposes corporate brokerage solutions to businesses (liquidity
agreement, share buyback, corporate execution, reclassification of
shareholdings), securities services for issuers [(keeping the
shareholders’ register, preparing and holding Shareholders’ Meetings,
financial services for security transactions], financial communication
(financial communication services, sponsor listing) as well as sponsored
research, and evaluation and diagnosis.
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With €6.7 billion of structured EMTNs outstanding at the end of 2021
(€2.5 billion issued in 2021) and 1,600 products issued, CIC Market
Solutions provides Crédit Mutuel Alliance Fédérale’s corporate and
financial institution customers, through its distribution networks, with
an effective range of investment products as part of CIC's issuance
program.

CIC Market Solutions also offers range of dedicated services to support
and advise financial institutions whether they are asset management
companies or institutional investors: investment decision assistance
solutions, execution and post-market solutions, custody account
keeping and depository solutions for UCIs. With over 135 deposited
management companies and over 35,000 administered customer
accounts, CIC Market Solutions is the leader on the portfolio
management companies and independent UCI's segment for custody
account keeping and the depository function. In particular, 2021 saw the
strong development of the Table Buy-Side business, a high value-added
outsourced execution offer that enables management company
customers to improve the performance of their funds while reducing
their costs. CIC Market Solutions also supports its customers
internationally through its presence in the United States (CIC Market
Solutions Inc.).

Drawing on the expertise of its analysts - economic and strategy, equity
and credit - and its partners (M.M.Warburg & Co and ESNLLP -
European Securities Network], CIC Market Solutions offers a broad
equity research coverage of more than 550 European companies. In
2021, CIC Market Solutions’ research office was included in the Top five
of the Institutional Investor Research France ranking, testifying to the
expertise of the equity research and sales teams and confirming the
research office’s strong position.

In 2021, CIC Market Solutions continued its strategy of digitizing its
offering. The financial and strategic analysis videos were viewed more
than 60,000 times over the period, an increase of 60% compared to the
previous year. This digital content is accessible on the go thanks to the
mobile app.

CIC Market Solutions has also developed its range of products and
services related to the environmental transition and in line with the
strategy of Crédit Mutuel Alliance Fédérale: creation of a Sustainable
Research unit to complete the Global Research offering for investor
customers, support for issuers in their ESG bond transactions [six
Sustainability-Linked Bonds, five Green Bonds and two Social Bonds; i.e.
25% of mandates in ESG format by 2021), support for two companies in
the transition sector in their IPO, implementation of six EMTN issues
indexed on the Solactive France Transition index, completion of the first
interest rate swap transaction with an ESG component
[Sustainability-Linked Swap).

1.3.3.3.2 Fixed income-equity-loans business line

The investment activity essentially covers the buying and selling of
securities acquired with the intention of holding them long-term, as well
as transactions on financial instruments related to them. These
transactions performed by CIC Marchés in CIC's balance sheet, give
Crédit Mutuel Alliance Fédérale control over the main market products
which are necessary for its customers and itself. The investment
strategy is to achieve positive performance by limiting the volatility of
the financial results from these activities.

The investment business line covers a wide range of financial
instruments. It is divided into three desks: rate desk (fixed income),
equities desk [M&A special and hybrid operations] and credit desk
[ABS/MBS, corporate loans, financial institutions, treasury securities).
These activities are organized into specialties defined by the body of
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rules. The teams in charge of these activities conduct these
transactions according to a strict framework of limitations. In 2021,
these limits were lowered and recurring hedges were put in place to
reduce the volatility observed during the first wave of the health crisis.

In 2021, the Investment business line adjusted its portfolios to the
changes in Crédit Mutuel Alliance Fédérale’s sectoral policies, reflecting
the Group’s commitment to supporting the environmental transition.

The expertise deployed is also used for Crédit Mutuel Alliance Fédérale’s
alternative management company, Cigogne Management SA, which CIC
provides investment advice for. Cigogne Management SA’s
outstandings at the end of 2021 amounted to €2 billion.

1.3.3.4 Private equity

Crédit Mutuel Equity groups all Crédit Mutuel Alliance Fédérale’s capital
investment activities: private equity, capital transmission, capital
innovation. For nearly 40 years, this entity has provided capital support
to senior management. At all stages of their business development, it
gives them the resources and time necessary to implement their
transformation projects. Crédit Mutuel Equity is present in France
through eight offices: Paris, Lyon, Nantes, Bordeaux, Lille, Strasbourg,
Marseille and Toulouse. It is also established internationally through its
subsidiaries in Germany, Switzerland and Canada.

