Business principles and conventions

Business principles form the framework of socially responsible enterprise. The principles serve as guidelines for managing the ethical, social and environmental issues that relate to doing business. Rabobank endorses the primary international business principles (codes and guidelines) and conventions based on its banking function and social vision. It structures its business processes and financial services in a sustainable manner, in part by drafting internal codes of conduct.

· External business principles and conventions 

· OECD guidelines for multinational companies
· Global Compact
· Equator principles
· United Nations Environment Programme (UNEP)
· Business Charter for Sustainable Development (ICC)
· Declaration of Principles concerning Multinational Enterprises and Social Policy (ILO)
· Integrity Code of Conduct of the Netherlands Bankers' Association
· Internal Code of Conduct 

· Code of Conduct Rabobank Group
· Code of conduct and sustainability
· Code of conduct and sustainability
· Code of Conduct on Genetic Modification
· Code of Conduct for the Palm Oil Industry
· Human Rights Code
External business principles and conventions
Rabobank Group has committed itself to the authoritative external business principles and conventions including the (1) OECD guidelines, (2) Global Compact, (3) Equator Principles, (4) Convention United Nations Environment Programme, (5) Business Charter for Sustainable Development, (6) Multinational Companies' Declaration of Intent and (7) the Social Policy and the Integrity Code of the Netherlands Bankers' Association. 

These external commitments all share the following common denominators:

· companies must demonstrate good citizenship and fulfil their obligations in an honest and professional manner (including meeting their tax obligations); 

· companies bear (direct and indirect) responsibility for protecting the environment; 

· companies have the responsibility vis-à-vis their employees to provide safe working conditions and development opportunities for all without any form of discrimination; 

· companies must do everything in their capacity to establish and respect human rights. 

· through their policy and activities, companies must strive to achieve transparency and accountability vis-à-vis society.          

OECD guidelines for multinational companies
 

The Guidelines of the Organisation for Economic Co-operation and Development (OECD) are recommendations for multinational companies that develop activities in the OECD member states. These guidelines relate to matters including (1) general policy lines, (2) transparency of information, (3) competition, (4) taxation, (5) social policy, (6) environmental protection and (7) National Contact Points (NCP).

General policy lines:
Multinational companies are expected to respect the laws and policies in the countries in which they operate. Companies must refrain from political activities and political manipulation. 

Transparency of information:
Multinational companies must seek to provide transparency regarding their policy and results, and their reporting must also state the contributions in the different regions. 

Competition:
Competition must not be impeded through acquisitions, price discrimination and exploitation of commercial rights. 

Taxation:
Companies must co-operate in paying appropriate taxes in the countries in which they operate and refrain from exploiting unrealistic inter-company prices. 

Social policy:
The right to join trade unions must be respected. There must be transparency regarding local policy and the consequences for employees. 

Environmental protection:
Companies must acknowledge their responsibility to protect the environment and health and do their utmost to minimise risks. 

National Contact Points (NCP):
National Contact Points (NCP) are established in the related countries in order to inform and advise companies regarding the application of guidelines including the OESE guidelines. In the Netherlands the NCP is placed within the Ministry of Economic Affairs. 

More information on OECD

· www.oecd.org       

Business principles and conventions

Global Compact
Rabobank Group signed the Global Compact of the United Nations in 2002. The Global Compact is an initiative of Kofi A. Annan, Secretary General of the United Nations, which is aimed at bringing about more just and socially-responsible globalisation. In order to achieve this, Annan has appealed to the CEOs of international companies to endorse the nine basic premises of the Global Compact that relate to human rights, labour law and environmental protection and to put these principles into practice in their daily operations. The nine basic premises of the Global Compact are:

· Human Rights 

· Respecting and protecting international human rights. 

· Preventing individual business units from violating human rights.    

· Labour Law 

· Ensuring the freedom to unite and recognising the right to meet collectively. 

· Eradicating all forms of forced labour. 

· Abolishing child labour. 

· Banning discrimination in the workplace or in professional practice.    

· Environment 

· Contributing to preventative approaches to environmental issues. 

· Undertaking initiatives that promote the awareness of responsibility for the environment. 

· Promoting new environmentally-friendly technological innovations.    

By signing the Global Compact, Rabobank Group has agreed to further integrate the nine points into its policy and to report the progress made in its Annual Responsibility and Sustainability Report. 

More information on Global Compact

· www.unglobalcompact.org 

Equator principles
In 2003, Rabobank International and nine other large international banks signed the Equator Principles. These are social and environmental guidelines for project financing that exceeds $ 50 million. These guidelines are based on the guidelines of the World Bank and its subsidiary the International Finance Corporation (IFC). In signing these principles, Rabobank has evinced the importance it attaches to good entrepreneurship. Compliance with these guidelines makes the credit risks related to these large financing projects more manageable.

· The complete Equator Principles 

United Nations Environment Programme (UNEP)
In 1997, Rabobank Group was a signatory to the Statement by Financial Institutions on the Environment and Sustainable Development. This statement is one of the initiatives within the framework of the United Nations Environment Programme.

Signatories to the UNEP Statement recognise that sustainable development depends upon a positive interaction between economic development, social development and environmental protection to balance the interests of this generation and future generations. The signatories further recognise that sustainable development is the collective responsibility of the government, business, including banks, and individuals.

Within this context the banks accept that identifying and quantifying environmental risks must be included as components of risk analysis and risk management. Customers must be expected to act in a responsible manner vis-à-vis the environment and to comply with the applicable environmental legislation.

More information on UNEP

· www.unep.org 

Business Charter for Sustainable Development (ICC)
Rabobank signed the Business Charter for Sustainable Development of the International Chamber of Commerce (ICC) in 1994. Through this charter the ICC aims to improve the environmental conduct of companies worldwide.

The Business Charter for Sustainable Development includes sixteen basic premises for environmental management and related areas such as health and safety. The essence of all these premises is that environmental management must be viewed as an inextricable part of the business operations. Product responsibility and duty of care form part of the guidelines of the charter.

By signing the charter, companies proclaim that they accept their responsibility to contribute to the sustainable development of society and to communicate this commitment with their stakeholders.

· Back to Rabobank and Corporate Social 
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