In 2021, Crédit Mutuel Equity brings together nearly 350 senior
managers of start-ups, SMEs and ISEs, who share their convictions and
questions within a real network of entrepreneurs. It offers everyone,
whatever the nature of their project, the assurance of benefiting from
the experience of others. Crédit Mutuel Equity invests its own capital,
which enables it to finance companies’ projects according to time
horizons adapted to their development strategy.

2021 was marked by very strong business momentum and the resilience
of the portfolio, demonstrating great overall strength. A total of
€612.9 million was invested in proprietary trading, of which nearly
two-thirds in new operations.

In 2021, Crédit Mutuel Equity has made 23 new investments, including:
Charles & Alice [fruit dessert specialist], Minafin (finished chemicals -
pharmaceutical], Activ Medical Disposable (manufacturer of adult
incontinence protection), INTM (information system consultant), Groupe
Santé Victor Pauchet (health facilities, network of nurseries and senior
residences), PKF Arsilon (accounting and CAC firm), Expondo
(e-commerce platform], Roth Geriiste (range of scaffolding services),
Grain de Sail (coffee roaster and chocolate maker], Maisons Pierre
(construction of individual houses).

Crédit Mutuel Equity reinvested in Lim Group (design, manufacture and
distribution of high-end saddles and equestrian accessories), Visible
Patient (3D image-guided surgery) and Norac [manufacture of pastries
and cold catering).

Portfolio rotation is once again very active. Divestments generated a
total of historical capital gains of more than €355 million. The main
divestments were in NGE (infrastructure, public works and railways]), La
Compagnie des Vétérinaires (pet cremation), Dodo (manufacture and
marketing of comforters, pillows, mattress protectors, etc.], Universign
(electronic  signature, time-stamping and evidence management
solution), Factory Systemes [software and hardware solutions to
manage and optimize industrial and tertiary processes), Edison
Software (personal assistant application and e-mail management) and
Armafina (construction and public works sector - concrete
reinforcements).

www.creditmutuelalliancefederale.fr



At the end of 2021 the proprietary trading portfolio had more than
€3 billion of outstandings invested in over 335 diversified interests.

In third-party management, Crédit Mutuel Capital Privé finalized the
launch of the Siloé Infrastructures fund, with €500 million in capital. It
provides equity financing for infrastructure projects that meet the
challenges of ecological, energy, demographic and digital transitions. Its
long-term approach makes it possible to respond to the need for
structural investments linked to these changes in order to generate
positive, concrete and measurable impacts for the benefit of the
territories. To this end, the projects supported by Crédit Mutuel Capital
Privé via Siloé Infrastructures must meet one of these three
requirements:

m ensure the transition to low-carbon energy and develop decentralized
and flexible electricity production;

m support the aging of the population and facilitate future mobility;

m develop new infrastructures and digital services that promote the
economic development of the regions.

At the balance sheet date, more than €100 million had been deployed in
these projects, mainly in the energy transition.

1.3.4 IT, logistics and the press

f IT,
LOGISTICS & PRESS

OF NET PROFITY

(1) Share of Crédit Mutuei Afliance Fédérale net profit excluding the Holding segment.
(2] Source: Atlas 2020 en toute sécurité.
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Outstanding funds under management amounted to €199.5 million.

For its part, CIC Conseil completed 23 transactions, enabling it to
achieve a record year in commission income.

In 2020, Crédit Mutuel Equity also accelerated the structuring of support
for its investments. The objective is to implement a sustainable
transformation of the investments in terms of their human values and
their economic and environmental approach. This orientation aims to
make them more financially and non-financially sound. This requires, in
particular, the definition of a responsible and sustainable roadmap using
governance as a lever or the implementation of impact monitoring tools.

Finally, in response to the need for companies to rethink their Business
Model and innovate in order to sustain their activities, Crédit Mutuel
Equity gives them access to a platform dedicated to innovation. This
collaborative workspace brings together several thousand start-ups,
research centers and incubators. In this way, each manager can identify
the best technologies to meet their transformation needs and publish
bidding processes related to these themes.

EPS,
FRENCH LEADER
in residential

remote surveillance?
under the HOMIRIS brand

9

regional press titles
526 million
page views per month

This division comprises Crédit Mutuel Alliance Fédérale's IT companies, logistic structures and press activities.
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Euro Information With the health crisis, the need to digitalize the commercial
environment has increased in order to respond to new consumer habits,

Euro-Information acts as the IT sub-holding company for the group; in health and distance rules, and staff recruitment issues. Lyf's offer fully

particular, it provides financing for all IT and peri-IT investments and for meets these needs and several commercial successes and partnerships

the group's technical subsidiaries. have confirmed this positioning. For example:

In 2021, its revenue amounted to £1,422 million. = deployment of the Scan & Go service in Brico-Dépots stores to make

life easier for customers in a hurry and free up “customer service
. ; time” for sales staff to better serve customers. This project was
Euro-Information Developpements rewarded during the 8" Night of Connected Commerce;

Euro-Information Développements is in charge of all the group's IT m launch of dematerialized tipping for the reopening of restaurants in

developments and is responsible for the development of the information June 2021,
system shared by 15 Crédit Mutuel Federations, the CIC banks and the m establishment of a new partnership with the “Association Frangaise
various Crédit Mutuel and CIC business lines. des Maitres Restaurateurs”. The goal is to support restaurant owners

in their digital transformation with the deployment of the payment at

In 2021, the activity of EID development teams increased significantly: table service in their restaurants:

+11.47% of man-days produced in 2021 compared to 2020.
m continued deployment of the remote payment solution. The Lyf Pro

app simplifies the “nomadic” payment process for professionals.

Euro Protection Surveillance (EPS) - . .
In order to achieve its development, Lyf is supported in its growth by

Euro Protection Surveillance offers residential and business remote leading shareholders in the banking, payment and retail sectors such as
security services under the Homiris brand. The service is mainly BNP Paribas, Crédit Mutuel,” Auchan, the Casino group, Mastercard and
marketed through the banking and insurance networks under an Oney.

“all-inclusive™ subscription. EPS is a leader in residential remote

surveillance in France™ with a market share of around 32% in terms of Press

number of connections.

In 2021, EPS continued its development with the signature of more than The EBRA group, which brings together the press activities of Crédit

59,700 new contracts and now has more than 532,000 subscribers. Mutuel Alliance Fédérale, is the leading regional daily press group in
During the year, EPS acquired Protection 24, a subsidiary of BNP Paribas France with more than 800,000 copies sold every day. Its main titles -
with over 73,000 subscribers, which took a non-controlling interest in Le Dauphiné Libéré, L’Est Républicain, Vosges Matin, Le Républicain
EPS. Lorrain, Les Dernieres Nouvelles d’Alsace, L’Alsace, Le Progres, Le

Journal de Sadne et Loire and Le Bien Public - cover information for
23 departments in France. In addition to print, these publications have
websites and mobile applications that are increasingly consulted. As an
example, in September, more than 4 million daily visits were recorded
and 17.5 million pages were viewed per day.

The quality of service provided by EPS through Homiris was rewarded

by the Elu Service Client de I'Année 2022 trophy? in the “Alarm and

Remote Surveillance” category, and by the Meilleure Enseigne de I'’Année

2022 label® in the “Remote Surveillance” category awarded by Capital
magazine.

Actively engaged in a socially responsible approach, EBRA became in

. 2021 the first PQR group to be awarded the Positive Workplace® CSR

The L)’f Pay electronic wallet label. During the year, the Group also made a commitment to the theme

of “Living Together” by signing an agreement dedicated to the quality of

Lyf is the first French fintech to simplify payment and reinvent the daily life at work for employees.

shopping experience thanks to cell phones. The associated application,

Lyf Pay, integrates more and more innovative and secure services and Located in Houdemont in Meurthe-et-Moselle, the start-up of a new
has over 2.4 million registered users. printing site makes it possible to print the newspapers L'Est Républicain,

Le Républicain Lorrain and Vosges matin in 100% color. The aim of this
modernization is to improve the group’s industrial performance, reduce
fixed costs and environmental impact.

Lyf supports major retailers and independent professionals in the
digitization of customer relations as well as in streamlining and
diversifying the purchasing journey in the omnichannel era. Free and
services. It enables individuals to: subscribers to digital editions is increasing and represents 11.6% of the

base in December compared to 5.8% at the end of 2019. The new

= pay between friends by sending and receiving money or the pooling “ASAPP” application dedicated to the young urban public that offers a

service; selection of local information is being tested in two cities: Strasbourg
m pay in-store and online [payment and loyalty are combined and the and Lyon. Digitization is also impacting the events market, which has
receipt is digitized); seen the launch of multiple virtual trade shows. The growth of the

advertising market is gradually picking up but remains affected by the
health crisis and the new rules on consent to personal data that have
been put in place.

m pay without going to the cash register with Scan & Go, Click & Collect
or pay at the table.

(1] Source: “Atlas 2021 En toute sécurité”.

(2] Category Alarm and remote surveillance - BVA study - Viséo CI - More information on escda.fr.

(3] Online survey conducted by Statista among 20,000 consumers in 2021, and published in Capital magazine in November 2021.

(4] Crédit Mutuel Alliance Fédérale (Crédit Mutuel Centre Est Europe, Sud Est, lle-de-France, Savoie-Mont Blanc, Midi-Atlantique, Loire-Atlantique and Centre Ouest, Centre,
Normandie, Dauphing-Vivarais, Méditerranéen, Anjou, Massif Central and Antilles-Guyane federations], Crédit Mutuel Nord Europe, Crédit Mutuel Maine-Anjou,
Basse-Normandie and Crédit Mutuel Océan.
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L4

1.4.1

HISTORY

Origins of Crédit Mutuel

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

History

At the end of the 19" century, the farming communities in Germany’s Rhineland region were impoverished as a result of usury.

Frédéric-Guillaume Raiffeisen (1818-1888] then developed a new concept to combat poverty. The idea was to arrange loans to finance the resources
needed for farming (seeds, livestock, etc.) based on the savings and responsibility of all villagers - the shareholding members. Interest was paid on the
savings collected. The foundations of Crédit Mutuel had been laid:

m loans

were only granted to shareholding members;

m limited (after originally being unlimited) joint and several liability of shareholding members;

m a democratic organization: one person equals one vote, voluntary membership, no remuneration for directors;

= limited geographic areas;

m no pay-out of financial surpluses;

m indivisible reserves.

Such was the foundation on which Crédit Mutuel was built and which continues to underpin the company to this day.

1.4.2

1882
1885

1897
1905
1933

1958

1971

1972

1992

1993

1998
2001

Main dates

Creation of Crédit Mutuel’s first bank in La Wantzenau.

Creation of the first federations: Basse-Alsace and

Haute-Alsace.
Creation of the Lorraine federation.
Creation of the Alsace-Lorraine federation.

Creation of Banque Fédérative du Crédit Mutuel under the
name Banque Mosellane on June 1.

Crédit Mutuel obtains legal status at national level. Fédération
d'Alsace-Lorraine becomes Fédération du Crédit Mutuel
d'Alsace et de Lorraine. Banque Mosellane becomes Banque
Centrale des Caisses de Lorraine. In 1966, its name is changed
to Banque du Crédit Mutuel Lorrain (BCML).

Creation of Assurances du Crédit Mutuel. Opening of the
Bischenberg training center.

Expansion into Franche-Comté; the group is renamed
Fédération du Crédit Mutuel d'Alsace, de Lorraine et de
Franche-Comté.

Restructuring of the head office entities: merger of the former
Banque Fédérative du Crédit Mutuel (BFCM) and Expansion
Rurale et Urbaine (ERU) to form Caisse Fédérale Centre Est
Europe; transfer of the Commercial Banking of the former
BFCM to Banque de I'Economie Crédit Mutuel [BECM), of the
holding company activity of the former BFCM to Banque du
Crédit Mutuel Lorrain (BCML), of the Commercial Banking of
BCML to BECM; change of name of BCML to BFCM.

Crédit Mutuel Centre Est Europe (CMCEE) is formed through
the merger of two federations - Fédération d'Alsace, de
Lorraine et de Franche-Comté and Fédération de
Bourgogne-Champagne.

Partnership between CMCEE and Crédit Mutuel du Sud Est
(CMSE).

BFCM acquires 67% of CIC’s capital for €2 hillion.

BFCM acquires the remaining 23% stake in CIC held by
Groupama.

2002

2004

2006

2007

2008

2009

2010

2011

CREDIT MUTUEL ALLIANCE FEDERALE - 2021 UNIVERSAL REGISTRATION DOCUMENT — 37

Partnership between CMCEE, CMCSE and Crédit Mutuel
Tle-de-France.

Creation by Euro-Information, in partnership with Banque de
Tunisie, which is 20%-owned by CIC, of two subsidiaries in
Tunisia specializing in information systems development (IID)
and outgoing calls [Direct Phone Services).

Fédération Crédit Mutuel Savoie-Mont Blanc joins the Caisse
Interfédérale, bringing the number of member federations to
four.

Acquisition of the Groupe Républicain Lorrain.

Creation of the subsidiary CM-CIC Covered Bonds, and launch
of a €15 billion EMTN (Euro Medium Term Notes] program.

Acquisition of 100% of the capital of the French subsidiary of
Groupe Banco Popular Espafiol by BFCM.

Acquisition of the majority of the capital in /'Est Républicain by
BFCM through France Est by BFCM.

Acquisition of 100% of the capital of Citibank Germany by
BFCM.

Fédération Crédit Mutuel Midi-Atlantique joins the Caisse
Interfédérale, bringing the number of member federations to
five.

Acquisition of majority control of Cofidis Participations by
BFCM and Trois Suisses International (“3SI"): acquisition of 51%
of Cofidis Participations by a holding company jointly owned by
BFCM and 3SI and 67%-controlled by BFCM.

Creation with Banco Popular of a network that strengthens the
Group’s network in France and neighboring countries
particularly in Spain.

The Crédit Mutuel Loire-Atlantique et Centre-Ouest, Crédit
Mutuel du Centre, Crédit Mutuel Normandie, Crédit Mutuel
Dauphiné-Vivarais and  Crédit Mutuel Méditerranéen
Federations join Caisse Fédérale de Crédit Mutuel, bringing the
number of member federations to ten.

A partnership between the group and Groupe Casino to market
financial products through Banque Casino.
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2012

2013

2014

2015

2016

2017

2018

Fédération du Crédit Mutuel Anjou joins Caisse Fédérale du
Crédit Mutuel, bringing the number of member federations to
1.

Crédit Mutuel CMI1 Group and Mouvement Desjardins -
Canada’s leading cooperative financial group - create
Monético International.

Signature of several agreements allowing BFCM to directly or
indirectly hold 54.637% of the capital of Cofidis Participations.

Partnership agreement, through Euro-Information, with Banco
Popular Espafiol SA to create a 50%-owned joint venture to
manage a fleet of ATMs in Spain.

Increase in Crédit Mutuel CMI11 group’s stake in Banque de
Tunisie to 34%.

Acquisition of Atlantis by Groupe des Assurances du Crédit
Mutuel following the consolidation of Agrupaci6 in 2012.

Cofidis Participations Group acquires Banif, a Portuguese
company specializing in used car loans and Centax, an lItalian
company specializing in guaranteeing payments by check or
card in the distribution sector.

10" year in the telephony business. New partnership with
Bouygues enabling the group’s operator, EI Télécom, to be the
only mobile virtual network operator to have signed three full
MVNO 4G contracts (SFR, Orange and Bouygues).

BFCM holds a 51.02% interest in TARGOBANK in Spain.
Sale of Banque Pasche to the Luxembourg bank Havilland.

BFCM acquires, General Electric’'s leasing and factoring
activities in France under the names “CM-CIC Leasing
Solutions” and “Factofrance”, and in Germany under the name
“Targo Commercial Finance”.

BFCM acquires 16% of Cofidis Participations’ capital, increasing
its interest to 70.63%.

Creation of Lyf Pay from the merger of the electronic wallets
backed by the Crédit Mutuel CMI11 Group (Fivory) and BNP
Paribas (Wa!).

BFCM acquires 48.98% of the capital in TARGOBANK in Spain
from Banco Popular.

BFCM sells, its entire stake (3.95%) in Banco Popular Espafiol
to Banco Santander.

Delisting of the CIC share in August after the company’s
takeover by BFCM and Mutuelles Investissement following a
simplified tender offer.

Sale by CIC of the Private Banking activity in Asia to the Crédit
Agricole Indosuez Wealth Management Group. CIC remains
fully present in Asia with its corporate banking, structured
financing and institutional services activities.

Merger-absorption, on January 1, of Nord Europe Assurances
and its subsidiaries by Groupe des Assurances du Crédit
Mutuel.

The change of name of Groupe Crédit Mutuel CM11l which
becomes Crédit Mutuel Alliance Fédérale on November 9.

Crédit Mutuel Alliance Fédérale launches, its strategic plan for
2019-2023,  ensembleftnouveaumonde,  (together#today’s
world] jointly constructed with the directors and employees.
This plan charts the Group’s course and ambitions by putting
members and customers at the heart of its strategy and
technology at the heart of its priorities.
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2019

2020

2021

2022

Completion of a new stage in the strategic plan for 2019-2023
ensemble#nouveaumonde (together#today’sworld) by
modifying the brand architecture. The purpose is to increase
the visibility of the two main networks, Crédit Mutuel and CIC,
and the business lines.

Crédit Mutuel Antilles-Guyane and Crédit Mutuel Massif Central
join Crédit Mutuel Alliance Fédérale on January 1.

Launch of Crédit Mutuel Investment Managers, Crédit Mutuel
Alliance Fédérale’s asset management business center.

BFCM acquires 9.36% of Cofidis Participations’
increasing its interest to 80%.

capital,

Adoption by the Chambre Syndicale et Interfédérale (CSI], on
June 11, of the raison d’étre of Caisse Fédérale de Credit
Mutuel (CFdeCM]: "Ensemble, écouter et agir" (listening and
acting together). On September 7, CFdeCM also adopts the
benefit corporation status.

Approval of the revised strategic plan on December 3
ensemble#nouveaumonde, plus vite, plus loin!
(together#today’s world, faster, further!) by the CSI, consistent
with the previously adopted raison d’étre and missions.

Merger of CIC Iberbanco with CIC.

Sale of 100% of the share capital of Euro-Information Télécom
to Bouygues Télécom. Establishment of a long-term
distribution agreement enabling the local Crédit Mutuel banks
and CIC bank branches to distribute Bouygues Telecom'’s fixed
and mobile products and services.

Creation and official launch of Fondation Crédit Mutuel Alliance
Fédérale which aims to unite all the networks, subsidiaries,
employees and elected representatives around philanthropic
actions in two areas: the environment and the territories.

Signing of a long-term partnership agreement with BNP
Paribas for:

= The acquisition by Euro Protection Surveillance (Homiris
brand) of 100% of the shares of Protection 24, the remote
monitoring subsidiary of BNP Paribas,

= The simultaneous entry of BNP Paribas into the capital of
Euro Protection Surveillance (EPS) as a minority shareholder;

= The implementation of a long-term distribution agreement
enabling BNP Paribas to offer EPS Homiris offers to its
customers in France and Belgium, via its BNP Paribas Fortis
subsidiary.

Crédit Mutuel Nord Europe [CMNE] joins Caisse Fédérale de
Crédit Mutuel on January 1. With 250 branches, CMNE has a
solid network of branches in seven departments in the north of
France (Aisne, Ardennes, Marne, Nord, Oise, Pas-de-Calais,
Somme). Every day, it serves nearly one million customers and
members in  five markets: individuals, professionals,
businesses, agriculture and non-profit organizations. This
membership opens up new development prospects for Crédit
Mutuel Alliance Fédérale as well as for Crédit Mutuel Nord
Europe and its two subsidiaries:

= Beobank, which markets its banking and insurance offers in
Belgium through 218 branches and / or outlets for its
745,000 customers;

= La Frangaise, asset management group organized around
two main pillars: financial assets and real estate assets.

www.creditmutuelalliancefederale.fr
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CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT

Introduction

INTRODUCTION

The activity report covers both Crédit Mutuel Alliance Fédérale [point
2.2) and BFCM (points 2.3 and 2.4).

The activity report of Crédit Mutuel Alliance Fédérale - in which BFCM is
integrated - provides a more complete economic view of the group's
activities. It includes entities not included in the consolidation scope of

BFCM alone such as the network of local banks, ACM Vie SAM (mutual
insurance company), IT subsidiaries and the GIE Centre de Conseil et de
Services (CCS).

The activity report of the BFCM perimeter is also presented to meet the
publication requirements of the annual financial report.

2.1 ECONOMIC AND REGULATORY ENVIRONMENT

IN 2021

2.1.1 Economic environment

2021: recovery continues despite inflation
and the pandemic

In the wake of the year 2020, 2021 was conditioned by the evolution of
the health situation. The period fluctuated between strong economic
rebounds thanks to progress in vaccination and slowdowns due to the
appearance of new variants. Central banks and governments initially
continued their fiscal and monetary support policies to stimulate
economic recovery. However, inflation, previously considered transitory,
proved to be more persistent than expected, causing concern. Fueled
by soaring commodity prices and tensions on supply chains, inflationary
pressures have led institutions to react. The Fed, the Bank of England
and, to a lesser extent, the European Central Bank (ECB) were less
accommodating. However, investors’ appetite for risk remained,
convinced by the prospects of future growth and an improvement in the
health situation thanks to the effectiveness of vaccination. This
confidence enabled the equity markets to reach new all-time highs.

In the eurozone, the beginning of the year was marked by the
resurgence of the epidemic, weighing on growth because of the health
restrictions put in place by the countries. However, optimism returned
at the end of the spring with the gradual reopening of economies and
the resumption of activity, driven in particular by household
consumption. The ECB’s very accommodating monetary policy largely
contributed to maintaining favorable financing conditions in the
eurozone. This has enabled States to remain supportive of the economy
despite successive epidemic waves. Thanks to the ramp-up of
vaccination, the impact of the epidemic on activity is now decreasing
despite the appearance of the Omicron variant at the end of the year.
However, the health crisis continues to exacerbate inflationary
pressures. As a result, the ECB had to begin monetary tightening by
confirming that its pandemic-related asset purchase program will end
in 2022. This contributed to the rise in European sovereign rates even if
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the movement remained limited overall. The European equity markets
held up well, in particular the CAC 40, which recorded an increase of
+29% in 2021 to reach a new all-time high of 7,163 points at the end of
2021.

The United Kingdom began the year with the entry into force of the
trade agreement resulting from Brexit. However, the negative
consequences of leaving the EU were partly obscured by the health
situation, which led Boris Johnson to take strict measures to halt the
spread of the epidemic. Vaccination proved its worth, allowing the
economy to reopen at the beginning of the summer. However, political
tensions related to Brexit and rising inflation have gradually clouded the
country’s economic outlook. Soaring inflation led the Bank of England to
announce a key rate hike. This had the impact of strengthening the
appreciation of the pound sterling against the euro, by +7% in 2021.

In the United States, the proactive fiscal policy implemented by Joe
Biden at the beginning of the year contributed significantly to the
strength of the dollar. The exchange rate strengthened by +7% against
the euro and rose against all currencies. With its narrow majority in the
Senate, the Democratic Party endorsed a $1,900 billion recovery plan in
response to the epidemic, and approved an infrastructure plan at the
end of the year. This support for demand, coupled with the gradual
improvement in the health situation, fueled a very rapid economic
recovery. Equity markets were able to maintain an upward momentum
throughout the year reaching a new all-time high of nearly 4,800 points
for the S&P 500. However, supply chain problems, soaring energy
prices and the slower-than-expected normalization of the labor market
led to an increase in inflation, which the Fed considered warrisome. To
curb these inflationary pressures, the Fed announced a reduction in its
asset purchases and envisaged increases in key rates in 2022. These
announcements had an impact on the rise in US sovereign rates, both
on the short and long ends of the curve.

www.creditmutuelalliancefederale.fr



China was one of the first countries to see its health situation improve
and return to its pre-crisis level of GDP. This economic momentum
gradually faded due to several factors. The zero-covid strategy had a
heavy impact on activity. Diplomatic tensions with the United States
persisted. The authorities have tightened the regulatory stranglehold on
many sectars of activity in order to strengthen the common prosperity
policy and thus restore purchasing power to the middle classes. The
default of the real estate developer Evergrande also added to this
climate of uncertainty. This led to a clear underperformance of Chinese
assets compared to the rest of the developed world. Faced with these
headwinds, the Chinese authorities have nevertheless sent signals
about their determination to contain any risk of contagion from the real
estate sector to the rest of the economy. This position was also
reflected in the partial recovery of the economy in the fourth quarter.

2.1.2

The regulatory measures issued by the various international and
European authorities are likely to have a significant impact on Crédit
Mutuel Alliance Fédérale in the countries where it operates. Compliance
with these rules concerns all of Crédit Mutuel Alliance Fédérale’s
business lines, activities and geographic markets and requires the
mobilization of significant human and material resources.

Regulatory environment

The year 2021 is marked by numerous regulatory changes impacting
various activities. They concern:

Credit risks

The ECB'’s supervisory priorities for the years 2022 to 2024 have been
published. Thus, in order to reduce the negative impact of the COVID-19
pandemic and ensure the resilience of the banking sector, the ECB is
strengthening its prudential requirements on credit risk with:

= the monitoring of operational capacity to manage distressed debtors
and monitor credit risks in the context of the COVID-19 crisis;

m the strengthening of surveillance and regular monitoring of
exposures to the so-called “vulnerable” sectors most affected by the
pandemic, in particular commercial real estate;

m the increased monitoring of leveraged finance. The ECB intends to
intensify its efforts to avoid the accumulation of gross risks in the
area of leveraged finance.

Several developments concerning the review of internal models took
place in 2021, including the finalization of TRIM (Targeted Review of
Internal Model). These assess the internal models used by the banks.
The ECB is encouraging banks to take action to correct the
shortcomings identified in their internal models. In addition, the ECB has
launched new targeted investigations of internal models as part of the
implementation of the European Banking Authority’s (EBA] “IRB Repair”
program.

In June, the EBA guidance on lending and monitoring went into effect.
The EBA is strengthening the loan granting criteria and monitoring
parameters in order to prevent the occurrence of non-performing loans.

Since January 1, 2022, the Haut Conseil de Stabilité Financiére (HCSF),
[French High Council for Financial Stability), has made its
recommendations on the conditions for granting home loans legally
binding. It sets the maximum debt ratio at 35% and raises the maximum
loan term to 25years or 27 years under certain conditions, with a
flexibility margin on 20% of the banks’ production.
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The spread of the Delta variant has posed great difficulties for
emerging countries, penalized by a shorter vaccination period than in
developed countries. Supply issues and accelerating inflation are
pushing central banks to raise their key rates. Their responsiveness is
all the more rapid as they find themselves constrained by the Fed's
monetary tightening.

The year 2021 has been a good year for black gold, with Brent crude oil
rising by almost 57%. OPEC+ strengthened its grip on the oil market.
This has resulted in a slower increase in production than the recovery in
demand. In addition, it has not yielded to US pressure for a rapid
increase in supply. Finally, the surge in the price of gas and electricity is
explained by tensions over production resources, in a tense geopolitical
context between Russia and NATO. This factor is likely to fuel inflation.

IT risks

The Council of the European Union, the European Parliament and the
European Commission are continuing their discussions initiated in 2020.
This relates to the proposed DORA regulation on digital operational
resilience in the financial sector. This regulation aims to improve the IT
operational resilience of financial services players by setting up a
strengthened governance and internal control framework in this area.

On December 31, the EBA guidelines on outsourcing entered into force.
They provide, in particular, for the strengthening of requirements and
controls concerning outsourcing agreements with essential service
providers.

The ECB’s supervisory priorities for the next three years include
strengthening the prudential assessment of IT outsourcing risk and
cyber resilience.

Climate risks

The European climate package continues to be rolled out. Certain
provisions of the Corporate Sustainability Reporting Directive (CSRD)
and Sustainable Finance Disclosure Regulation [SFDR), known as
Disclosure, regarding sustainability reporting in the financial services
sector, have been implemented.

The requirements for monitoring climate risks have also been
strengthened with the adoption of delegated acts of the Taxonomy
Regulation. A new ratio, the Green Asset Ratio (GAR], which calculates
the proportion of a bank's assets invested in sustainable economic
activities, as well as a classification of assets according to six
sustainahility criteria, will be gradually implemented from 2022. These
regulations will also strengthen reporting requirements from 2022.

The ECB, in its supervisoary priorities for the next three years, includes a
strengthening of the prudential assessment of climate risks. In 2022, it
will conduct a thematic review on climate in different banks. The ECB
will also conduct a prudential climate stress test. This is to assess the
readiness of banks to face climate risks.
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